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Stories of the Week 

Gags of the Week 

Verse of the Week 

Supply Your Own Comment 
We Like This 

From Perfection to Perfection 


Prayer for Drivers 


Stories of the Week 


“Tell the class what happens when 
a body is immersed in_ water,” 
prompted an adult education teacher. 

“The telephone rings,” came an 
unexpected answer. 


“Mama and Papa won't give in,” 
wept the Young Miss. “They say 
Jack isn’t good enough for me.” 

“Why don’t you elope?” 

“I want to, but he won’t. Jack is a 
union painter. He isn’t allowed to 
climb a ladder after five o’clock.” 


Junior had every modern advan- 
tage—including TV—but he was in- 
consolable. 

“Daddy,” he wailed, after watching 
a space ship program, “why did I 
have to be born way back in the 
Twentieth Century?” 


Gags of the Week 


Women are always trying to find 
out things they would rather not 
know.—-WILLIAM FEATHER. 


The people who want to go home 
and those who don’t want to always 
are married to each other.—Redbook. 

The trouble with resisting tempta- 
tion is that it may never come again. 
—Imperial Tobacco Company house 
organ. 


How can you expect our young- 
sters to get an education in college if 
they can’t find a place to park their 
cars?—Banking Magazine. 


“I like work; it fascinates me. I 
can sit and look at it for hours.’’— 
J. K. JEROME. 


Verse of the Week 


“We drove the Indians out of the 
land. 

But a dire revenge these redmen 
planned, 

For they fastened a name to every 
nook. 

Now every boy with a spelling book 

Will have to toil till his hair turns 
gray 

Before he can spell them the proper 
way.” 

—EvA MARCH TAPPAN 


Supply Your Own Comment 


“What makes success?” 

“Well,” I said, “what do you mean 
by success?” 

“Oh,” said the salesman, “I was 
thinking of business. You know, 
good job, good money.” 

The doctor, being older by a score 
of years, was asked for an opinion. 

“Well,” he said, “I believe that 
circumstances play the greater part. 
Of course, they are only a minor 
part, mind you. Take Smight—he 
didn’t plan to be a general manager 
and vice president of the biggest 
plant in town. I recall how he cussed 
his luck when he lost his job at 
National, and had to take a fore- 
man’s job with his present outfit. You 
see, circumstances put him there.” 
Then he related other supporting ex- 
amples. 

The professor disagreed. He main- 
tained that knowledge is_ ultra- 
important. “I do not mean _ the 
acquisition of a lot of useful informa- 
tion. I maintain that the man who 
knows his work, and pursues it 
diligently, will come closest to acquir- 
ing the success our sales friend has 
in mind. 

“Of course I do admit that circum- 
stances may help. However, the men 
who are best informed in their chosen 
fields—be it science or selling, will 
acquire wealth beyond others— 
wealth both from the monetary sense 
and in contentment.” 

The banker listened contentedly. 


(Concluded on Page 10, Column 1) 
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Ride A Winner! 
Push Home Freezers! 


This Is Their Year! 


ANYWHERE you go nowadays you hear a lot of fast talk about the 
magnificent future in store for the established retailer of consumers 
durable goods. The BIG dealer, that is, who will promote and sell 
pioneering products, and who knows how. 

Speakers at national conventions, and at dealer-distributor meetings 
staged by manufacturers, lay heavy stress on the glamorous products which 


are ‘‘just getting started.” 


With infinitesimal saturation points, proved utility, and Pride of 
Possession appeal, these intriguing new items hold forth great promise 
for specialty-salesmen and strong dealers. That's the story the spellbinders 


orate at these meetings. 


And who are we to quarrel with their premise? They are right. 
However, there’s one great growth product whose future is in the 


present: 


HOME FREEZERS 


You won't have to wait several years for the freezer to be a big 
money maker. Already it is. The opportunity is ere. And NOW. Freezers 


have arrived! 


Cagey dealers who've been in the business a long time know that 
when a big-ticket “hard goods’ dingus passes the Million Mark (more 
than 1,000,000 units sold nationally in a year) they can earn real dough 


by pushing it. 


Not until its annual sales top 2,000,000 or considerably more 
(nationally) for a few years, do the chisellers usually move in—and 


become “‘spoilers.”” 


Until a “big ticket” product reaches that magic MILLION MARK 
(Concluded on Page 14) 


Freezer at Bottom In 
Sears New II-Ft. Units 


CHICAGO—An 11.4-cu. ft. ‘“auto- 
matic” refrigerator featuring a new 
design in interior arrangement was 
recently placed on sale by Sears, 
Roebuck & Co. in its 22 Chicago-area 
stores. 

Most radical change in the refrig- 
erator, called the “Coldspot Super- 
Mart,” is locating the freezer chest 
at the bottom of the unit rather than 
at the top. The chest slides out to 
facilitate selection. 

Food storage in the Super-Mart is 
departmentalized as to type and 
temperature requirement, “with the 
proper area and ‘cold’ for every 
need,”” the company said. 

Sears officials explained that in 
working out this selective storage 
system, its engineers and home econo- 
mists planned the entire interior ar- 
rangement “to give the greatest ac- 
cessability to the most frequently- 


(Concluded on page 4, column 4) 


Home Air Conditioner To 
Sell for Less Than $500 


NEW YORK CITY—A completely 
packaged home cooling unit, designed 
for use with a warm air furnace, but 
which can be adapted to any type or 
make of furnace, has been introduced 
by the Quiet-Air Mfg. Div. of Abco 
Refrigeration Supply Co. here. 

The manufacturer claims that the 
“Quiet-Air”’ unit will provide all the 
requirements of summer air condi- 
tioning at a cost of less than $500 


for the average home. Installation in 
homes already equipped with warm 


(Concluded on pag 29, column 3) 


Ordinance Requires 
Contractors To Have 
Electrical License 


FLINT, Mich. — Refrigeration con- 
tractors installing and servicing com- 
mercial and air conditioning equip- 
ment here are now required by this 
city to carry “classified electrical 
contractors’ licenses” as the result 
of an ordinance recently passed. 

In addition, installation and serv- 
icemen working for a licensed con- 
tractor must have a “classified elec- 
trical journeyman’s license.” 

The license gives the contractor 
and his employes official permission 
to install all the wiring necessary for 
refrigeration or air conditioning 
equipment from the branch circuit 


(Concluded on page 29, column 4) 


Program, Exhibits 
Announced for 
Seattle Meeting 


WASHINGTON, D. C.—Fifty-two 
companies will furnish educational 
exhibits at the 11th Educational Ex- 
hibit and Conference to be held at the 
Seattle Field Artillery Armory in 
Seattle, Wash., April 24-26, it was an- 
nounced recently by the Refrigera- 
tion Equipment Manufacturers As- 
sociation. 

At the same time, it was announced 
that the morning speaking program 
will include seven talks on a variety 
of topics, plus “Information Please” 
sessions. 

In addition to REMA, organizations 
cooperating in the event are the Re- 
frigeration Service Engineers Society, 
the Refrigeration & Air Conditioning 
Contractors Association, and the Re- 
frigeration Equipment Wholesalers 
Association. 

The speaking program will be 
opened each day at 9 a.m. with an 
hour-long “Information Please” ses- 
sion. Three talks are scheduled for 
Friday morning, April 24, two for 
Saturday, and two for Sunday. 

Speaking on Friday will be John D. 
Bopp, chief chemist, Refrigeration 
Div., Ansul Chemical Co.; Minor 
Baker, Economic Research Dept., 


(Concluded on Back Page, Column 2) 


Bendix Adds 2 New 7-Ft. 
Refrigerators to Line 


SOUTH BEND, Ind.—Two 7-cu. ft. 
refrigerators have been added to the 
Bendix Home Appliances line of 
kitchen equipment. 

Both models (RDS-7 and RDD-7) 
are in production and being shipped 
to distributors and dealers, accord- 
ing to Gerald L. Hartman, kitchen 
appliance sales manager for Bendix 
Div. of Avco Mfg. Corp. 

Addition of these two models brings 
to eight the number in the Bendix 
line and the size range now is from 
7 to 12 cu. ft. in capacity. 

Hartman said the new models also 
round out the Bendix refrigerator 
price picture. The RDS-7 has a sug- 
gested retail price of $199.95 and the 
RDD-7, $229.95. The 12-ft., double- 
door custom model at the top of the 
line is priced at $519.95. 

Their introduction was timed to 
coincide with the breaking of the 
national advertising program on 
kitchen appliances. 

Bendix refrigerator advertising 
opened with a three-page spread in 
Life magazine and announcement of 
the line on Dave Garroway’s ‘“Today” 
over NBC television. Other refrigera- 
tor ads were scheduled in Better 
Homes & Gardens and the Sunday 
supplements, Parade and This Week. 


(Concluded on page 4, column 2) 


Two Parts Firms Announce Price Increase 


Detroit Controls Boosts 
Many Items 5 to 10% 


DETROIT—Detroit Controls Corp. 
has increased factory prices 5 to 10% 
on all expansion valves and a num- 
ber of other refrigeration parts and 
accessories items which it produces. 

The increase is applied to prod- 
ucts shipped on or after March 30. 

In announcing the price increase, 
Detroit Controls also reported that 
henceforth expansion valves and 
solenoid valves may be grouped to 
secure maximum quantity prices. 

The grouping for quantity prices 
works out like this. Detroit Controls 
has price brackets for expansion 
valves in quantities of 1 to 49 pieces, 
50 to 99 pieces, and 100 or more 
(Concluded on page 4, column 3) 
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Henry Valve Co. Ups 
Certain Products 7% 


MELROSE PARK, Ill.—Price in- 
creases of approximately 7% have 
been made on all items in Catalog 
100 and Bulletin 700, the Henry Valve 
Co. announced recently. 

These new prices will be effective 
on orders received at Henry’s office 
March 30 and thereafter, the com- 
pany said. They will also affect goods 
ordered after March 2 but not shipped 
before March 30. 

“These higher prices are due 
entirely to increased material costs, 
and also to an upward climb in our 
labor and burden costs, accumulated 
during the past two years, the com- 
pany stated. It added that the in- 
(Concluded on page 4, column 1) 


Rema-AcrMA 
To Merge Into 


One Association 


Plan Is Approved by Boards 
George Jones, Jr. Selected 
As Managing Director 


HOT SPRINGS, Va.—A proposed 
merger of the Refrigeration Equip- 
ment Manufacturers Association 
(REMA) and the Air Conditioning 
and Refrigerating Machinery Asso- 
ciation (ACRMA) was approved by 
the boards of directors of both asso- 
ciations at meetings held March 29 
here. 

George S. Jones, Jr., former vice 
president in charge of sales for 
Servel, Inc., has been employed as 
managing director by both associa- 
tions, and has been instructed to pro- 
ceed with the details of the formation 
of the association. 

The membership of the two or- 
ganizations will probably be polled 
by mail to ratify the merger agree- 
ment. During the annual REMA 
meeting here a floor vote was taken 
on the matter with all accredited 
representatives of members asked to 
respond, and there was not a dis- 
senting vote. 

Name selected tentatively for the 
new organization is Airconditioning 
and Refrigeration Institute (ARI) 
with “air conditioning” being written 
as one word, as shown here. 

Headquarters will be combined 
and will remain in Washington, D. C. 
For the present, each association will 
maintain its own staff and continue 
operating “as is’ with the new man- 
aging director taking charge and 
consolidating activities as soon as 
he takes over the job. Both associa- 
tions lost their operating executives 
earlier this year; REMA through the 
death of W. Vernon Brumbaugh, and 
ACRMA through the resignation of 
William B. Henderson. 

This assures the continuation of 
all activities now being carried on 
by either association, with particular 
reference to the 8th All-Industry 
Refrigeration and Air Conditioning 
Exposition, to be held this coming 
November in Cleveland. 

Many advantages are seen in the 
merging of the two associations by 
(Concluded on Back Page, Column 1) 


Jan. Freezer Sales 3rd 
Highest for Nema Mfrs. 


NEW YORK CITY—More freezers 
were sold during January by the 24 
manufacturers reporting to the Na- 
tional Electrical Manufacturers Asso- 
ciation than in any other month ex- 
cept last June and July, statistics 
issued by the association revealed. 

These firms sold 85,114 units dur- 
ing January, which is 93% more than 
they did in January, 1952, and 41% 
more than in December, 1952. Of this 
total, 3,078 units were sold in Canada 
and 529 in other foreign countries. 
The remaining 81,507 were sold in 
the United States. 

The grand total included the sale 
of 10,217 upright freezers. Nearly 
40% of the total was in freezers of 
12.5 to 17.4-cu. ft. capacity. 
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Sales Training Plan for 
Freezer-Food Salesmen 


Offered on 4 Records 


NEW LONDON, Conn.—A com- 
plete sales training program for food- 
freezer plan salesmen has been re- 
corded by The Housing Foundation, 
Inc., an organization which has pio- 
neered sales aids for food-freezer 
plans. The program is recorded on 
four permanent vinylite records, 
33% r.p.m., both sides. A sales man- 
ager’s manual is included with the 
series, outlining methods for attract- 
ing, selecting, hiring, orienting, and 
training salespeople. 

Material for the first meeting 
covers solicitations and the making 
of appointments for evening sit-downs 
with husband and wife. A real sales 
situation is set up and the listener 
actually hears the salesman going 
through the technique of setting up 
the appointment. An off-stage nar- 
rator interjects a word from time to 
time to point out the basic psycho- 
logy back of the action demonstrated. 

The second meeting covers the 
actual sales presentation. The 
toughest sales situations are pre- 
sented and the salesman in the re- 
cording tells how objections and re- 
sistences can be by-passed. The sales 
close is given emphasis and an entire 
series of closes are given for im- 
mediate use. 

Meeting number three tells how to 
obtain good prospects without ex- 
pensive advertising. It illustrates how 
salesmen can obtain appointments 
easily with prime prospects, thus 
avoiding lost time and sales effort. 
Record number four is entitled “A 


Personal Talk with the Sales Man- 
ager,” and is to be listened to by the 
sales manager. 

Accompanying each recording are 
complete meeting guides for use by 
the sales manager. Round table dis- 
cussion guides are also provided for 
each meeting. 

The program is available at $47.50 
a set, including the sales manager's 
manual, from The Housing Founda- 
tion, Inc., 100 Garfield Ave., New 
London, Conn. 


Wilson Joins S. A. Long as 
Sales Promotion, Adv. Mgr. 


WICHITA, Kans.—Appointment of 
Paul Wilson as sales promotion and 
advertising manager for the S. A. 
Long Co., Inc., distributor of Frigid- 
aire and Zenith products here, was 
announced recently by Roy L. Wood, 
general manager of the company. 

Wilson succeeds Bentley Barnabas, 
who resigned to assume full time 
duties as president of Associated 
Personnel Technicians. Barnabas has 
been interested in this personnel con- 
sultant firm since its organization in 
1945. 

Wilson has been an account and 
sales executive for Station KFH. 


MeCord Leaves Fiberglass 
For Ferro Corp. Sales Post 


CLEVELAND—John R. McCord, 
formerly appliance and equipment 
division manager for Fiberglas Corp., 
has joined Ferro Corp. as manager of 
ceramic sales, C. D, Clawson, presi- 
dent of Ferro, announced recently. 
McCord is a member of the American 
Society of Refrigerating Engineers. 


AcRMA Data Sheet Lists 
Ice Cream Cabinet Models 


WASHINGTON, D. C. — A _ com- 
parative data sheet on 1953 models 
of ice cream cabinets made by seven 
different manufacturers was issued 
recently by the Air Conditioning & 
Refrigerating Machinery Association, 
Inc. 

One side of the sheet is devoted to 
merchandising type cabinets and the 
other to conventional types. The 
manufacturers covered are Ace 
Cabinet Co., Anheuser-Busch, Frigid- 
aire, Kelvinator, Nelson, Savage 
Arms, and Shaefer. 

Information given includes model 
number, cubic foot capacity, length, 
height, and width for the merchandis- 
ing cabinets and length, height, and 
width of the.two to 12 hole con- 
ventional cabinets. 

The merchandising cabinets are 
divided into open top, solid front, 
glass top, solid front, and glass front 
types. The conventional units are 
classified as single and double row in 
self-contained and remote models. 


Beatrice Foods Drops Ice-Making 


LINCOLN, Neb.—Beatrice Foods 
Co., which has produced ice at its 
plant here since before 1900, has 
ceased ice production and will dis- 
pose of its ice-making equipment, it 
was reported by General Manager 
John Spray. Ice used to constitute 
about half of the plant’s business, he 
recalled, and ice and butter at one 
time were the only items produced. 
Complete emphasis now will be 
placed on milk and its by-products, 
especially ice cream, he added. 


SEND TODAY FOR YOUR FREE COPY 
OF THE BIG, BRAND-NEW SUPER- 
METIC CATALOG — write SERVEL, Inc., 
Electric Refrigeration Division 

Evansville 20, Indiana. 


Hard-boiled buyers 


are easiest to sell... 


SUPERMETIC! 


Servel Supermetic makes the toughest customers your 
special meat! That’s because Servel is equally tough about 
condensing unit quality. Supermetic specifications demand 
carefully machined and precision-fitted parts. Every unit 
must pass severest tests for durability and operating de- 
pendability. Each must more than measure up to its top 


Capacity rating. Extra-value details like these are sure to 


score with your shrewdest customers and prospects. And 


to make a best deal better still—both for you and the user 


—Servel’s low-cost, factory-extended Warranty is now 


offered on all steel-case models. 


SUPERMETICS ARE AVAILABLE FOR EVERY 
REFRIGERATION NEED . . . EVERYWHERE! 


Authorized Servel Wholesalers in 110 cities carry a complete line of Super- 
metics — in sizes from % through 3 H. P.—plus a full range of genuine Servel 


factory parts. 


THE NAME TO WATCH FOR GREAT ADVANCES 


NORMAN K. PORTER LEROY J. MONTI 


~ Sgamaes 


JAMES ARCHIBALD HARRY LAIRED 


Temprite Promotes Five 
To New Sales Posts 


BIRMINGHAM, Mich.—Norman K. 
Porter, who joined Temprite Prod- 
ucts Corp. 


in 1949, has been pro- 
moted to assistant 
sales manager of 
the self-contained 
drinking water 
cooler division, the 
company has an- 
nounced. 
: Leroy J. Monti, 
f who joined Temp- 
; ~~ rite in 1950, was 
: appointed assist- 
Carl Stewart = ant sales manager 
of standard refrigeration commodi- 
ties such as the Temprite instan- 
taneous liquid coolers, oil separators, 
refrigeration accessories, and car- 
bonators. 

James Archibald, a Temprite em- 
ploye since 1933, has been made 
regional sales manager of 19 eastern 
and southeastern states. 

Carl Stewart, who joined Temprite 
in February, is now representing the 
company in New York state, with the 
exception of metropolitan New York 
City and the immediate surrounding 
territories. He headquarters in Syra- 
cuse. 

Harry Laired, manufacturers’ rep- 
resentative, will represent Temprite 
in the eastern half of Pennsylvania 
and southern half of New Jersey, 
Washington, D. C., Maryland, Dela- 
ware, and West Virginia. 


Commonwealth Edison 


To End Range Subsidy 


CHICAGO—-Effective May 31, the 
Commonwealth Edison Co. here will 
discontinue subsiding the installation 
of 220-volt current into one-two-and 
three family homes when electric 
ranges and water heaters are pur- 
chased. 

The utility announced that it would 
replace this subsidy with a $45 pro- 
motion allowance to distributors for 
each range and water heater sold. 
The distributor is free to use this 
money in any way he sees fit. The 
utility, however, suggested that the 
dealer ought to get at least $10 of it 
directly as a sales premium. 

Currently, Commonwealth Edison 
charges the customer $20 for bring- 
ing in 220-volt service and pays the 
contractor the installation cost. 


Fresh’nd-Aire Dealers 
Given Price Protection 


CHICAGO—A _ price guarantee 
program that will guarantee dis- 
tributors and dealers of Fresh'nd- 
Aire room coolers actual cash rebates 
to cover any loss due to price re- 
ductions through Aug. 1 has been 
inaugurated by Cory Corp. here. 

J. W. Alsdorf, president of Cory, 
stated: “This actual price guarantee 
policy will give any _ distributor 
positive assurance that the he can 
sell Fresh’nd-Aire air conditioners 
during 1953 without fear of having 
any portion of his inventory devalue 
during the actual selling season.” 


Crutchfield Wins Contract 


GREENSBORO, N. C. — Gate City 
Motor Co. has just announced plans 
for the construction of a new 
$350,000 plant here. The air -con- 
ditioning and heating contract has 
been awarded to Crutchfield Plumb- 
ing & Heating Co. 


Kelvinator Air Driers 
Make National Ad Debut 


COLUMBUS, Ohio—Kelvinator air 
driers will be advertising nationally 
in consumer magazines in 1953 for 
the first time in the four-year history 
of this appliance, according to A. R. 
Benua, president of Ebco Mfg. Co. 
here. 

Ebco has the manufacturing and 
marketing responsibilities for the 
Kelvinator air drier, via Kelvinator 
zones, distributors, and dealers. 
page ads in American Home and 
Popular Science, and % page ads in 
Time during June, July, and August. 
Time during June, July, and August. 

These ads will feature the “Damp- 
ness Doctor” as a trade character 
who cures damp basements. All ads 
have a return coupon. Consumer 
literature and a colorful dealer floor 
display also feature the “Dampness 
Doctor.” Newspaper mats and TV 
spots tie in with the same theme. 

A new and important sales aid 
in Kelvinator’s 1953 air drier 
program is a desk size flip chart with 
stand up easel. Distributor salesmen 
are using it to give a complete air 
drier presentation to dealers in only 
three minutes. The flip chart is de- 
signed with large type and good art 
work and presents the product-pro- 
motion-profit story for 1953. 

A plastic, visual, 3-color demon- 
strator of the Kelvinator air drier is 
again part of the program and is 
offered for distributor and dealer 
sales floors. It is an actual working 
model. In fact, some dealers sold 
their demonstrator last year during 
the heat wave. 


Westinghouse Adds Firms 
To Handle Air Conditioning 


HYDE PARK, Mass.—Franchises 
to sell Westinghouse self-contained 
and field assembled air conditioning 
products were recently awarded to a 
number of firms, according to W. B. 
Cott, sales manager for the Westing- 
house Air Conditioning Div. 

Franchises to sell both types of 
equipment have been awarded to 
Stafford-Smith, Inc., Kalamazoo, 
Mich.; Lehigh Air Conditioning Co., 
Allentown, Pa.; Central Engineering 
Co., Waco, Texas; and J. M. Stein- 
hardt, Inc., Albany, N. Y. 

Stafford-Smith has been in the air 
conditioning and commercial refrig- 
eration business since 1940. David D. 
Stafford is president. This distributor 
will serve Kalamazoo, Calhoun, 
Branch, Barry, Van Buren, St. 
Joseph, Cass, Barrien, and Allegan 
counties. 

Already a distributor of the 
Westinghouse “Home Precipitron,” 
Lehigh Air Conditioning will now 
handle the Westinghouse air con- 
ditioning line in Lehigh, Northhamp- 
ton, Carbon, and Monroe counties in 
Pennsylvania, and Warren county in 
New Jersey. The Lehigh firm is 
operated by F. J. Hardner. 

The new Waco distributor will 
handle Westinghouse air condition- 
ing equipment in Hamilton, Coryell, 
Bell, Bosque, McLennan Falls, Hill, 
Limestone, Navarro, and Freestone. 

Steinhardt first entered the engi- 
neering and contracting business in 
1915. The firm will handle Westing- 
house sales in a territory covering a 
30-mile radius of Albany. 

Appointed to sell Westinghouse 
self-contained air conditioning equip- 
ment were Sockwell Co., Atlanta; 
Flint Refrigeration Co., Birmingham, 
Ala.; Johnson-Hilliard, Inc., Kings- 
port, Tenn.; and Gordon L. Hayes, 
Troy, N. Y. 

Sockwell previously held a fran- 
chise for field-assembled equipment 
only. Flint Refrigeration, of which 
Earl E. Allen is president, will serve 
Alabama with the exception of 
Mobile. 

Johnson-Hilliard was established in 
1935 and has specialized in industrial 
sheet metal work as well as resi- 
dential warm air heating. B. O. 
Ripley is president. 

Hayes has been in business since 
1915, specializing in electrical and 
heating contracting and appliance 
sales. He will offer Westinghouse 
equipment for sale in Troy, Water- 
vliet, Cohoes, and Waterford. 

Franchises to sell Westinghouse 
field-assembled air conditioning 
equipment were awarded to J. M. 
Fink Co., Inc., New York City, and 
Musselman’s, Lancaster, Pa. 

Fink specializes in air conditioning 
and refrigeration engineering and 
contracting in Manhattan. David B. 
Bandler is treasurer of the organiza- 
tion. 


IN REFRIGERATION AND AIR CONDITIONING 
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' There’s GOLD For You In 


THE MOST CO 


<The Cl 


@ Guaranteed by» g 
Good Housekeeping : 
wor as ADvERTrstD ait 


“JORDON = 
HOSTESS” 


J-16. Holds over 525 
Ibs food. 


IT’S JORDON, | 


“LADY 
JORDON” 


J-22. Holds over 700 
Ibs. food. 


“TWIN LID" 


-_ - Chest Freezer— 
TC-16. Features 
smart styling; slid- 
ing food baskets; 
compensating lid 
hinges; fast, efficient 
refrigeration. Holds 
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IT’S RELIABLE REFRIGERATION! 


"JORDON 


MPLETE LINE 
Watods 


with the 
GLAMOROUS 


"GOLD-TONE" 
UPRIGHT FREEZER 


Now, for the first time, Jordon proudly brings you a com- 
plete consumer line of upright freezers, chest freezers, 
room air conditioners and dehumidifiers—all prime ex- 
amples of why Jordon is the fastest growing name in the 
industry! Every product in this great new line is built for 
leadership—styled for sales—and packed with a tremen- 
dous profit potential for you! 

See the glamorous new Jordon Gold-Tone Freezer and 
you'll see 

BEAUTY THAT SELLS! Outside, rich Gold-Tone” trim on 
sparkling white enamel! Inside, striking accents of "'Gold- 
Tone”’ and cool, Arctic Blue! 

CONVENIENCE THAT SELLS! Exclusive! Jordon Juice Shelf! 
... Exclusive! “Stowaway” Dry Storage Bin!...and the 
ever-watchful “Lite-Guard” signal light. 

ECONOMY THAT SELLS! Every shelf a fast-freezing sur- 
face!... Exclusive ‘‘Seal-o-matic’’ Door aligns itself— 
seals itself!... plus 16 great new convenience and beauty 
features that take the freezer out of the basement and 
into the kitchen! 


(GOLDEN OPPORTUNITIES 


1. BIGGER MARK-UPS! Bigger values! Big demand 
for all Jordon products! 


2. FINANCING! Complete, ready-made plan... De- 
signed to speed your sales! 


3. ADVERTISING! This year the biggest advertising 
campaign in Jordon history. Plus cooperative pro- 
gram, promotional helps! 


4. SALES TRAINING! Fast, effective sales training— 


plenty of sales aids! 
5. PERFORMANCE! Jordon sets new high in the entire 


field! Years ahead with advanced features your cus- 
tomers want! 


. —s 


58TH AND GRAYS AVE.—PHILA. 43, PENNA. 


over 600 Ibs. food. NEW! N EW! 

“STORE-MORE" Dehumidifier— 

Uesteht Hand DE-11. Portable! 

—_— rib) 1 Practical! Profitable! 

Freezer—CF-30. On boll-bearing 

“METROPOLITAN” ved renee casters... rolls from 

ME stores, institutions, a : room fo room. With- 

Chest Freezer— farms or any ew NEW! rein 11 aie par 

TC-8. Has all the place where ture from 8,000 cu. 

features of Model | large capacity Room Air Conditioner with 4-Way, = ean ti O46 fe. 

TC-16. Neat, com- ; and economy are Adjustable Air Flow. 

pact... ideal for _ pe required. New in design... in practical effi- 


ciency ...in greater profit margins 
for you! Built to rigid Jordon stand? 
ards to provide more cooling power 
for less money. % H.P. Cabinet in 
Gray Hammertone enamel. 


small families or 


apartment dwellers. 
Holds over 300 Ibs. 
food. 
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Henry Boosts Prices -- 


(Concluded from Page 1, Column 4) 
crease has been held to the bare 
minimum. 

Items affected are “Freon” and 
ammonia valves, driers, strainers, 
and accessories. New list prices are 
shown in the company’s list price 
schedule No. 100-BB. 

Henry declared that in some in- 
stances these increases amount to 
more than the average percentage of 
increase due to necessary readjust- 
ments of prices to correct inequities, 
which could not be rectified previously 
due to OPS regulations. 

“As you are aware,” the company’s 
announcement stated, “our previous 
discounts to the dealer had reached 
the point where it would not be 
feasible to shorten them any further. 
Consequently, new list prices on all 
items are necessary as well as re- 
vised discounts.” 

Terms of sale on the trade dis- 
count sheet were changed to make 
all prices f.o.b. Melrose Park and 
make quantity discounts apply to one 
order for shipment at one time. 

Henry is now preparing new 
catalogs, Nos. 101 (“Freon” valves) 
and 201 (ammonia valves), which will 
include all of the new list prices on 
list price schedule No. 100-BB. These 
should be available for distribution 
before June 1. 

New jobber net price sheets on 
types 705 and V600 dryers are now 
available. 


JUST ASK US 


Turn to “What’s New” Page for 
useful information on new products. 


BENDIX 7-cu. ft. refrigerator, one of two new 
models added to round-out refrigerator line. 


Bendix Refrigerators - - 


(Concluded from Page 1, Column 4) 

Features of both models include 
full-width freeze chests holding 28 
Ibs. of frozen foods; frozen storage 
trays which hold 8 lbs. of food or can 
be used to store ice cubes; nine-posi- 
tion cold control dial; “bonus door” 
shelves built into the doors; flexible 
shelving for any range desired; trig- 
ger-action latches that “open at a 
finger touch”; floor levelers to com- 
pensate for uneven floors; and a five- 
year warranty n the refrigeration 
unit. 

The RDD-7 also includes a full- 
width crisp vegetable storage drawer 
with a half-bushel capacity; color 
interior; an adjustable seal to lock 
moisture in the crisper. 

Both models are 55 in. high, 24% 
in. wide, and 25%. in. deep. 


Detroit Ups Prices- - 


(Concluded from Page 1, Column 3) 
pieces. There have been two quantity 
brackets for solenoid valves: 1 to 24 
pieces, and 25 or more pieces. 

In the future, the total number of 
expansion valves and solenoid valves 
on one order will be added together to 
determine the quantity bracket into 
which the order falls, and if the total 
number of pieces is more than 50 but 
less than 99, the purchaser will get 
the 50 to 99 price on expansion valves 
and the 25 or more price on solenoid 
valves. If the total is more than 100 
pieces, the purchaser gets the 100 
or more price on expansion valves and 
the 25 or more price on soleoids. 

Example: an order calls for 45 ex- 
pansion valves and 10 solenoid valves. 
The purchaser gets the 50 to 99 price 
on expansion valves, and the 25 or 
more price on solenoid valves. 

Products covered in the price in- 
crease include all expansion valve 
types, repair and replacements of ex- 
pansion valves, refrigerant distribu- 
tors, anti-sweaters, strainers, and the 
No. 250 and No. 450 controls. 


Delgato Does Washing Free 
While Housewife Watches 


BUFFALO—The first 50 women 
bringing their weekly wash on Mon- 
day morning to Delgato’s Appliance 
store here had it washed free and 
dried free. And a free box of de- 
tergent was given to everyone watch- 
ing the demonstration. 

Delgato’s announced its offer in a 
Sunday newspaper ad telling women to 
be in the store at 10 a.m., bringing their 
wash. 


COLD WHERE it's needed, fresh food where it's handy, is the 


Principle of the new Coldspot ‘“Super-Mart,” an 11.4-cu. ft. 
refrigerator-freezer combination with freezer chest in bottom of 
the unit. Door shelves and automatic defrost are also featured. 


Freezer In Bottom of New Sears Model - - 


(Concluded from Page 1, Column 2) 
used food items. Nearly 85% of the 
food storage is at eye level or finger- 
tip location.” 

The refrigerator is 
$399.95. 

Both convenience and efficiency 
are said to gain from locating the 
freezer chest at the bottom of the 
refrigerator compartment. 

“As the tendency is for heat to rise 
and cold to settle,’’ the company said, 


in all, ranging from moist cold 
temperature to 26° below freezing in 
the freezer chest. 

The refrigerator has 19 sq. ft. of 
shelf area. The shelving arrangement 
includes three shelves and a butter 
compartment in the door for special- 
ized storage. 

A dual-purpose salad and dessert 
shelf in the regular compartment 
slides out for easy selection or may 
be removed for table serving. Among 


priced at 


@ NO JOINTS 


Less Chance of Leakage 


Lower Cost 


BY DESIGNING an entirely new type of con- 
tinuous condenser coil that permits the use of a 
much thinner cabinet wall, Seeger engineers 
have given their new vertical home freezer unit 
30% greater storage space—at no increase in 


cabinet size! 


To form each coil requires more than 150 feet 
of GM Steel Tubing ... which Rochester Prod- 
ucts provides in one continuous 
length, complete with all serpen- 
tine bends. The advantages are 
quickly apparent. Since no joints 
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| “frozen-food storage is placed in 
what logically is the coldest spot. 

“Another advantage to Super- 
Mart’s unique arrangement is that 
the highly-convenient top storage 
area is avaliable for fresh foods. A 
study has shown that fresh foods are 
called for six times more frequently 
than foods in the freezer chest.” 

The full-width aluminum freezer 
chest has a capacity of 67 Ibs. of 
frozen food. Directly above it is a 
separate compartment for four ice 
cube trays, with individual cube 
selector and ice-tray release. 

Defrosting is performed _ auto- 
matically in the refrigerator every 24 
hours. The defrost cycle is initiated 
by an electric clock timer. 

“This new system defrosts all 
areas where defrosting is needed and 
defrost water is drained and evapo- 
rated automatically,” the company 
stated. “The operation is so rapid 
that frozen foods—-even ice cream— 
remain frozen.” 

The Super-Mart has_ specialized 
departments to store the various food 
categories—fancy foods, dairy prod- 
ucts, fruits and vegetables, milk and 
beverages, meats and poultry, and 
frozen foods. 

Each of these departments is pro- 
vided with its proper cold, according 
to Sears. There are four cold zones 


Bower Heads Sales for 
United Refrigerator Co., 
Installs New Sales Plans 


HUDSON, Wis.— Appointment of 
Noah A. Bower as national sales 
manager for United Refrigerator Co. 
here was announced recently by 
Leonard Shapiro, president. 

Bower was formerly vice president 
and general sales manager of Renaire 
Corp. Prior to August, 1952 he was 
vice president and national sales man- 
ager of Freshmaster Corp. 

Bower is currently forming an 
organization of food experts, trouble- 
shooters, and sales supervisors to 
carry out a new plan of “manufac- 
turer follow through” to purchasers 
of United freezers. 

Major features of the plan are: 

1. On the spot banking counsel. 

2. Recruitment and training of 
sales forces on behalf of food plans, 
appliance dealers, department stores, 
and distributors. 

3. Advice on location and proper 
operation of locker plants. 

4. Home office supervision and 
guidance whenever needed. 


are needed, there is a substantial saving in 
cost and much less chance of leakage. 

This is just one more example of how GM 
Steel Tubing is helping refrigeration and air 
conditioning manufacturers to build better prod- 
ucts faster and at lower cost. What about you? 


SEND FOR BROCHURE 


This colorful illustrated brochure tells 
why GM Steel Tubing is first in the field 
for lasting quality, adaptability and low 
cost. Send today for your free copy. 


United salesmen with the new type 
of selling program. 
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the other storage facilities are a re- 
movable egg basket holding nearly 
three dozen eggs, and a slide-out 
bottle basket. 

The door liner of the Super-Mart is 
colored and highlighted with touches 
of gold and silver. Other features are 
a door lock and an automatic door 
positioner which holds the door open 
at 90-degree or 160-degree angles. 

The industrial design firm of Sund- 
berg-Ferar of Detroit collaborated 
with Sears in the design and styling 
of the refrigerator. It is being manu- 
factured by Seeger Refrigerator Co. 
in the Evansville, Ind., plant. 

Following its introduction in the 
Chicago area, the Super-Mart is 
being presented city-by-city until 
national distribution is completed 
around May 1. 

In addition to the top-of-the-line 
Super-Mart, Sears 1953 line of Cold- 
spot refrigerators includes 7, 9, and 
ll-cu. ft. “Space-Master” models. 
These units have many of the Super- 
Mart’s features, including automatic 
defrost systems, freezer chest storing 
up to 50 Ibs. of frozen food, and 
specialized storage areas built into 
the door. 
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23 CU. FT. 


Chill Chest 


FOOD FREEZER 


@ Biggest “scoop” of the 
year! Dealers everywhere 
are now joining Revco's 
ranks to cash in on more 
profits in 1953. 


Aim of the plan is to convey to 
stores, dealers, and distributors, the ALUMINUM Pip 
techniques of successfully mer- Pa...A___2 Pty 
chandising freezer units to the con- enw 
sumer. . 
Bower's first action in his new post “aaa J 
was to hold a national sales clinic 
and conference here to acquaint Write For Distributor's Name 


REVCO, INC. - DEERFIELD, MICH. 
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At prospects can see 
...Jou can sell ! 


New BENDIX Kitchen Appliances 
are first in easy-to-see advantages! 


: Here are the most easily demonstrated new appliances on the market—with 
4 features that sell because they’re features prospects can see. 

See them just as Mrs. Customer sees them—one look tells exactly what they 
do, what obvious advantages they are, how easy to use they make these new 
Bendix Refrigerators, Ranges and Freezers! 

And to make the selling easier too—Bendix, as Bendix always has, offers 
its dealers all the powerfully effective selling tools they can use! 

See your Bendix distributor right now—find out how you can get in on this 
traffic-building Bendix All-Star Preview. 
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Exclusive | 
Bendix 1 
Bonus " 
Doors \ 
’ NewBendixAutomaticDefrost are built \ 
. does its work at 3 A.M, every like big | ExclusiveBendixButter’n Egg 
: day, so swiftly frozen foods bay Cp | Conditioner has 6- position 
never begin to thaw! No de- windows, ~ Be Adjustable Shelves! Room for 1 finger-tip contret tae ar 
frost water to empty. Some with door S| : tall soda bottles with stop- fa rhe Sdicumvenhed: 
models available with Presto shelves that pers. Room for big turkeys y in pratinse Wot fr ‘te 
Defrost—lets you choose steal no specs or watermelon—or an extra canie ions ol Bile T tom. 
from inside. Door SS 


when you want to defrost, 
then just push button for 
automatic, quick, work-free 
defrosting! 


shelf for desserts, salads. ! : 

’ ture f. , 
shelves are extra deep, , ee eee 
roomy enough even for 


quart milk bottles! 


PLUS—Double Doors, Huge Full-Width 
Freeze Chests in every model, giant Cris- 
pans, and new beauty that surpasses 
any other Refrigerator ever built! 


- 4 Recessed " 

® ExclusiveCircalitePush- Big 5-Way Selector Switch Back Leaves 7 yon hime ages 
and Automatic Timer can be Room for because you never reach 
seen from all over the room. Baseboard, over heated units to operate 


Colorful push-buttons 


light up, a different 
color for each of seven 


Easy to set, too, for com- 
pletely automatic cooking of 
Controls both 


for installation flush with the 
wall. Helps give kitchen the 


controls. Pan-handles can be 
turned in, away from grasp 


entire meals. of curious youngsters. 


measured heats, to 
show ata glance what 
unit is on, at what heat. 
Makes electric cooking 
far simpler, more cer- 
tain, than ever before! 


ovens, Deepwell Cooker, modern "Built-In" look 


Deepwell Unit when ele- 

vated, and appliance outlet. 

The very latest in automatic 
. electric cooking! 


PLUS many other features such as —Fast- 
Heat Units, Easy Cleaning, 3-Way Elevat- 
ing Deep-Well Cooker and French Fryer, 
a new 30” Automatic Electric Range with 
Fyll-Width Oven, and striking new design! 


Upright Freezer with sepa- 
rate insulated locker-com- 
partment doors that open 
down to become sturdy, 


Chest-type Freezers ore re- 
frigerated on all 4 sides and 
bottom— you can quick- 
freeze anywhere in the 
Freezer! Makes it unneces- 


For You, Mr. Bendix Dealer, 
the biggest money-maker 
of them all—the complete 
Bendix Food Plan sales and 
training material! Here's the 
hottest appliance sales idea 
in America! 


Free—in writing—the Bendix 
Double Guarantee—a 5- 
year Warranty on both food 
spoilage and 
the freezer unit. 
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_Pull Handle, Self- 
S—new, easy Push-Pu 

nae Lids, Protect-O-Light, Exclusive 
Rack, and many more 


sary to move previously 


handy loading shelves. Com- 
frozen foods in order to 


partments stay cold even 
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/ when outside door is open. quick-freeze. Bendix Pastry 
fi wonderful new features! 
BENDIX HOME APPLIANCES, Div. AVCO Manufacturing Corp., South Bend, Indiana T 
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How Sales Are Lost 


Pressure Selling, Lack of Product Knowledge, 
Neglect of Customer, Self Irk Buyers Most 


MEMPHIS—Customers are com- 
plaining about the grade of sales- 
manship they are getting in hard- 
ware stores, too, it would appear 
from a talk given by Dr. Charles L. 
Lapp, sales consultant and associate 
professor of marketing at St. Louis’ 
Washington University, before the 
Tennessee Retail Hardware Associa- 
tion. 

Here are seven things he said that 
customers don’t like about the hired 
help in hardware stores: 

1. Some try to high pressure them, 
make them take substitute items, try 
to sell the most expensive merchan- 
dise, try to sell more than is needed, 
and follow customers around the store 
when they are only looking. 

2. Some don’t know the facts about 
the products they sell or even mis- 
represent them. Customers find it 
exasperating to be told a glue will 
bond metal, only to find that it won’t 
when they try it. 

3. Some salesmen show an un- 
willingness to help customers with 
problems for which a purchase is 
being made and make them wait too 
long for assistance. Others take a 
sneering, antagonistic attitude toward 
customers who want only a few 
screws or bolts. 

4. Some get off on the wrong foot 
by referring to the customer. as 
“Buster” or “fella” and give out with 
such affronting remarks as “Now let 
me tell you where you are wrong,” 


“Don’t you know what you want?,” 
and “I’ve been in this business for 
years, I ought to know.” 

5. Some annoy with such irritating 
mannerisms as scratching their head, 
picking their teeth, chewing gum or 
tobacco, leaning on the counter, or 
fiddling with keys, a pencil, or coins. 

6. Some salesmen are indifferent, 
discourteous, and spend too much 
time knocking their competitors or 
complaining about competition. 

7. Some antagonize with their poor 
appearance—unshined shoes, dirty 
nails, hands, and careless hygiene. 

Dr. Lapp also found that customers 
would like to see more adequate 
parking space near the store, less 
self-service on major items, and re- 
lated items grouped together in one 
location. Better lighting and more at- 
tention to such services as repair, 
delivery, credit were recommended, 


Buffalo Distributor’s Sales 
Top $15,000,000 In Year 


BUFFALO—Buffalo Electric Co., 
appliance distributor, has just com- 
pleted a year in which the volume of 
its business topped $15,000,000, a 
new peak. 

Employment has doubled since the 
company’s 50th birthday in 1948. It 
has just opened a new $100,000 ware- 
house addition at its 57 West 
Mohawk S8t. facilities. 


— * 


A double profit 


or your customer 
doubles your chances to sell 


y, Sherer owners have a double chance for profit: 


1. Better display increases sales as much as 300% 
according to users’ reports. 


2. Savings of up to $210.00 yearly per 10-foot case 
due to lower operating costs. 


So every Sherer case you sell is a source of double profit for the 
user — a double profit which doubles your chances to sell. 


WRITE FOR COMPLETE FRANCHISE INFORMATION 


Richmond Contractors’ 
Code of Ethics Keeps 
Business Standards Up 


RICHMOND, Va.—aA code of ethics 
that has proved its workability in 
nearly a year of operation is helping 
maintain high business standards 
among Richmond refrigeration and 
air conditioning contractors. 

Glenn B. Holden, executive secre- 
tary of the Refrigeration and Air 
Conditioning Contractors Association 
of Richmond declares that the code 
carries the unanimous approval of the 
entire association membership, which, 
he says, represents about 75% of the 
business in this line in the Richmond 
territory. 

The code’s 12 points are as fol- 
lows: 

“1. We will never knowingly mis- 
represent our own equipment and 
services or those of our competitors. 

“2. We will always clearly and 
honestly inform our customers as to 
the details of the installation to be 
made and so write our contract pro- 
posal. 

“3. We will assume the respon- 
sibility of including in work designed 
and installed by us all features which 
may be necessary for the satisfactory 
operation and economical servicing of 
the system. 

“4, We will not knowingly under- 
size equipment or accessories in any 
proposal made by us without clear 
understanding in writing between our 
customers and ourselves. 

“5. We will follow to the letter all 
specifications on which we receive 
awards unless authorized in writing 
to modify these specifications. 

“6. We will always quote our 
equipment and work at prices which 
are fair to our customers and will 
allow ourselves a reasonable profit. 

“7. We will not extend hidden dis- 
counts or gratuities. 

“8. We will assume full respon- 
sibility for the satisfactory perform- 
ance of installations designed and in- 
stalled by us and will make prompt 
and cheerful corrections of our mis- 
takes. 

“9. In the event of a controversy 
with a customer or his representative 
which cannot be amicably settled, we 
agree to report the situation to the 
executive secretary and request him 
to arrange arbitration if possible. 

“10. We will respect the sub- 
contractors whose bids were used by 
us in estimating and will not accept 
other bids or revisions after making 
our final proposal prior to the award. 

“11. We will not revise the price or 
terms of a proposal made by us after 
the award of the contract under 
which we were bidder. 

“12. In the event that unfair 
practices, as recognized by this as- 
sociation as applicable to this indus- 
try, on the part of competitors, gen- 
eral contractors, or owners are ob- 
served by us, we agree to promptly 
submit evidence of such practices.” 


Sharp Represents Trion 
In Missouri, S. Illinois 


ST. LOUIS—The H. C. Sharp Co. 
here has been recently appointed 
sales repr: sentative for Trion elec- 
tronic air cleaners throughout the 
major part of Missouri and south- 
ern Illinois. 

Henry C. Sharp, president of the 
firm, is a _ registered professional 
engineer with more than 30 years ex- 
perience in the heating and ventilat- 
ing field. He is currently vice presi- 
dent of the St. Louis chapter of the 
American Society of Heating and 
Ventilating Engineers and is a 
former director of the Missouri Soci- 
ety of Professional Engineers. 


Failure of Banks To Back Food Reorders 
Blamed for Hindering Freezer-Food Plans 


NEW YORK CITY—Failure on the 
part of banks to lend their support on 
food reorders to freezer-food plan 
participants, particularly after the 
consumer has completed satisfactory 
payments of the first four monthly 
installments, was blamed by John 
Bess, president of Freshmaster Corp. 
and founder of FOA Marketers, Inc., 
as one of the major handicaps in the 


progress of freezer-food plans 
throughout the country. 
Coincident with the National In- 


stallment Credit Conference at the 
LaSalle hotel in Chicago, Bess an- 
nounced that the FOA Marketers 
had developed a new type of con- 
tract that gives the commercial bank 
the opportunity of not only making 
a loan over a four-month period, but 
actually gives the consumer the op- 
portunity of committing himself for 
a 12-month loan covering his food 
requirements. 

However, Bess pointed out, the 
basis for the loan is actually split up 
into three segments; in other words, 
three four-month periods, with a 
maximum outstanding on the part of 
the bank, never exceeding one-third 
of the amount of the total loan for 
the year. 

Bess said that major changes had 
to be effected in freezer-food plan 
financing due to resistance and mis- 
understanding of freezer-food plan 
operations by the bank. 

“The great problem,” he said, “in 
banks throughout the country which 
have handled _ freezer-food plan 
‘paper’ or that are contemplating 
handling plan ‘paper,’ is the lack of 
knowledge and information on the 
part of the lower echelons or the 
individuals who are responsible for 
the acceptance or the rejection of an 
individual credit risk.” 

Bess added that a thorough under- 
standing on the part of banks and 
bankers as to the true manner in 
which a legitimate freezer-food plan 
operates, would readily convince them 
that the freezer-food plan involving 
the sale of freezers represents an ap- 
pliance that involves a minimum of 
financing risk. 

“An opportunity exists,” stated 
Bess, “for commercial banks to in- 
crease their personal loan depart- 
ments without a dollar expenditure 
in terms of sales promotion or ad- 
vertising in a new field that is 
ready, willing, and waiting.” 

Under the FOA Marketers’ food 
saving plan contract, a consumer 
who has purchased a freezer with a 
four months’ supply of food and who 
has liquidated in an orderly manner 
the four monthly instalments on the 
food, as well as the four monthly in- 
stallments on the freezer, is given 
the opportunity of renewing his food 
order for a period of one year. 

This reportedly “accomplishes two 
purposes, both beneficial to the con- 
sumer: it commits the consumer to 
a year’s supply without actually 
specifying the actual food items; it 
makes available to the food supplier 
a positive order for a period of one 
year that gives the food supplier 
some basis for future planning. 

“But above all, it permits the bank 
to have a permanent customer on 
their books for a permanent period 
long after their freezer payments are 
liquidated.” 

Said Bess: “If banks and bankers 
would approach the financing of 
freezer-food plans on the basis that 
the No. 1 consideration is the 
honesty and legitimacy of the food 
plan dealer, then much of the bad 
publicity attending food plans would 
be pretty well eliminated. 

“The major difference that bankers 


have failed to take into consideration 
is the fact that freezer-food plans can 
be presented honestly as well as dis- 
honestly.” 

He reported that the freezer-food 
plans which now number over 2,000 
throughout the country and have 
been the contributing factor in the 
billion-dollar-a-year frozen food in- 
dustry, have attracted the bad as 
well as the good. 

“However,” he added, “the plans 
have attracted an element which 
banks should have recognized im- 
mediately but simply failed and over- 
looked this particular element.” 

He referred to the type of opera- 
tors who have been selling equip- 
ment in the past, without recourse, 
or have been operating under Title I 
of the FHA, where the standards of 
behavior, either from a _ salesman’s 
standpoint or from a dealer’s stand- 
point were not the standards required 
where merchandise is sold on the full 
recourse or on a repurchase agree- 
ment that makes the dealer 100% 
liable. 

Bess concluded that failure on the 
part of commercial banks to support 
particular dealers on renewal food 
orders was bringing about lack of 
confidence on the part of the con- 
sumer. 

He said he felt this ultimately 
would lead to further bad publicity, 
not only for the particular banking 
institution which took part in the 
initial phase of the plan, but the 
original dealer from the standpoint 
of referrals—‘‘a very important part 
of the successful freezer-food plan 
dealer operation.” 

Bess, who claims 26,000 members 
in 30 cities for his FOA Marketers 
food plan, is now in Chicago organiz- 
ing plans for mid-western distribu- 
tion and sale of Freshmaster freezers 
and franchises. 


Thermador Appoints Innes 
New England Sales Chief 


LOS ANGELES — Thermador 
Electrical Mfg. Co. here announces 
the appointment of Robert K. Innes 
as sales manager of the New Eng- 
land Div. consisting of New York 
state, north of Kingston; and Maine, 
New Hampshire, Vermont, Mas- 
sachusetts, Rhode Island, and Con- 
necticut. 

Following his graduation from the 
University of California, Innes 
served four years with the U. S. 
Navy. During this time, he held the 
rank of Lieutenant and was a flyer 
of note. 

In business and a resident of New 
York for over six years, Innes is 
well known in that area. Division 
headquarters for Thermador have 
been established at No. 10 Commerce 
Court, Newark, N. J. 


Mayall To Become Mfrs.’ 
Representative In Midwest 


MINNEAPOLIS—Henry H. May- 
all, executive secretary of the Elec- 
tric Appliance Dealers Association 
here, has announced that he will re- 
sign that post on June 1 to act asa 
manufacturers’ representative in the 
upper midwest area. 

Mayall has a wide acquaintance in 
this area among appliance and hard- 
ware dealers, department stores, elec- 
trical contractors, plumbers, and 
furniture stores, both retail and 
wholesale. 


Southern 
Custom-Built 
SOUTHERN REACH-IN & 
DRY BEVERAGE COOLER 


ize your drink department overnight. 


items, leftovers, etc. 


Reach-in at one or both ends provides space for food 
Ideal for small cafes, hot dog 
stands and taverns. Three extra-big coils for unequalled 
cooling capacity. One can be used for additional shelf 
space. Available with built-in cold water station. 


Walnut, mahogany, oak, black or white acid-resistant 
porcelain or stainless steel finish with stainless steel 
doors, jambs, and trim. Top extends 6” over the front. 
Hard rubber, lift-up doors at slight extra cost. 


— find out why SHERER’S patented retrigeration = 
system* cuts running time as much as 15% — saves —— 


up to $210.00 yearly per 10-foot case. : 
*Atomised Alr- Directional Flow—Recirculated Air. Be Surer With SHERER 


SHERER-GILLETT CO., Marshall, Michigan 


MANUFACTUR 
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Backdoor Selling Can Be Beaten by— 


(1) Better Selling Standards, (2) Knowing 
Costs, (3) Good Profit, (4) Organization 


READING, Pa. — Lack of co- 
ordinated effort among retailers has 
brought about the evils of backdoor 
selling, loose builder sales practices, 
and prices to builders that are more 
generous than those to dealers buy- 
ing in carload quantities, Mort Farr, 
past president of the National Ap- 
pliance & Radio-TV Dealers Associa- 
tion, told the Berks County Electrical 
Dealers Association here. 

“Unfortunate cycles have arisen in 
our industry which show demoraliz- 
ing practices gradually infecting the 
clean and healthy dealers’ operations 
and causing them to imitate those 
practices, even though they are pro- 
fitless, morally destructive, and they 
may lead to the dealer’s abandon- 
ment of his industry,” Farr said. 


ORGANIZATION LACKS 
He attributed this to the retailers’ 


contractors can buy for less than 
we can for very small quantity pur- 
chases, when their purchases aren’t 
monitored to make certain that they 
do actually go into the new con- 
struction for which they were bought, 
and when the entire builder sales 
program for identical merchandise 
is handled with no thought of its 
being handled through established 
dealers, there must soon come a time 
when the dealers must find a legally 
permissible way of saying to the 
manufacturers, ‘Do you want that 
business or ours?’. We must have 
the individual strength to make it 
plain that they can’t have both.” 


Worthington Dealer Named 


ALEXANDRIA, La. — Brasher’s, 
air-conditioning, plumbing, heating, 
98 Bolton Ave., has announced its 
appointment as distributor for Worth- 


general lack of organization. Warn- ington refrigeration equipment. 
,_ 


ing against organized action that 


Houston Appliance Dealers 


To Be Hosts to Sales Clinic 
At the Shamrock, May29-31 


HOUSTON, Tex.—The Houston 
Appliance Dealers Association will be 
host to more than 2,000 Texas ap- 
pliance and television dealers, dis- 
tributors, and manufacturers who 
will attend the State Sales Clinic to 
be held at the Shamrock hotel here, 
May 29, 30, and 31. 

Authorities from all fields of ap- 
pliance and television merchandising 
will speak and discuss the dealers’ 
problems. Modern sales techniques, 
wholesale and retail selling, and 
many other phases of the appliance 
and television dealer operation will 
be covered. 

Elmer Wheeler, one of America’s 
outstanding sales personalities, is 
one of the scheduled speakers for 
the meeting. 

Accommodations and an entertain- 
ment program for all out of town 
visitors will be held at the Shamrock 
hotel. 

Elmer Alger is chairman of the 
state sales clinic. 


Freezers, Dishwashers Hold Gains In Phila. 


PHILADELPHIA — Home freezer 
and dishwasher sales that started out 
strong in the Philadelphia metro- 
politan area this year continued a 
heady pace in February, statistics re- 
leased by the Electric Association of 
Philadelphia recently have revealed. 

February sales of home freezers 
gained 143% over those of February, 
1952, while dishwasher sales jumped 
134%. There were 1,275 home freezers 
sold this February as compared with 
525 last year. Dishwasher sales 
number 408 this February and only 
174 last year. 

For the first two months combined, 
freezer sales were up 117% over the 
same 1952 period and dishwashers 
were up 106%. The 1953 total of 
freezer sales was 2,732 units as 
against 1,259 last year; dishwasher 


Appliance 

Home Freezers ........... 1,275 
po ere 6,268 
eee ee 408 
J a rere 1,253 
RS aes ae Fa 16,871 
Water Heaters ........... 618 
Clothes Dryers ...ccsscrcss 729 


sales numbered 665 as against 323 
last year. 

Range, refrigerator, television, and 
water heater sales for February also 
gained over last year, but by more 
modest percentages. Refrigerator 
sales were up 4%, ranges up 11%, 
television sets up 5%, and water 
heaters up 3%. Clothes dryer sales 
dropped by 29%. 

A comparison of the first two 
months of each year shows water 
heater sales up 18% over 1952, ranges 
up 12%, and refrigerators up 8%. 
Television sales are down 4% and 
clothes dryers down 20%. 

This reports covers sales in Bucks, 
Chester, Delaware, Montgomery, and 
Philadelphia counties. 

Unit sales of each appliance are as 
follows: 


Feb. 1953 Feb.1952 Jan.-Feb. 1958 Jan.-Feb. 1952 


525 2,732 1,259 
6,032 11,185 10,304 
174 665 323 
1,128 2,445 2,187 
16,064 33,071 34,511 
598 1,482 1,257 
1,028 1,485 1,870 


could be construed as in violation of 
anti-trust legislation, he said, “Much 
can be accomplished within the letter 
of the law. It can include such 
actions as: 

“1. Organizing to increase our 
merchandising and selling standards 
so that we can move the merchandise 
on our floors, represent a larger seg- 
ment of our distributors’ volume, and, 
by working with him, earn the right 
to criticize malpractices of which he 
may be guilty or which lie within 
his power to control. 

“2. Educating dealers, distributors, 
the public, and even some misguided 
economists to recognize that the dis- 
count operation is a parasite that 
feeds off the clean, honest, service- 
minded retailer. 

Without the legitimate dealer to 
establish a price for merchandise, it 
would be impossible for the leech who 
doesn’t advertise, display, merchan- 
dise, deliver, install, service, and stock 
replacement parts for merchandise 
to say ‘I'll sell it for less.’ 


TEACH PUBLIC TO RECOGNIZE 
UNSCRUPULOUS VENDOR 


“Often they jack up the price to 
artificial levels so that they can have 
one to come down from. Teaching the 
public to recognize this type of 
vendor for what he is, can do much 
to weaken the grip of the price-cutter 
in our industry. 

“It can also deter the public from 
its not insignificant part in aiding the 
borderline element of appliance and 
television retailing. 

“3. Studying our real operating 
costs so that we can know what it 
costs us to do business, how much 
profit we must make on our sales in 
order to keep ahead of the game, and 
when we must permit customers to 
walk out of our stores unsold. 

“This information must be spread 
extensively throughout our industry 
and be provable, well-established in- 
formation such as the costs of doing 
business study of NARDA which will 
be released for the year 1952 some- 
time in April. 


FIGURE ENOUGH PROFIT 


“4. Selling the merchandise that 
allows us a profit—in its markup, in 
its freedom from costly service, in 
its freedom from cut-price competi- 
tion that makes us look like we’re 
overcharging when we get our regu- 
lar, legitimate mark-up. 

“Concommitant with this, dropping 
those lines that abuse our franchises 
by allowing either too many dealers 
for our markets to handle the line or 
by selling to dealers who prey on our 
displays, advertising, promotion, and 
selling by sneaking along behind us 
to offer our prospects “a deal.’ 

“5. Demanding that there be fair- 
ness in relation to dealer sales and 
builder sales. When dealers are forced 
to disguise themselves as construc- 
tion companies to get the merchandise 
at the lowest possible prices, when 


FLO-COLD 


DRINKMASTER 


DOUBLE-DUTY 
BOTTLE COOLER 


Mfd. by 
United Friguator Engrs. 
Menominee, Mich. 
Write for free 8” x 10” photos 
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CANADA, RCA ¥ TOR 


in the home. 


better living... in improving their homes, 


magic words, “How soon can you install it?” 


on such top notch radio and TV programs as 
Kukla, Fran and Ollie, Dennis Day and the 


Phil Harris-Alice Faye show. 


national advertising campaign. 


i oe Pk = fe 


COmPranyv, .tTO., ™ NTRPEAL 


Every successful sale of a home product begins 


LIFE and BETTER HOMES & GARDENS are 
carrying the story of RCA Room Air Conditioners 
into millions of homes. The people who read this 


advertising are prize prospects . . . interested in 


These are the same people who will walk into 
your store, ask for more information and utter the 


Backing this powerful magazine campaign will be 


consistent promotion of RCA Room Air Conditioners 


Get behind the line that is in the forefront... 


creating prospects and profits, with a powerful 


A complete sales promotion program will help you 
. to build bigger and 


better business with RCA Room Air Conditioners. 


RCA Room Air Conditioners 


RCA VICTOR DIVISION 


RADIO CORPORATION OF AMERICA 
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Contractor Contends 


WASHINGTON, D. C.—-To make 
sure that refrigeration for residential 
air conditioning is instailed properly, 
the refrigeration industry must “help 
the heating contractors, encompass 
them, or hit them on the head,” con- 
tends Frank Hudik. 

President of Comfortair Co. of 
Hackensack, N. J., Hudik told the 
Refrigeration Trade Association at 
its recent convention here that 
“forced air heating contractors think 
they're the logical ones to put in 
cooling. 

“They have no business touching 
refrigeration, though. They'll ruin 
residential air conditioning if they 
continue as they've done in the 
heating business-——cutting prices. 

“Some have been putting year- 
round systems in $20,000 homes for 
a mere $1,500. Their margin of profit 
is only $50. They have no reserve for 
service, maintenance, etc. 

“Don't try to put these forced air 
heating people out of business,” he 
advised, however. “Rather, form 
some sort of alliance with them to 
insure good installations.” 

If residential air conditioning is not 
installed properly, poor installations 
will give the entire industry a bad 
name, he warned. 

“One of the greatest potential fields 
for residential air conditioning,’’ he 


Refrigeration Industry Must Work with Heating 
Men To Assure Efficient Year-Round Systems 


“Basically, it means merely adding 
the refrigeration cycle to existing sys- 
tems. To do this you must, for ex- 
ample, properly check the blower to 
determine the resistance to air flow 
provided by the cooling coil. 

“You'll probably have to speed the 
blower up. We recommend constant 
blower operation for both heating 
and cooling because it provides better 
air distribution and prevents stag- 
nation of the air. Also, you'll no doubt 
have to bring in some fresh air. 

“Existing supply outlets also have 
to be investigated. Usually, these are 
located at or near the floor. There are 
on the market adapters for such out- 
lets which deflect the air in a verti- 
cal pattern desirable for cooling. 

“When adding cooling to an exist- 
ing forced air heating system, you 
must also always locate the evapora- 
tor on the discharge side of the heat- 
ing unit,”” he cautioned. 

“There is some new thinking on 
estimating the heat gain of a house,” 
Hudik added. “One method now is 
to take single wall and not con- 
sider too much peak load. You merely 
figure on getting a 12° to 15° F. 
temperature differential. Here you're 
aiming at comfort for most of the 
summer because there’ll be only two 
or three days when the owner is 
likely to be less than comfortable. 


Hudik went on to recount that he 
had been in the air conditioning busi- 


ness for 24 years, but that “‘basically 
we were known as an industrial and 
commercial air conditioning and ven- 
tilating contractor. 

“To get ourselves acquainted with 
the public as a residential air condi- 
tioning contractor we retained a 
public relations firm.” 

One of the first things done by 
Hudik’s firm was to hold a “seminar” 
for home builders in their area, he 
said. With the aid of the air condi- 
tioning manufacturer his company 
represents—Typhoon—-home builders 
were presented with interesting data 
on residential air conditioning. 

“Builders of new homes have found 
that they’re no longer in a seller’s 
market. Most of them now feel that 
air conditioning is essential to the 
modern home. We ourselves think 
that air conditioning is essential.” 

The seminar, according to Hudik, 
was well attended, and served not 
only to give builders sound informa- 
tion about air conditioning but also 
to establish Comfortaire as a logical 
installer of residential cooling. 

He does not suggest, he explained, 
that retaining a public relations firm 
and/or holding such a meeting for 
home builders are necessarily the 
answers for every contractor who 


Model Homes with 


WICHITA, Kan.—Distributors of 
the Coleman Co., manufacturer of 
home heating and air conditioning 
equipment, will build 50 advance-de- 
sign model homes in various parts of 
the country before summer. 

The design features maximum use 
of new, cost-saving building tech- 
niques, utilization of maximum space 
for family living, open planning for 
spaciousness, and year-round air con- 
ditioning. The latter is achieved with 
Coleman’s “Blend-Air’”’ air condition- 
ing system, which combines winter 
heating and summer cooling and de- 
humidifying in a single central sys- 
tem using the same 3'%-in. ducts and 
air blenders developed originally for 
home heating and ventilation. 


HOMES REFLECT FINDINGS 
OF TWO SURVEYS 


The prototype of the model homes, 
called the Coleman Trend Home, was 
designed to reflect the findings of a 
nationwide survey carried out by 


told the group, “is in existing forced 
air systems. These are very readily 
adapted to air conditioning. 


The 


REMOTAIRE 
by American-Standard 


a new remote type unit 
for 
multi-room installations 


oe Cots in Suen 
@ The Remotaire is an individual room, re- 
mote type unit for providing year ‘round air 
conditioning for central plant multi-room 
installations. 

The Remotaire, as part of a Remotaire system, 
uses chilled water from a central water chiller 
for cooling and hot water from a central heating 
plant for heating. Individual control of each 
unit allows the occupant to choose the room 
temperature that suits him best without affect- 
ing adjoining spaces. 

The Remotaire is enclosed in an attractive 
cabinet of sturdy, reinforced steel—plus a rein- 
forced air grille—which adds to permanence 
and long-lasting beauty of unit. Designed for 
location under windows, this unit can be free 
standing or recessed into wall 4 inches. 
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LOCATION READY for Remotaire 
shows wall aperture, water supply, 
return, and condensate pipe stubs, 


and plug for electrical connections. applied. 


As shown in the pictures above, the Remotaire, as part 
of a Remotaire Wall Aperture System, can be readily 
installed in the average building since piping connec- 
tions are the principal installation requirement. Venti- 
lation air is introduced through a small wall aperture 
behind each unit thus eliminating use of large, expen- 
sive, space-consuming ductwork. Other Remotaire sys- 
tems, using other methods of ventilation, are ideal for 
modernization as well as new construction. Write for 
Remotaire Brochure, Form 298. 

American Radiator & Standard Sanitary Corporation 


P. O. Box 1226, Pittsburgh 30, Pennsylvania 
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“This way he doesn’t have to have 
oversized equipment that’s used at 
full capacity for such a short time.” 


wants to get into the residential field, 
“but they are ways that have worked 
for us.” 


Coleman to determine what Mr. and 
Mrs. America want in the way of a 
© new home. 


The REMOTAIRE Wall Aperture System is id 


REMOTAIRE is set in place and lev- 
eled. Piping and electrical connec- 
tions are made and pipe insulation 


Here’s the answer to simple, efficient, economical year ‘round air conditioning 
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hotels, motels, apartments, hospitals, office and 
industrial buildings and other types of installations. 


S a tat. ia 
" ae MN ie, 


—. 


eal for New Construction 


Be aren it > _ 


HERE IS THE REMOTAIRE ( with panels 
removed) showing the piping and 
electrical connections and pipe in- 
sulation completed. 


Serving home and industry: 
AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS & WALL THLE 
DETROIT CONTROLS + KEWANEE BOMERS - ROSS EXCHANGERS 
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The Coleman house also incorpo- 
rates the major design and construc- 
tion features resulting from the Op- 
eration Trade Secrets program spon- 
sored by the National Association of 
Home Builders. 

The first step in developing the 
Trend Home was a survey of buyers 
of new homes and people planning to 
build. They were asked to state their 
preferences on a list of home features. 

Next, the results of this polling 
were integrated with 16 government, 
university, and private surveys in 
past years to show up the trends in 
home-buying tastes. Ned Cole, na- 
tionally known architect and builder 
of Austin, Texas, and co-chairman of 
the Operation Trade Secrets Commit- 
tee of NAHB, then was commissioned 
to design a house which would give 
expression to as many of the trends 
in the survey as possible and still stay 
in the moderate price class. 

These trends included increasing 
popularity of the one-story home, a 
growing preference for contemporary 
architecture over Cape Cod and 
Colonial designs and a greater de- 
mand for three bedrooms, more stor- 
age space, picture windows, open 
planning of interior for spacious liv- 
ing and an outdoor living area. 


INTEREST IN YEAR-ROUND 
CONDITIONING HIGH 


An exceptionally high degree of 
interest in year-round air condition- 
ing for the whole home was disclosed. 
The Coleman survey showed that a 
total of 45.3% of those _ polled 
throughout the nation wanted sum- 
mer cooling in their homes. This in- 
terest was just about as high in the 
north as in the south. There was an 
overwhelming vote—95.7%—in favor 
of summer cooling operating through 
the central forced warm air heating 
distribution system as against indi- 
vidual room window or cabinet units. 

The basic Trend Home designed by 
Ned Cole to give expression to these 
trends is a basementless three-bed- 
room, year-round air conditioned 
home with 1,266 sq. ft. of house area 
plus 445 sq. ft. of carport and outside 
storage area. Through use of newest 
building techniques to keep down 
costs, this residence was designed to 
sell for between $14,000 and $15,000, 
plus lot, in the Wichita area. 


Two Calif. Manufacturers 
Of Floor Furnaces United 


PETALUMA, Calif.-Two of the 
country’s oldest floor furnace manu- 
facturers were united recently when 
Kresky Mfg. Co. here purchased 
Ward Heater Co. of Los Angeles. 

Kresky has been active in the oil 
floor furnace field since 1910. Ward 
Heater, which was formerly operated 
by Estate Heatrola Div. of Noma 
Electric Corp., has been manufactur- 
ing gas floor furnaces since 1909. 

C. A. Miller, president of Kresky 
| Mfg., said that Ward Heater will op- 
| erate independently. 
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Coleman Will Build 50 Advance-Design 


Year-Round Systems 


A prototype house adhering to this 
design was built by the Coleman Co. 
in Wichita, but the design is flexible 
and 12 alternative floor plans have 
been produced by Mr. Cole to cover a 
variety of individual preferences. 

The Coleman furnace and cooling 
unit are installed with a water heater 
in a closet space 3 ft. 8 in. wide and 
2 ft. 8 in. deep. Compressor and 
evaporative condenser unit for sum- 
mer cooling are located outside where 
servicing is easy and there is no ma- 
chinery noise in the house. 


Lehigh U. Sponsors 


Conference on Home 
Air Conditioning 


BETHLEHEM, Pa.—Eight national 
industry associations will join Lehigh 
University’s department of me- 
chanical engineering in sponsoring a 
two-day conference on trends in year- 
round residential air conditioning, 
Dr. James B. Hartman, head of the 
department, announced recently. The 
sessions will be held April 24 and 25 
in Packard Auditorium on the Le- 
high University campus. 

The purpose of the conference is 
to explore areas in which research in 
air conditioning is now in progress 
or fields in which research and de- 
velopment are needed. Discussions 
by experts in the heating and venti- 
lating fields will be of interest to the 
home owner, the builder, equipment 
manufacturers, and research groups. 

James V. D. Eppes, associate 
professor of mechanical engineering 
at Lehigh, is chairman of the con- 
ference committee. Subjects to be 
discussed include trends in modern 
housing, reports on current research, 
residential load calculation, operat- 
ing cycles and equipment design, 
vapor problems, and university and 
research laboratory programs. 

Organizations cooperating in spon- 
sorship of this conference with Le- 
high University are: American So- 
ciety of Heating and Ventilating 
Engineers, American Society of Re- 
frigerating Engineers, American So- 
ciety of Mechanical Engineers, Air 
Conditioning and Refrigeration Ma- 
chinery Association, National As- 
sociation of Home Builders, Build- 
ing Research Board, National Mineral 
Wool Association, National Warm 
Air Heating and Air Conditioning 
Association. 

o—_—-—-— — 


CLEANABLE 
WATER-COOLED 


CONDENSERS 


More Efficient Double-Tube 
Counter-flow Design 


Acceptance in the field is rapidly 
changing to “Demand” for these 
efficient, more economical Clean- 
able water-cooled Condensers. 
Owners and service men prefer 
the “new unit” efficiency that can 
always be maintained by a simple 
cleaning process. Brass headers, 
machined and brazed. 

Write for Catalog and Prices 

WHOLESALERS IN PRINCIPAL CITIES 


Halstead. & Mitchell 


BESSEMER BLDG. PITTSBURGH 22, PA. 
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SQUARE FLOORS extending to the outer walls 
alternate with round floors. Note air diffusers. 
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AIR CONDITIONING system 
is an integral part of unique 
laboratory tower. 


Wax Research Center 


Air Conditioning Is Integral Part of Johnson Laboratory Tower, 


Test Rooms; 7 Systems Can Simulate Any Condition for Product Tests 


RACINE, Wis.— Air conditioning 
system of the “Helio-lab’’ wax re- 
search center designed by Frank 
Lloyd Wright for S. C. Johnson and 
Son, Inc. is as much a part of the 
basic design as are the floors and 
walls, and instead of being “installed” 
in the usual sense, is an integral part 
of the construction, lending great 
strength instead of demanding strong 
support. 

So explains W. R. Wendt, Jr., sales 
engineer of York Corp., in describing 
the Helio-lab, which, in contrast to 
the usual flat type of laboratory 
building, is built around, and canti- 
levered from, a_ concrete stack 
anchored 54 ft. into the ground and 
rising 15 stories to a height of 154 ft. 


5 Hollow Risers Cast In Shaft 


This stack or shaft contains five 
hollow risers cast integral with the 
shaft and consisting of a round cen- 
tral core, a round elevator riser, a 
stairwell, and two risers for the air 
conditioning and exhaust. 

The central riser forming the hol- 
low core of the shaft carries around 
its perimeter about two dozen intake 
and exhaust pipes that service the 
building. These pipes are separated 
by sheet metal partitions from the 
conditioned air flow in the heart of 
the shaft. A horizontal duct system, 
cast in the hollow, reinforced con- 
crete floors, is connected to the ver- 
tical hollow of the shaft. 

The Helio-lab is comprised of al- 
ternate square and round floors. The 
square floors contain about 1,400 sq. 
ft. of floor area and from each of 
them an outer glass shell hangs firm 
to the square floor next below. This 
shell is formed of glass tubes laid up 
like brickwork outside, held in place 
by small vertical aluminum stanchions 
and sealed horizontally by a new 
plastic. 


Plate Glass Screen Cuts Heat 


To offset the high rate of heat con- 
ductivity of the outer walls, an inner 
screen of plate glass was clipped to 
the aluminum stanchions of the tube 
walls and made movable .for cleaning 
purposes. 

The round floors alternating with 
the square floors contain about 900 
sq. ft. of floor space, and since they 
do not extend to the outer walls, 
these mezzanine floors provide for 
the easy installation of tall labora- 
tory equipment around the walls of 
the square floors. 

Outside air enters the air condi- 
tioning system through an electro- 
static type filter, is cooled and de- 
humidified in summer, or heated in 


winter, and discharged by a fan at 
the basement level to the air supply 
shaft in the central core. This air is 
heated to 65° in winter and cooled 
to 60° in summer. 

From the central shaft, conditioned 
air enters the horizontal ducts be- 
tween the floor and ceiling of each 
level through two reheaters, one on 
each side of the shaft, and is dis- 
charged into the conditioned space 


through 24 combination lighting and ¢ 


air diffusion fixtures. Each of the 24 
fixtures supplies 65 c.f.m. of condi- 
tioned air subject to the control of 
the reheaters by individual thermo- 
stats on each floor. 

Air is exhausted from each floor 
at the rate of 1,300 c.f.m. through 
two 14-in. by 14-in. grilles, one in 
each of the two exhaust-air risers on 
opposite sides of the stack. Each 
grille has an automatic damper, con- 
trolled by a static pressure regula- 
tor, that slows or shuts off the ex- 
haust air when the difference be- 
tween outside and inside pressure 
varies more than .01 in. of water. 


Pressure Varies from 
Floor to Floor 


Variation of pressures on the differ- 
ent floors is a common occurrence, 
since many of the floors are equipped 
with fume hoods used by chemists 
and engineers in their experiments 
so that contaminated air and noxious 
odors may be vented directly out of 
each area, 

Air exhausted into the exhaust-air 
risers averages about 750 c.f.m. from 
each fume hood, and that would affect 
the pressure in the room if the regu- 
lar exhaust grilles were not equipped 
with automatic dampers. 

The total amount of spent air 
drawn up and forced out through the 
tower roof by fans in the machinery 
room amounts to 1,300 c.f.m. per 
story. No air is recirculated. 

A 375-ton York “Turbo” water 
cooling system cools 840 gal. of water 
per minute from 55° F. to 45° F., and 
this water, in turn, cools nearly 
75,000 c.f.m. of air. This conditioned 
air is divided four ways, with 23,000 
cf.m. going to the tower, 20,000 
c.f.m. to the administration building, 
22,655 c.f.m. to the administration 
annex, and 8,800 c.f.m. to the pilot 
plant. 

Air conditioning, of course, is no 
novelty for the Johnson company. In 
fact, the administration building was 
designed to “breathe” through two 
“nostrils,” each of which contained 
mechanical equipment including air 
washer and a York 8-in. by 6-in. com- 
pressor. This’ installation, which 
gained wide publicity at that time, 


Special Notice! 


AIR CONDITIONING SALES this year are 
expected to be greater than ever before. You 
will get a bigger share of this business by offer- 
ing air-borne bacteria control through the nation- 
ally accepted Glycolator method. 


Get an early lead by adding this low cost, 
profit-producing appliance to your line NOW! 
Write for complete information: 


Olycolcter, Dept. A-5, Valencia, Pa. 
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SET ORAS? 


SEVEN Separate York systems control conditions 
in these seven test rooms at Johnson Wax 
-Research Center. 


has been replaced by the new central 
system. 

This project actually involved four 
separate contracts, the others being 
for a drinking water cooling system 
utilizing a 1-hp. York condensing 
unit, a cafeteria air conditioning sys- 
tem utilizing a 7%-hp. York system, 
and finally, a contract covering seven 
systems for controlling conditions in 
as many different test rooms. 


System No. 1 is designed to main- 
tain any temperature from zero to 
40° F. at any time of year. 

System No. 2 is designed to main- 
tain any temperature from 40° F. to 
100° F., and relative humidity of 
40% at 60° F. and 75% at 100° F. 
Other humidity conditions are avail- 
able, but these two were used to tie 
down design conditions. 

System No. 3 is designed to main- 
tain any temperature from 100° F. 
to 140° F. No humidity control is 
provided. 

System No. 4 is designed to main- 
tain any temperature from 100° F. to 
10° F., and relative humidity of 35% 
to 40% at 100° and 75% at 140° F. 

System No. 5 is designed to main- 
tain a constant relative humidity of 
50%. The temperature is not tied 
down but may be varied between the 
limits of 77° F. and 90° F. to hold 
the relative humidity constant. 

System No. 6 provides only venti- 

lation and heating of from 70° to 
75° F. of the salt spray and humidity 
room, 
System No. 7 is designed to main- 
tain a constant temperature of 77° F. 
with an allowable variation of 2° F., 
and a constant relative humidity of 
50% with an allowable variation of 
1° F. in dewpoint temperature. 

Products developed under the ideal 
conditions prevailing in the Helio- 


No. 6 of a Series of 12 Advertisements 


Plant 1—1600 Broadway N.E, 
Minneapolis 13, Minn. 


Plant 2—1729 Broadway NE, 
Minneapolis 13, Minn. 
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lab may now be tested and proved 
under any encounterable conditions of 
use. 

Samuel R. Lewis & Associates, 
Chicago, were retained as consult- 
ing engineers by Frank Lloyd Wright. 


Westinghouse Div. Opens 
Two Engineering Offices 


HYDE PARK, Mass. — The Air 
Conditioning Div. of Westinghouse 
Electric Corp. has opened branch ap- 
plication engineering offices in Buf- 
falo and Cincinati. 

W. B. Cott, division sales manager, 
explained that the personnel of the 
two new offices will offer engineering 
and sales assistance to distributors in 
the Buffalo and Cincinnati areas. 

T. J. Feeley has been appointed 
manager of the Buffalo office serving 
northwestern New York and north- 
ern Pennsylvania. He attended Pur- 
due university and was formerly 
located at the Westinghouse Phila- 
delphia air conditioning office as ap- 
paratus engineer. 

J. M. Little was named manager 
of the Cincinnati office serving 
southern Ohio, central and western 
Kentucky, and southern Indiana. 
Little, before this appointment, had 
been assistant to Cott. 


HARRY H. COBE 
Cobe & Foster, inc. 
Manchester, New Hampshire 


CONSULT YOUR McQUAY WHOLESALER 


FOR 


EVERY REFRIGERATION NEED 


McQuay is proud of its complete line of proved and preferred 
refrigeration equipment and of the men who represent the 
company to you. There is a McQuay wholesaler in your territory, 
qualified by long experience and backed by the entire 

McQuay sales and engineering organization, who can give you 

the right answer to your specific problem — whether it’s selling 
help, technical advice or quick action you want. Consult your 
McQuay wholesaler or write McQuay, Inc., 1607 Broadway N.E., 


Minneapolis 13, Minn, 
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INSIDE DOPE 


by GEORGE F. TAUBENECK 


(Concluded from Page 1, Column 1) 


“Gentlemen, I do not know that 
you can say any one factor is the 
predominating one. But do not over- 
look the fact that it isn’t always 
what you know as much as it is who 
you know.”—The Durez Molder. 


A noted psychologist recently re- 
vealed reasons why so many people 
failed in their efforts to become suc- 
cessful. He penned ten frank and 
valid reasons. 

1. Finding fault with the other fel- 
low, but never seeing our own faults. 

2. Doing as little as possible, and 
trying to get as much as possible for 
it 


3. Spending much time showing up 
the other fellow’s weak points, and 
too little time correcting our own. 

4. Slandering those we do not like. 

5. Procrastination — putting off 
until tomorrow something that we 
should have done day before yester- 
day. 

6. Deceit—talking friendly to the 
other fellow’s face and stabbing him 
in the back as soon as he turns 
around. 

7. False belief that we are smart 
enough to reap a harvest of pay 
before sowing a crop of honest 
service. 

8. Disloyalty--to those who have 
trusted us. 


9. Egotism—the belief that we 
know it all, and no one can tell us_ 
anything. 

10. Last, but not least, lack of 
necessary training and education to 
enable us to accomplish what should 
be done. 

We Like This 

“What is a boy? He is a person 
who is going to carry on what you 
have started. 

He is to sit right where you are 
sitting, and attend to those things 
you think so important—when you 
are gone. 

“You can adopt all the policies you 
please, but how they will be carried 
out depends upon him. Even if you 
make leagues and treaties, he will 
have to manage them. 

“He is going to sit at your desk in 
the Senate, and occupy your place on 
the Supreme Court Bench. He will 
assume control of your cities, states, 
and nation. He is going to move in, 
take over your prisons, churches, 
schools, universities, and corpora- 
tions. 

“All your work is going to be 
judged by him or praised or con- 
demned by him. Your reputation and 
your future are in his hands. All your 
work is for him, and the fate of the 
nation and of humanity is in his 
hands. 

“So, it might be well to pay him 
some attention.” 


From Perfection to 
Perfection 


A retired Cleveland manufacturer 


of air conditioning products has won 


the 1953 Russell Colgate award. Fred 
William Ramsey is the award re- 
ceiver. The Christian Education 
division of the National Council of 
Churches of Christ is the donor. Mr. 
Ramsey was the choice of 1,400 
Protestant churchmen. 

Ramsey rose from stock boy to 
president of the Perfection Stove Co., 
which has been in the refrigerator 
and air conditioning picture. He re- 
tired at the age of 40 to devote his 
efforts to church and community 
causes. 

Service with churches and other un- 
selfish interests compelled him to live 
temporarily in New York, Washing- 
ton, and elsewhere. But he traveled 
to Cleveland regularly to teach his 
Bible class (at the Calvary Church 
of the Evangelical United Brethren) 
for 38 years—consecutively. 


Prayer for Drivers 


In the neighborhood of Utica, N. Y., 
a “Driver’s Prayer’ by Dr. William 
T. Clark, of the Masonic Home is 
immensely popular. It reads: 

“God grant me a steady hand and 
watchful eye, that no one shall be 
hurt as I drive by. Thou gavest life 
and I pray no act of mine, may take 
away that precious gift of Thine. 

“Shelter those, dear Lord, who bear 
me company, from evils of accident 
and all calamity. Teach me to use 
my car for other’s greater need, not 
cause a mess of blood because of 
greater speed.” 

“To slowly drive to more enjoy the 
beauty of the seasons; To keep alive 
the peace which fills my heart, And 
which I hope will ne’er depart. All 
this I pray, As with joy and courtesy 
I drive along my way.”... 


® 


— 


DEPTH FILTERING: A massive fiberglas bag, with un- 
surpassed depth filtering efficiency, removes unprec- 
edented quantities of even the most minute foreign 
As a safety bonus, a 30x150 mesh Dutch 
weave outlet filter stops all particles larger than .0046”. 
MOLDED DRYING: The famous molded Remcal drying 


clement is unexcelled for permanent refrigerant drying, 
even at liquid-line temperatures. Strong and stable, it 


particles. 


pray 


will not dust or powder. 
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NO PRESSURE DROP: Ingenious design of flow chan- 
nels and flow graduators and availability of the entire 
length of the massive fiberglas bag for filtering com- 
pletely minimize pressure drop. 
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Check Super-Fle advantages against any other liquid-line filter-drier 


AMAZING PRICE: Check Super-Flo’s price, for both 
original equipment and replacement, against ordinary 
driers which do not have massive depth filters, molded 
drying elements and spun-end copper shells. You'll be 


amazed. 


Ya Thru 5 hp. 


Available to the trade 
through wholesalers every- 
where. 


dice ‘ ial 


TROUBLE-FREE LIFE: The leak-proof, rust-proof copper 
shell with spun ends insures maximum protection against 
refrigerant leakage, and guarantees long service. 


Worthington Names ‘First’ 
Air Cooling Distributor 


HARRISON, N. J.—For the first 
time in its history, Worthington Corp. 
has appointed an exclusive whole- 
sale distributor to merchandise its 
3, 5, 7%, 10, and 15-ton package com- 
mercial and the newly announced 
residential air conditioners, it was an- 
nounced recently by M.'M. Lawler, 
assistant vice president. 

The new distributor, Warren- 
Connolly Co., Inc., New York City, 
will serve the five boroughs of New 
York, Long Island, and Westchester 
and is setting up a dealer organiza- 
tion in those areas to serve the user 
market with the new Worthington 
units. 

Tying in with Worthington’s 
stepped-up national advertising, the 
new distributor is gearing for local 
advertising and sales promotion to 
back up his dealers’ market penetra- 
tion efforts. 

Warren-Connolly, having been 
engaged in New York area distribu- 
tion of major household appliances 
for over 25 years, pioneered the mar- 
keting of air circulators and room air 
conditioners. 


Rich Represents Quicfrez 
In Penn.-Md.-Va. District 


FOND DU LAC, Wis.—W. R. 
(Bill) Rich has been appointed man- 
ager of the Pennsylvania, Maryland, 
and Virginia district of Quicfrez, Inc., 
it has been announced by Harry 
Ryan, vice president and general 
sales manager. 

Rich is widely known in the radio, 
television, appliance, and heating in- 
dustries. In his new capacity with 
Quicfrez he will work out of Wash- 
ington, D. C. His address there is 
6000 34th Place, N.W. Washington 15, 
D. C. 


R. D. Cooper Elected Pres. 
Of R. Cooper, Jr., Chicago 


CHICAGO—R. Douglass Cooper 
has been promoted from vice presi- 
dent in charge of sales of R. Cooper, 
Jr., Inc., General Electric distributor, 
to president, board chairman, and 
treasurer, succeeding his father, the 
late Richard Cooper, Jr., the com- 
pany announced. 


At the same time, it was an- 


nounced that Richard D. Van Kirk, a 
vice president of the firm, has been 
elected to the board of directors. 


Phoenix Appliance and 
Air Conditioning Show 
Planned for April 9-12 


PHOENIX, Ariz.—The first full- 
line air conditioning and appliance 
show to be held in Phoenix will be 
staged by the Appliance Merchan- 
disers Association at the State Fair- 
grounds April 9-12. 

The show will occupy two com- 
plete buildings containing over 30,000 
sq. ft. of floor space. Features will 
include special displays by distribu- 
tors, cooking schools, a model work- 
shop, and a miniature train display. 

The association said dealers, dis- 
tributors, newspapers, and Public 
Service are cooperating in the event. 

Among promotional media to be 
used will be newspaper advertising, 
including a special section in the 
Republic and Gazette on opening day, 
and window and bus cards. 


Ebco Opens 1st Branches, 
To Build 5-Acre Factory 


COLUMBUS, Ohio — The Ebco 
Manufacturing Co. has opened new 
branch offices in New York and 
Chicago. 

These are the first company offices 
to be established outside the home 
office in Columbus. 

Ebco’s expansion program also in- 
cludes a new 5-acre plant to be 
started this spring in Columbus. 
Ebco manufactures refrigeration ap- 
pliances under the “Oasis” trade- 
mark. 


Koldaire Plans Move to 
New Home Around May 1 


BROOKLYN—Completion of a new 
showroom and factory building here 
that will be ready for occupancy 
about May 1 was announced recently 
by Koldaire Refrigeration Co. here. 

The new brick structure has a floor 
area of more than 10,000 sq. ft. plus 
8,000 sq. ft. of storage space. It is 
located at 655 Atkins Ave. 

Koldaire is a factory distributor for 
Tyler Fixture Corp. in Brooklyn and 
has specialized in installation of com- 
plete supermarket equipment. The 
new plant will contain a complete 
workshop for the manufacture of 
every type of shelving, gondolas, 
walk-in boxes, and other equipment. 

M. Shore, Jerry Penzell, and Joe 
Graff are principals in the business. 
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manufacture to your specifications. 
furnished without obligation. Write for catalog. 


MOULDINGS, STAMP- 
INGS, ASSEMBLIES. 
Complete Facilities for 
Buffing, Electrolytic 
Polishing, Welding, 
Forming and Alumi- 
num Anodizing. 


Functional and decorative mouldings by JOHN LEES will 
give your product that extra eye appeal which makes 
it stand out wherever it is displayed. That means more 
Let us supply you with standard mouldings or 


Recommendations 
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Frozen Food Distributors Cite Savings 
Made Possible by HavingOwn Warehouse 


CHICAGO—Some savings frozen 
food distributors realize by operating 
from their own refrigerated ware- 
houses were outlined at the recent 
National Frozen Food Convention 
here. 

E. P. Gough, a small distributor 
from Roanoke, Va., declared, “We 
operated our business out of a com- 
mercial warehouse for five years. At 
the time we moved, our storage ex- 
pense was 1.6% of net sales. 

“A little over a year ago we built 
our own freezer in an already exist- 
ing building. We did this primarily to 
reduce storage costs, to obtain better 
office facilities, and to be able to 
come and go as our business re- 
quired. 

“As of now storage is 0.5% of 
sales, or a reduction of 1.1% since 
moving into our own establishment. 

“There are many advantages to 
doing business in one’s own building 
besides the lower cost. We find that 
we can control our operation more 
efficiently and that our employes 
work output is greater. 

“The second cost, and the one 
which is of great concern, is that 
of order assembly. After experiment- 
ing with a number of methods, we 
found the one man push cart opera- 
tion to be the most successful for us. 

“The third cost is the expense in- 
volved in receiving merchandise, un- 
loading, and stacking it... Cartage 
is indeed an expense to us, but we 
can control receipts which we could 
not do on direct shipments.” 


Louis E. Rycus, who operates a 


MISSING SOMETHING? 


More and better useful 
information is yours for 
the asking. See “What's 
New” page. 
Use Key No. for fastest service. 


large distributorship in Detroit, 
pointed out that he was able to con- 
struct a freezer room in his ware- 
house that eliminated bottlenecks and 
unnecessary walking and increased 
storage space by 20%. 

“City Foods,” he said, “spent ap- 
proximately $13,000 for the new 
changeover and estimates that it is 
now saving $10,000 a year in labor 
and storage reduction.” 

These savings were cited by indi- 
vidual distributors at the same time 
that Edwin L. Morris, partner in the 
management consultant firm of Booz, 
Allen and Hamilton, was telling 
frozen food packers that “lower re- 
tail prices (of frozen foods) will con- 
tinue to demand reduction in dis- 
tribution costs if packers and distri- 
butors are to enjoy reasonable profit 
return.” 

He added, “With a wide line of 
merchandise, and with adequate 
financial backing, the full-fledged dis- 
tributor should be in the best posi- 
tion to do the handling and storage 
job at low cost. He should also be in 
a position to handle the sales function 
most effectively—at least in the 
independent store market. Such dis- 
tributors do not exist in great 
numbers today.” 

He continued, 
number of steps from packing plant 
to the distributor’s warehouse should 
be your goal in order to achieve basic 
distribution cost reduction. It can 
only be achieved, however, if you 
have a clear conception of what 
sound distributors should do—and 
when you work effectively with them 
in speeding up their development.” 


Baudoin Refrigeration Opens 


LAFAYETTE, La.— Autrey Bau- 
doin recently announced the opening 
of Baudoin Refrigeration Co. here. 
The air conditioning and appliance 
sales and service firm is located on 
Scott Rd. 


Colder 
bottles 
mean 


Model No. 10-360 
Beverage Cooler *'de-frost-it’’ 


Only $9.95 List 


lower temperatures than ever before 
° . e,ff 
with this Paragon ‘de-frost-it 


ELIABLE automatic defrosting 
keeps bottles at lower temper- 
atures than ever before with this 
Paragon “‘de-frost-it”’ Model 
TD-360. 
Specifically designed for bever- 
age cooler applications, the Para- 
gon “de-frost-it” Model TD-360 


can be used with all makes, most 
models. Compact, easy to install, 
it can be mounted in compressor 
compartment, It’s factory pre-set, 
but cycle is adjustable from 1 to 
51, hours, Up to 14, HP capacity. 

For full details or the name of 
your jobber, write: 


PARAGON ELECTRIC COMPANY 


1687 TWELFTH STREET © TWO RIVERS, WISCONSIN 
They must be good. 96% of the monufacturers of commercial refrigeration equipment 


using automatic defrosting specify Paragon defrosiers as standard equipment. 


©1953 


AWA Convention Set for 
May 17-21 In Washington 


WASHINGTON, D. C.—J. L. 
Gagini, general president of the 
American Warehousemen’s Associa- 
tion, has announced that the 62nd 
AWA convention will be held at the 
Shoreham hotel, Washington, D. C., 
May 17-21. 

Meeting jointly will be the National 
Association of Refrigerated Ware- 
houses, a division of AWA, and the 
American Warehousemen’s Associa- 
tion, Merchandise Div. 

NARW will again feature its all- 
panel sessions designed to assure a 
“grass-roots” approach to all prob- 
lems affecting the refrigerated ware- 
house industry. The sessions will be 
under the chairmanship of A. B. 
Efroymson, NARW president. 

Gagini said early registrations in- 
dicate a record-breaking attendance 
at the meeting. Program particulars 
will be announced later. 


New Building Going Up In 
Oklahoma City for Ingram 


OKLAHOMA CITY — C. Robert 
Ingram, Inc., air conditioning engi- 
neering firm, is building a new 
15,000-sq. ft. building to include 
showrooms, sales, and engineering 
offices and warehouse at Main and 
Virginia in the W. Reno industrial 
area. 

Ingram said purpose of the new 
building is to bring his entire com- 
pany under one roof and at the 
same time double capacity for pro- 
duction. Total cost will be about 
$115,000. 


THIS PASS-THROUGH refrigerated display case is a permanent 
part of the architecture of Sigel's Liquor Store in Highland Park, 


Texas. 


Loading is done from the rear. 


Pass-Through Refrigerated Display Case 
In Liquor Store Has 3 Doors, 4 Levels 


DALLAS—Emphasizing the impor- 
tance of refrigerated display in pack- 
age liquor retailing, a custom-built 
pass-through box has been installed 
in the new Sigel’s Liquor Store, in 
Highland Park, a suburb of Dallas. 

Designed to serve a rapidly-grow- 
ing, better-income suburban area, the 
Sigel store incorporated the refrigera- 
tor as a part of store architecture. 
Custom-built by Monterey Refrigera- 
tion, the box is a 3-door, 4-level dis- 
play case, equipped with Thermopane 
glass front and rear. 

Located next to the cashier's sta- 
tion in the center of the store, the big 
refrigerator is eye-catching and effi- 
cient because it can be stocked from 
the rear. As beer, mixes, popular soft 


drinks, etc., are sold, replacements 
are pushed forward from the rear, 
and new stocks added. Capacity is 25 
cases of beer or soft drinks, and re- 
placement stocks come from a sepa- 
rate 8 by 10-ft. walk-in refrigerator, 
located in the rear. 

A %-hp. compressor keeps the re- 
frigerator at 35° F. Temperature is 
indicated by two dial-type_ ther- 
mometers mounted at either side. 


Nielsen Moves to New Quarters 


MILWAUKEE — Bert Nielsen, 
Wisconsin state distributor for Fried- 
rich refrigeration products and allied 
equipment, has announced that he is 
moving to new, larger quarters. 
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FOR YOU! 


e HOTELS 

e GROCERY STORES 

e MEAT STORES 

e RESTAURANTS 

e BEVERAGE DEALERS 

e FARMS 

e DAIRIES 

e SUPPLIERS, USERS 
and HANDLERS of 


A better line p 


REAL PROFIT } 


16 Standard Models for— 
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| PERISHABLE PRODUCTS Name 


ESCO CABINET CO., Dept. AC-46, West Chester, Pa. 


Gentlemen: Rush full details on ESCO Sectional Cold Rooms. | am also interested 
in ESCO FREEZERS ["] BEVERAGE COOLERS [] and ESCO MILK COOLERS 


+EASIER TO SELL 
+EASIER TO INSTALL 
+EASIER TO ENLARGE 
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Chicago Meat Dealers Hear: 


Conversion to Self-Serve Meats Requires 
Know-How, Watchful Eye on Freshness 


CHICAGO—Conversion of a serv- 
ice meat department to self-service 
operation should result in a 33% sales 
increase in the first three months, ac- 
cording to Jack Dickie, director of 
sales research for Tyler Fixture 
Corp. 

Addressing several hundred meat 
dealers and butchers at a meeting 
sponsored by the Meat and Food Re- 
tailers of Metropolitan Chicago, 
Dickie said meat sales in successful, 
efficiently-managed self-service oper- 
ations have increased as much as 
65% after conversion from service 
operations. 


80% PREFER SELF-SERVICE 


A Tyler survey revealed that 80% 
of the nation’s shoppers prefer self- 
service meats, he added. 

However, these statistics do not 
mean that every meat dealer can 
successfully convert his operation to 
self-service, Dickie stressed. Some 
may lack the “know-how” to do so, 
he said. 

Dickie also pointed out that dealers 
could not expect self-service to cut 
down on meat department personnel, 


since the “phenomenal” increases in 
meat volume due to self-service in- 
variably require hiring extra help 
to keep pace. But, he said, output per 
worker is increased considerably be- 
cause employes do not have to take 
time to serve customers directly. 


IN SPLIT OPERATION, 
ONE SECTION SUFFERS 


Dickie noted that he does not favor 
a split meat operation—part service 
and part self-service. Under such an 
arrangement, he said, department 
personnel usually neglect one of the 
operations, which means failure for 
the neglected section. 

Speaking before an _ overflow 
audience, Dickie described and de- 
monstrated the successful step-by- 
step operations of self-service meats. 
In doing so, he listed these rules to 
follow: 

Keep most of the meat inventory 
on display; remove the wrapping 
from all meat prior to putting it in 
the cooler for over-night storage; 
don’t compress meat in display cases 
—arrange it at a 45° angle; find out 
what size meat cuts are desired by 


the majority of customers; display 
the less desirable part of meat in a 
package; have a “captain” in charge 
of department employes so they all 
work as a team. 

Dickie further pointed out that 
there is no place in a self-service 
meat operation for aged meat and 
that freshness is important in 
poultry and sausage meats as well 
as in fresh meats. 

The meeting gave many of the in- 
dependent dealers their first look at 
pre-packaged, self-service meat opera- 
tions. Chicago is the last of the major 
U. S. cities to enter this type of 
operation, following an agreement 
made recently between city meat 
dealers and the Chicago butchers’ 
union. 

The meat merchants also got their 
first glimpse of how pre-packaged 
meats look displayed in self-service 
cases. They gave close study to the 
type of equipment necessary for con- 
version to self-service. 

On display, as part of the de- 
monstration, was the new Tyler 
“Rolling-Cold” packaging conveyor, 
which permits packaging of fresh 
meats under constant refrigeration 
without the need of a special air 
conditioning room. Also shown was 
the Tyler open refrigerated display 
table, and the Tyler open meat case. 

John Marhoefer, president of 
Marhoefer Packing Co., was intro- 
duced as a guest speaker and pres- 
ented a brief sketch of his experi- 
ences in the pioneering of self-service 
meat operation. 

Marhoefer described its rapid and 
still-growing success in_ stores 
throughout the country. He urged 
Chicago meat merchants to keep in 
step with the times and to protect 
their own businesses by converting to 
self-service as soon as possible. 
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which check would 


mail? 


*20% down — 36 monthly payments 


Feature Time Payments to close more sales 


with the 


ORE AND MORE prospects for commercial 
refrigerating and air conditioning equipment are 
becoming, of necessity, TIME BUYERS. Because of a 
tight cash position it’s the only way many can buy your 
equipment. The COMMERCIAL CREDIT PLAN helps close 
sales . . . lower accounts receivable, improve your cash 
position. And you turn your credit and collection worries 
over to COMMERCIAL CREDIT. For complete details, 
facts and figures, write COMMERCIAL CREDIT CORP. 
14 Light Street, Baltimore 2, Md., or our nearest office. 


COMMERCIAL CREDIT 
CORPORATION 


A service offered through subsidiaries of Commercial Credit 
Company, Baltimore... Capital and Surplus over $125,000,000 


+-Offices in principal cities of the United States and Canada. 
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* 
JACK DICKIE, director of sales research, Tyler Fixture Corp., outlines step-by-step operations 
of pre-packaged, self-service meat merchandising before more than 800 members of Meat 
and Food Retailers of Metropolitan Chicago. Seated behind Dickie on the speakers’ stand 
is (left) Jerry Souta, president of the association, and (right) John Marhoefer, president, 
Marhoefer Packing Co., who also appeared as guest speaker. 


JACK DICKIE (holding package) points out how fresh appearance of pre-packaged fresh 
meat is maintained under constant refrigeration in open self-service display case. Other 
meat merchants take a closer look for themselves. 


THE MASTER SERVICE MANUALS — — — 
— — — and other books of the Refrigeration Library are 


depended upon as textbooks in trade schools from coast to coast. 


BUSINESS NEWS PUBLISHING CO., DETROIT 
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For Recognized “Quality - care Gallons 


| r Condensing. Unit 
Filtrine Wa er | ‘00 a rs 


Promote your own condensing unit sales with 
Filtrine’s 20-year-life construction . . high 
capacity ... Super Storage ... more than 
40 years’ dependability. 


COOLERS FOR MESS HALLS — CAFETERIAS 


Conform with Fed. Spec. 00-C-566b 


COOLERS FOR X-RAY & PHOTOGRAPHY 


PACKAGED CIRCULATING CHILLED WATER SYSTEMS 


REMOTE COOLERS FOR ALL USES 


Sell your condensing unit with Filtrine 
Stainless Steel or Duco finished cabinets, 
equipped to suit with top/side shelves, 
bubblers, glass-fillers. Can be Taste- 
Master equipped to remove chlorine. 
rust, sediment from _ water. Taste- Master 


Sell your condensing unit with Filtrine models re- 
peatedly named by V.A., Signal Corps, Air Force, ete. 
for X-ray and photo- labs. Under counter design and 
floor-mounted models with stainless steel work-table 
top. Filters (extra) to prevent scratched and pin-holed 
negatives. 


Sell your condensing unit! Systems for drinking or 
processing water—completely packaged with pump, 
controls, your condensing unit factory installed. 
Capacities 5-400 g.p.h.; storage 5-150 gals. Filters 
and Rectifier-Dechlorinators (extra) to insure taste- 
free, sparkling water. 


Photographic—X-Ray Cooler 


Typical “Packaged”’ 
Circulating Chilled Water System 


Sell your condensing unit with 
remote models for new and 
replacement jobs—all applica- 
tions. Capacities 10-1000 g.p.h.; 
storage 7-300 gals. Filters, 
Rectifier-Dechhorinators avail- 
able for all sizes. 


Remote Model Ceoters 


Write for catalog and Specification Guide 


FILTRINE MANUFACTURING COMPANY - BROOKLYN 5 - N.Y. 
“Water Coolers and Fiiters for 40 Years” 
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RCA Ad Drive Aims To 
Lengthen Sales Season 
For Room Conditioners 


CAMDEN, N. J.—As part of an 
over-all program to extend the sell- 
ing season of room air conditioners, 
RCA Victor will kick-off its consumer 
advertising campaign with a full- 
color page in the April issue of Better 
Homes and Gardens, two months 
earlier than last year’s “break date,” 
states Paul W. Grover, advertising 
manager of the RCA room air con- 
ditioner department. 

All national advertising copy will 
emphasize the year-round benefits of 
air conditioning by pointing out the 
many services such appliances per- 
form, in addition to providing cool 
air. 

The opening ad in Better Homes, 
said Grover, will be followed by 
black-and-white inserts in the June 
and July issues of the same maga- 
zine. 

In addition, RCA room air condi- 
tioners will be supported by a series 
of ads in Life magazine, beginning 
with the April 13 issue. These ads 
will appear every-other-week, some 
in black-and-white and some in color. 

The products will be given addi- 
tional support in radio and television 
commercials on the NBC network 
programs sponsored by RCA Victor: 
the “Phil Harris-Alice Faye Show” 
on radio, and “Kukla, Fran, and 
Ollie” and the “RCA Victor Show” on 
television. 

The company’s newspaper cam- 
paign was described by Grover as 
“five times larger than last year’s.” 
It will run for approximately four 
months, with large ads appearing in 
dailies in all major market areas. 

The newspaper campaign will have 
the unusual feature of being hinged 
directly to weather conditions. 


A 
TYPHOON 


FRANCHISE 
iS PROFIT INSURANCE 


in Avr Cond.dioning 


Air Conditioning Units 
1-20 tons 

Multi-Packaged Systems 
Up to 60 tons 

Prop-R-Temp Heat Pumps 
2-20 tons 

Evaporative Condensers 

Packaged Water Chillers 


TYPHOON AIR CONDITIONING CO., INC. 
794 Union Street, Brooklyn 15, N. Y. 


BRAZING — 


SIL-BOND . . . ror SreEis 
PHOSCO . . . FOR BRONZE 
PHOSCO . . . FoR COPPER 


AT YOUR PARTS WHOLESALER'S 
OR OUR NEAREST OFFICE 


UNITED WIRE 


& SUPPLY CORPORATION 
PROVIDENCE, RHODE ISLAND 
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Sutton 1-Hp. Unit Moves 
Cool Air 30-Ft. Into Room 


WICHITA, Kans.—The O. A. Sut- 
ton Corp. has added a %-hp. Vornado 
air conditioner unit to its line of ap- 
pliances this year according to A. 
Rising, vice president and sales man- 
ager. 

Besides the usual Vornado features 
of cooling, ventilating, circulating, 
dehumidifying, filtering, and exhaust- 
ing, the new ‘4%-hp. model 50 WAC 
Vornado has many exclusive features. 
Its ‘‘Vortex Control” combines a high 
velocity discharge of 1,500 f.p.m. with 
maximum cooling to move cool air up 
to 30 ft. into a room. 

Another feature of the 14%4-hp. Vor- 
nado is the air circulator which can 
be rotated 360° and tilted up or 


down so that air can be directed to . 
any area in the room. Draft free air ° 
movement penetrates all parts of the | 
room, and gives 20% greater cooling | 


effect because of superior circulation, 
the company claims. 

“Variable Cooling Control” allows 
gradual regulation of cooling capacity 
at settings from 6,000 B.t.u. to 4,900 
B.t.u. per hour. This allows the unit 
to remove up to 21 qts. of moisture 
from the air en humid days even 
though the unit is operating at lower 
cooling capacities. 

Model 50 WAC also has the Vor- 
nado “Comfort Selector’ that shows 
at a glance how to adjust the Vari- 
able Cooling Controls to tailor “room 
weather” to fit individual needs. 

The cabinet is of modern design 
with a grey-green finish highlighted 
in burgundy and gold. 

The unit extends only 9% in. into 
a room and can be installed into any 
double hung sash window from 23 in. 
to 48 in. in width. Batra wide spacer 
panels are available for over 48 in. 

The sealed refrigeration system is 
guaranteed for five years. The com- 
plete unit weighs 141% Ibs., and is 
28%6 in. long, 22% in. wide, and 12% 
in. high. 


Five Distributors Given 
Franchises by Mitchell 


CHICAGO — New franchises to 
handle the 1953 line of Mitchell 
window-type room air conditioners 
have been awarded to five distribu- 
tors, it was announced by E. A. 
Tracey, vice president in charge of 
the Air Conditioning Div. of Mitchell 
Mfg. Co. 

The new distributors are: Cren- 
shaw-Baine, Inc., Memphis, Tenn.; 
Catlett-Johnson Corp., Richmond, Va.; 
Schiffer Distributing Co., Atlanta, 
Ga.; Emerson-Long Island, Inc., 
Mineola, Long Island, N. Y.; and 
Emerson-Mid State, Inc., Newburgh, 
i 2 


Mathes Distributor Named 


NEW ORLEANS—Appointment of 
Pickering & Co. as distributor in 
New Orleans for the 1953 model 
Mathes room air conditioner was an- 
nounced recently by Earl S. Picker- 
ing, president of the distributing 
firm. 


GENERAL ELECTRIC 


Tunnel-Type % Ton Units 
Model Css 231B1B Low Temp. 


For expansion valve —2 cyl. 


NEW and in original cartons 
PRICE — $56.00!! 


Freight Prepaid on Orders of 


five or more units 
VINCENT REFRIG. & HTG. 
SUPPLY CO. 
100 N. 2nd. St., Minneapolis 
1025 N. Water St., Milwaukee 
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UsAirco Names Charlotte 
And San Antonio Outlets 


MINNEAPOLIS — Appointment of 
Clark Distributing Co. of Charlotte 
as distributor of its window-type room 
unit air conditioners and upright 
store-type conditioners in North and 
South Carolina has been announced 
by United States Air Conditioning 
Corp. here. 

At the same time, UsAirco an- 
nounced the appointment of South- 
west Wholesale Distributors of San 
Antonio as distributor for its window- 
type room unit air conditioners in 62 
counties in southwest Texas. 

W. A. Clark is president of Clark 
Distributing. 

Southwest Wholesale Distributors, 
which will stock the complete line of 
UsAirco room coolers, is establish- 
ing a factory-trained service depart- 
ment and will maintain a complete 
supply of replacement parts. The 
company will cover from Austin 
south to Brownsville, and from Vic- 
toria west to Del Rio. 

The firm was formed in April, 
1952, under the direction of C. S. Ely, 
president. Ely, who has been identi- 
fied with the radio and appliance 
industry for more than 30 years, was 
formerly general manager and secre- 
tary-treasurer of General Appliance 
Co., of San Antonio. 

Other executives of the distribut- 
ing firm include E. J. Dorr, vice 
president and_ secretary-treasurer, 
and E. V. Long, sales manager. Field 
representatives handling sales of 
UsAirco equipment include George J. 
Williams, Jr., in Corpus Christi and 
the Rio Grande Valley, Larry Shel- 
ton in Austin, and Al Wunderly in 
San Antonio. 
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1953 Lipman Coolers 
Offer New Features 


BELOIT, Wis.—-Lipman Refriger- 
ation Div. of Yates-American Ma- 
chine Co. has announced that its 
1953 room air conditioners, produced 
in % and \-hp. sizes, incorporates 
several improvements. 

“The new models are simply styled, 
quietly attractive,” the company 
said. “They are designed to appear 
as an integral part of the room's 
decor—as a furnishing rather than as 
an appliance. 

Controls are hidden from view, 
coacealed beneath the sliding top of 
the cabinet, and are readily acces- 
sible. Louvers, adjustable horizontally 
and vertwally, direct the air flow 
wherever desired. 

“The filter tz a cleanable type and 
can be used in¢efinitely. Condenser is 
4-row; compressor is hermetically 
sealed.” 

Model L-53 is the %-hp. unit, 
Model L-73 the %-hp. unit. toth new 
models are finished in Catalina Gsey 
baked enamel, and both perform the 
air conditioning functions of dehu- 
midifying, cooling, filtering, circulat- 
ing, ventilating, and exhausting. 


cushion for millions of vehicles. 


dependable air compressors. 


Compressed air, used in numerous industrial applications 
to lift, move, clean and spray, also provides the riding 


Powerful, efficient compressors, equipped with specially 
adapted motors, make this commodity an important and 
useful tool for industry. Car-owning families are patrons 
of “free-air” service, made available through America’s 
190,000 filling stations, thanks to that same number of 


Emerson-Electric Motors were first used on air compres- 


MODERN INDUSTRY ts powereo with ELECTRIC MOTORS 


Motor Power... 
eliminated the need for this back-bending labor! 


sors in 1899, and the progress of the industry has been 
matched with improvements in the motor drives. 


Turning of Dial Tells 
Fresh’nd-Aiire Story In 
Point-of-Sale Display 


CHICAGO —- Fresh’nd-Aire Co., a 
division of Cory Corp., is making 
available a new market-place type 
wood display for its 1953 line of room 
air conditioners. 

The display is silk screened in 
seven vivid colors. It holds an actual 
Fresh'nd-Aire 4%, %, or 1-ton air con- 
ditioning unit and is used as an actual 
selling guide in the dealer or distribu- 
tor salesman’s presentation of the 
various features. 

One feature of the display is a 
specially constructed ‘“Fresh’nd-Aire 
Feature Dial” which virtually reduces 
the sales pitch to the mere turning 
of a dial and reading of the sales 
story which appears. In actual use 
the sales person merely shows the 
sample unit—turns the Feature Dial 
to each of seven separate positions 
and reads the sales story which ap- 
pears opposite each of the settings. 


Names 4 New Distributors 
Of Quiet Kool Room Units 


NEWARK, N. J.—E. M. Peters, 
Quiet Heet Mfg. Corp. vice president 
in charge of sales of Quiet Kool room 
air conditioners, announces the ap- 
pointment of four new distributors 
who will serve the metropolitan areas 
in New York, New Jersey, and 
Pennsylvania. 

They are General Electric Supply 
Co. of N. Y., General Electric Supply 
Co. of N. J., General Electric Supply 
Co. of Philadelphia, and Melchior, 
ArMib\e=e Dessau Co., Ridgefield, 


Emerson-Electric builds dependable, efficient motors for 


metic motor 


Bulletin No. 406, 


MOTORS 
Ye to 20 H. P. 


We offer manufacturers of hermeti- 
cally sealed units a broad background 
of engineering expicicace in her- 

design. We also have 
unequalled faciliues for the produc- 
tion of hermetic motor parts. Co- 
Operative engineering service avail- 
able without charge. Write for 
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equipment used in industry, in business, on the farm and 
in the home. There is a complete line of Emerson-Electric 
standard motors in horsepower ratings from 1/20 to 5, 
and hermetic motor parts in ratings from 1/8 to 15 
horsepower. Your inquiry is invited. 


The EMERSON ELECTRIC Mfg. Co., St. Louis 21, Mo; 


Curtis Pneumatic Mach’y Div. 
of Curtis mig Co., 
: St. Louis, a leading air compressor 
¢ manufacturer since 1896, is a user of 
A Emerson-Electric Motors. 
| = 
| a 


EMERSON <> ELECTRIC 


APPLIANCES 
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~< — —s ~ —\ is “| have always felt that whatever the Divine Providence permitted 


_ to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.""—Charles A. Dana. 


Make Real Money! How? 
Ride A Winner! 


Push Home Freezers! 


This ls Their Year! 


(Concluded from Page 1) 

it hasn't achieved genuine public acceptance. Of course it can be sold— 
and profitably, too—by bringing doorbells, by demonstrating, and by 
concentrating on it. Ingenious showmanship, the full specialty salesman- 
ship treatment, is required. (See our books: One Foot in the Door, It’s a 
Great Life, and Both Feet on the Ground for tested methods). 

But no matter how hard you work at specialty-selling a pioneer 
gadget, sales volume won't be really big (except for a relatively few 
specialists) until that Magnificent Million is achieved. 


iz! 


Experienced dealers also know that when consumers buy 2,000,000 
or more units annually (all over the nation) it becomes rougher and 


tougher to make a lot of money on a “white goods”’ item. 


That's when the Discount Dans and the chain stores move in—and 
take the joy out of doing business. When a device has become a “demand 
item” volume comes close to being almost automatic. Nevertheless selling 
genius and extra efforts are penalized by goofing-off chisellers around the 
corner. 


There's a beautiful twilight zone right in between the pioneering 
invention and the demand item, however. How and where can you find 
it? Look for these beacons: 

The magic Million Mark has been surmounted. Public acceptance 
is guaranteed, although hesitant and coy. Most people want it, but haven't 
gotten around to buying it yet. They haven't been told WHY they should. 
They want to be wooed. Trade-ins aren't a problem, thank goodness. 
Every Tom-Dick-and-Harry doesn't have it on his floor. Profit margins 
are excellent. That’s when a really good dealer has a chance to do his 
stuff—without spending half his time fighting off the gyps. 


Stands, hoods, Right now just one product in our business fit this description: 
and wind deflectors 


are available for FREEZERS 
simplified outside 
mounting. They're in the Golden Zone of Profitability. 

“For a long time,” as H. L. Clary of Norge said recently, ‘““REFRIG- 
ERATION NEws was plugging the merits of the freezer when hardly any- 
body else was paying attention to it.” 


And now, it has become obvious, our faith in—and judgement 
regarding the tremendous potentiality of —the freezer business has been 
vindicated and justified. 


Dealers and distributors who loyally accept the News as their ‘Bible 


WRITE FOR 
BULLETIN U-177-B of the Industry” already are selling freezers in huge volume. New readers, 


we hope and trust, will follow suit. 
This year, and the next and the next, wise specialty retailers 
and salesmen will put more effort behind home and farm freezers than 


KRAMER TRENTON CO.- Trenton 5, \.). ema 
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be a There's joy, excitement, and “MONEY in selling freezers today! 
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AIR CONDITIONING & REFRIGERATION NEWS, APRIL 6, 1953 


Standard Brass Names 
Cornell to Sales Post 


PORT ARTHUR, Texas—G. D. 
Cornell has been appointed sales pro- 
motion manager for the Air Condi- 
tioning - Refriger- 
ation Div., Stand- 
ard Brass & Mfg. 
Co., according to 
Fred V. Wilson. 

With branches 
located in Hous- 
ton, Texas, New 
Orleans, La., Beau- 
mont, Texas, and 
Shreveport, La., 
the firm engages 
in the distribution 
of parts, supplies, 
and equipment for 
the air conditioning and refrigeration 
industry. 

A pioneer firm in the wholesale 
distribution of air conditioning pack- 
aged equipment, the company is 
wholesale distributor of General Elec- 
tric packaged air conditioners, combi- 
nation year-round heating and cool- 
ing systems, and heat pumps. 

Cornell entered the field of refrig- 
eration and air conditioning 15 years 
ago with the Macklinburg Supply 
Co. in Oklahoma City. Twelve years 
ago he entered the employment of 
Standard Brass & Mfg. Co. at its 
branch in Beaumont, Texas, later be- 
coming branch manager. 

During the past two years Cornell 
has been manager of the branch at 
New Orleans. 

He will maintain his offices at the 
main office of the company, which 
is located in Port Arthur, accord- 
ing to the announcement. 


G. D. Cornell 


Johnson Service Opens 


2 New Branch Offices 


MILWAUKEE — Johnson Service 
Co. here, manufacturer of automatic 
temperature control systems, has an- 
nounced the opening of two new 
branch offices at Charleston, W. Va., 
and Roanoke, Va. 

I. G. (Jerry) Doptis, formerly of 
Johnson’s Cincinnati office, will be the 
sales engineer in charge of the 
Charleston branch. The Roanoke 
branch will be in charge of Jack 
Clark, who transfers from Johnson's 
Richmond, Va., office. 


Myers Represents Superior 
Valve In Southwest Area 


PITTSBURGH—Charles A. Myers 
has been appointed as sales represen- 
tative in the southwest for Superior 
Valve & Fittings 
Co., Pittsburgh 
manufacturer’ of 
refrigerating and 
air conditioning 
valves and fittings, 
it was announced 
by George R. 
Allen, vice presi- 
dent. 

The Charles A. 
Myers Co., Hous- 
ton, Texas, oper- 
ates as a manu- 
facturer’s _repre- 


C. A. Myers 


sentative in Texas, New Mexico, Colo- 


rado, Oklahoma, Arkansas, and 
Louisiana. 

Myers is an electrical engineering 
graduate of Iowa State college. In 
the fields of air conditioning and re- 
frigeration, he has had considerable 
experience as an engineer with the 
Union Electric Co., Westinghouse, 
and Consolidated Steel Corp., in ad- 
dition to free lance contracting. 

Olan Reese, an associate of the 
Charles A. Myers Co., will assist in 
representing Superior products in the 
southwest. 


Perfection Stove Sets Up 
Single Service Department 


CLEVELAND—Robert K. Guy has 
been named to head a new depart- 
ment at Perfection Stove Co. here, 
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Tecumseh Appoints Third 
Chicago Area Wholesaler 


TECUMSEH, Mich.—L. W. Larsen, 
sales manager of Tecumseh Products 
Co., has announced the appointment 
of Fred C. Kramer Co., Chicago, as 
another wholesaler in the Greater 
Chicago area to carry Tecumseh 
compressors, units, and parts. 

M. A. Shantz, Chicago manager for 
Tecumseh, said the growth of the re- 
frigeration market in this area made 
it advisable to increase the avail- 
ability of Tecumseh equipment. There 
are now three wholesalers carrying 
the Tecumseh line in the area. 

The Kramer company has served 
the refrigeration, air conditioning, 
and heating market in the Metro- 
politan Chicago area for 30 years. It 
maintains a warehouse and show- 
room at 128-138 S. Paulina St. Harry 
G. Johnson is sales manager. 


Service Firm Files Name 


BUFFALO, N. Y. — A business 
name has been filed in the Erie 
county clerk’s office for Schafer’s 
Electrical Appliance Service, 49 
Kerns, Buffalo, by Willard F. Schafer. 


Bristol Appoints Beane 
Vice President of Sales 


WATERBURY, Conn.-— Harry E. 
Beane has been appointed vice presi- 
dent of sales of the Bristol Co. here, 
manufacturer of automatic control- 
ling, recording, telemetering, and air- 
craft instruments, and socket screw 
products, according to William H. 
Faeth, president of the company. 

He joined the Bristol sales engi- 
neering organization in 1920 and in 
1925 was appointed district manager 
of the company’s Birmingham, Ala. 
office. In 1930 he became district 
manager of the Pittsburgh district. 

In 1943 Beane was made sales 
manager of the Instrument Div. of 
the company and in 1947 promoted to 
general sales manager. 

Beane has been a member of the 
American Institute of Electrical En- 
gineers since 1920. As vice president 
of sales he will continue to make his 
headquarters in Waterbury. 


Tenn. Distributer Opens 

CHATTANOOGA, Tenn.—Modern 
Distributors, Inc., appliances, radios, 
and television, held its formal open- 
ing at 2622 South Broad St. recently. 


Buffalo Forge Sales Up 
In 52 But Profit Drops 


BUFFALO—Net sales of Buffalo 


. Forge Co. and subsidiaries in the 12 


months ended Noy. 30 increased to 
$27,804,343 from $25,887,862 in the 


preceding year, despite “difficult 
operating conditions and unusual 
operating problems,” Chairman 
Henry W. Wendt and President 


Edgar F. Wendt said in the com- 
pany’s pamphlet report. 

Net income in the latest year de- 
clined to $1,929,768, equal to $5.94 a 
share, from $2,026,393, or $6.24 a 
share, a year earlier. The company 
said the decline resulted from in- 
creased operating costs, expenses, 
and increased provisions for federal 
and Canadian taxes and renegotia- 
tions of defense contracts. 

The company said plant accounts, 
before allowances for depreciation 
and amortization, increased approxi- 
mately $590,000 in the latest year, 
reflecting expenditures for additions 
and improvements to production 
facilities, including emergency facili- 
ties acquired under certificates of 
necessity. 


Buffalo Geseo Appoints 
Nyhan Advertising Mgr. 


BUFFALO—Edward J. Nyhan has 
been appointed advertising and sales 
promotion manager of General Elec- 
tric Supply Co. here, it was an- 
nounced by Kenneth Moss, district 
manager. 

He succeeds Harold Kelley who 
recently has been transferred to 
Rochester, N. Y. 


composed of the combined service ‘ 
departments of the appliance, fur- 
nace, and repair parts divisions. He 
will be known as the general service 
manager. 

A graduate of the University of 
Michigan with a BSEE degree, Guy 
came to Perfection in March, 1950, 
as service manager of the appliance 
division. Earlier, he had been a re- 
search and development engineer 
with the Detroit Brass & Malleable 
Works and also spent a short period 
with the American Gas Association 
in the testing section of its Cleveland 
laboratories. 

Guy is also a veteran of three 
years with the U. S. Navy. 


Eston Refrigerants 
Are Sold by Leading 
Refrigeration 


METHYL CHLORIDE - SULFUR DIOXIDE 
Distributor of “Kinetic” Chemicals’ “Freon” refrigerants 
“FREON 11”—"FREON 12°—"FREON 21” 


“FREON 22°—"FREON 113°—"FREON 114” 
In Standard Containers 


ESTON CHEMICALS DIVISIO} 
American Potash & Chemical Corporation 


3100 East 26th Street, Los Angeles 23 - 60 East 42rd Street, New York 17 
SALES OFFICES 1M ALL PRINCIPAL TRADING AREAS 
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"You bet! A-P CONTROLS ARE 


TOPS WITH US!” 


Murray Bergman, owner Wholesale 
Distributors Corp. New York, Jamaica, L. L 


“because...the A-P line is easy to sell, easy 
to stock and best for guaranteed servicing” 


“I’ve been selling A-P refrigeration valves since 1946,” says 
Mr. Bergman, “and believe me . . . 
We've set a six-year cost-record for little or no returns. Take 
the 235, for instance. Customers like the way this versatile 
valve operates two or more evaporators at different tempera- 
tures with one condensing unit. They like the simple way it 
can be set to proper pressure immediately. And above all 


... they like its dependability.” 


“Yes,” adds Mr. Fajans, “the A-P line is a favorite with 
us, too, because it is highly profitable. Service men discover 
that they have fewer call-backs with A-P products, And — 
with A-P valves covering the entire range — their car stock 
and shop inventory is kept at a minimum. You can bet we 


like them.” 


A-P CONTROLS CORPORATION 


2460 North 32nd Street, Milwaukee 45, Wisconsin 
In Canada: A-P Controls Corp., Ltd., Cooksville, Ontario 
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Irving Fajans, owner 
Aetna Supply Co., Bronx, N. Y, 


they’re trouble free! 


MODEL 2358. This de- 
pendable Evaporator 
Pressure Regulator op- 
erates two or more 
evaporators at differ- 
ent temperatures with 
one condensing unit. 
Easy to eet... no 
gauge needed. Inlet 
and outlet 4” or %” 
SAE. Range 0” to #0 


pounds, 


MODEL 234. Flow of 
gas from high to low 
temperature evaporator, 
during off cycle — as 
well as danger of com- 
pressor flood-back a> 
is prevented by this 
job-proved Check Valve. 
Inletand outlet 4” SAE, 


Supply Company, Inc. 


OTHER LEADING JOBBERS IN THIS AREA KNOW 
FROM EXPERIENCE...1T PAYS TO STOCK AND 


SELL A-P PRODUCTS 


@ The Harry Alter Company @ Reese & Long 

@ Fidelco Division, Refrigeration Products, Inc. 
Rockbar Corporation @ Coleman Electric 

@ The Capson Co., Ine. Supply Co. 

@ Melchior, Armstrong, 
Dessau Company, Inc. . Excel Refrigeration 

@ Sam Schwartz Supplies, Inc. 

@ Paramount Electrical @ Kelvinator Division 


Nash-Kelvinator Sales Corp, 
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AIR CONDITIONING & REFRIGERATION NEWS, APRIL 6, 1953 


DETROIT—Tying a television pro- 
gram in closely with “parties” held 
in dealers’ stores and putting a 
premium on the guests’ knowledge 
of Gibson appliances has proved to 
be a profitable promotion idea for 
Appliance Wholesalers, Inc. here and 
its dealers. 

Ray Schneider, president of Appli- 
ance Wholesalers, worked out the idea 
in cooperation with Gregory Drumm, 
manager of advertising and sales 
promotion for Gibson Refrigerator 
Co. 

According to Schneider, the promo- 
tion is designed to get a large num- 
ber of prospects to visit the dealer’s 
store, to have them learn the ad- 
vantages of owning Gibson appli- 
ances, and to give the dealer good 
leads to more sales. 


TV Show Attracts 


Principal attraction is the “Charm 
Kitchen” television show staged 
daily from 11 a.m. to noon over sta- 
tion WXYZ-TV. The program is spon- 
sored by Appliance Wholesalers along 
with other firms in the food and 
fashion fields. It promotes other prod- 
ucts distributed by Appliance Whole- 
salers as well as Gibson appliances. 


Four days a week the program is 
staged in a kitchen setting with the 
full complement of Gibson appliances 
in the background. On the fifth day, 
a living room backdrop is used. 

On the four days when the kitchen 
setting is used, the “Lady of Charm,” 
star performer in the show, conducts 
a cooking school. She uses the Gib- 
son range, refrigerator, freezer, and 
home laundry equipment during the 
show, giving informal sales talks on 
— the various features as she happens 
aa to use them. 

- Each day two dealers are tied spe- 
cifically into the program. In prepa- 
ration, these dealers have mailed out 
1,000 invitations to customers and 
prospects in their neighborhood to 
come and see the show from their 
store. They offer free gifts to all who 


@ entries in the 


come, plus an opportunity to win 
prizes. 

The guests are asked to arrive at 
10 a.m. When they reach the store, 
they are given a free gift and cards 
to fill out. These cards not only pro- 
vide prospect information but are 
entry blanks in a “What's the Differ- 
ence?” contest. 


Guests Must Study Appliances 


The guest is asked to write down 
on the card in 25 words or less an 
answer to “what's the difference” be- 
tween a Gibson appliance and those 
of competing makes. 

This practically requires the guest 
to study all the appliances, though 
she has the willing help of the store’s 
salesmen. The distributor salesman 
on hand also aids by explaining the 
differences. The cards are turned in 
to the dealer. Just before the pro- 
gram goes on the air, he and his 
salesmen pick out the three best 
answers and announce that they are 
prize winners for the day. 

In addition, the woman with the 
best entry gets to answer the tele- 
phone first when the Lady of Charm 
calls the store. During the program, 
the Lady of Charm announces that 
she is going to call so-and-so’s store. 
She places the call and asks the con- 
testant, “What's the difference on a 
Gibson range?” (This could be re- 
frigerator, freezer, or any other Gib- 
son appliance. The contestant does 
not know in advance what appliance 
it will be.) 


Participants Know the Answer 


If the contestant can give a satis- 
factory answer, she is named the 
first prize winner. If she does not 
give a satisfactory answer, the next 
selected woman is called upon to 
answer the question. The one who 
gives a satisfactory answer is de- 
clared to be the first prize winner. 

Once a week, the Lady of Charm 
has as her guest in the television 
studio the grand prize winner for the 
week. All those persons who fill out 
“What's the Differ- 


Book of Refrigerato; 
Trade-in Values 


One trade-in 
based on this 


BLUE BOOK 
will more than 


NATIONAL REFRIGERATOR 
MARKET REPORT, INC. 


DEPT. AC-1 BOX 606 
LOS ANGELES 25, CALIFORNIA 


ence?” contest, whether they at- 
tended the party or came into the 
store at any time during the week 
of the party, compete for the grand 
prize. 

All entries are sent to the distribu- 
tor. Then a representative of the 
distributor, a representative from the 
Lady of Charm program, and a rep- 
resentative from among the dealers 
who participated in the promotion 
that week, select the grand prize 
winner. A Gibson appliance is the 


‘grand prize. 
Grand Prize Awarded on TV 


The grand prize is awarded on the 
television show “with much ado,” ac- 
cording to Schneider. Operating in 
this way stimulates prospect interest 
in the program not only on the day 
that she attends the dealer’s party, 
but for a week or so after, Schneider 
said. 

By the time the program is over, 
the women have been in the dealer’s 
store for approximately two hours. It 
is noon and they are hungry. So the 
dealer invites them to have coffee and 
doughnuts and to inspect more 
closely the appliances that interest 
them. 


Schneider says the promotion at- 
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Ou snappy service! 


Audience Participation Show with TV Tie-In Gets Customers 
Into Dealers’ Stores To See, Operate Variety of Appliances 


“LADY OF CHARM" makes cookies on a 
Gibson electric range, during her “What's 
the Difference?"’ program, telecast daily. 
Sponsored by Appliance Wholesalers, Inc. 
this new type of audience participation show 
is causing prospects to visit Gibson dealers 
throughout the Detroit area. 


tracts from 25 to 50 prospects to each 
dealer’s party. It not only brings 
them to the store, but gives them an 
incentive to get information on the 
Gibson line. And it keeps them in 


the store long enough to give the 
dealer ample time to qualify his pros- 
pects and identify hot leads. 

Many of the dealers who have par- 
ticipated in the program have been 
enthusiastic about it and some would 
hold a party every week if it were 
possible. 

Schneider said that he started out 
the program by having four dealer 
parties a day. But he found that this 
put too much of a strain on his own 
salesmen, who must participate ac- 
tively in each dealer’s party. 


Two Parties a Day Are Effective 


So he has cut the number to two 
dealers a day, and is even consider- 
ing dropping it to one a day. Operat- 
ing with a fewer number of dealers 
at a time improves the performance 
and effectiveness of each party, he 
has found. 

He is also considering awarding 
the grand prize only once a month, 
rather than once a week, for the 
same reason. This will also permit 
the dealer to offer more valuable 
daily prizes, he said. 


Profitable Use of TV 


Drumm commented: “By making 
both the demonstration on TV and 
the demonstration in the store the 
main reason for coming to the store 
and seeing Gibson, we make profit- 
able use of the power of TV by get- 


ting it to pay off in traffic and sales. 

“As far as we know, this is the 
first time TV has been used with this 
kind of retail tie-in—and I think 
you'll see more of the same from 
now on.” 


Phileo Executive Appointed 
NEMA Committee Chairman 


NEW YORK CITY — Walter H. 
Eichelberger, vice president in charge 
of merchandising, Refrigeration Div., 
Philco Corp., has been named chair- 
man of the National Electrical Manu- 
facturers Association Committee on 
Relations with Electrical Leagues, it 
was announced by W. J. Donald, 
managing director. 

Eichelberger, who has been a 
Philco executive for the past 17 
years, began his career with the 
company in 1936 in Detroit. He was 
appointed to his present position in 
1950. 


Juron Doubles Selling Space 


NIAGARA FALLS, N. Y.—Juron 
Electric, appliance dealer, is remodel- 
ing the store adjacent to its location 
at 404 Niagara St. to double its sell- 
ing area. Juron said the expanded 
operation will give it the largest ap- 
pliance center in the downtown dis- 
trict. 
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Why aluminum evaporators? Because no other 
material offers so many advantages that add up 
to greater serviceability, efficiency and economy. 
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Here’s How Aluminum Advantages Work To Your Advantage 

In Refrigerator Evaporators... 

Aluminum is strong yet light, provides rapid heat 
conduction, is resistant to chemicals, non-toxic, 
low in cost and modern in appearance. 


Here’s How Reynolds Fabricating Service Makes The Most 


Why aluminum evaporators from Reynolds? 
Because Reynolds skill, experience and mass- 
production facilities assure production of refrig- 
erator evaporators—as well as other refrigerator 
and freezer parts—to quality standards exceed- 


Of Aluminum Advantages... 


ing industry requirements. This quality is proved 
in the many thousands of evaporators from 
Reynolds used in leading makes of refrigerators. 
Remember—Reynolds is a leading supplier of 
evaporators to the refrigeration industry. 


Let Reynolds Fabricating Specialists Help You With Your Design 


Reynolds engineers will be glad to work with 
you on your present needs or on development 
work for future models. For full details, contact 
your nearest Reynolds office listed under “Alu- 


YOUR DOLLARS ARE STILL WORTH 100 CENTS IN ALUMINUM! 


REYNOLDS ALUMINUM J 


BLANKING > EMBOSSING +STAMPING+>DRAWING+RIVETING> FORMING ~ 


And Production Problems... 


1, Kentucky. 


minum” in your classified telephone directory, 
or write direct to Reynolds Aluminum Fabricat- 
ing Service, 2053 South Ninth Street, Louisville 
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January Refrigerator Sales by NEMA Firms 
Hit 347,047 To Top Last Year 


Summary for January, 1953 
Complete Refrigerators Only—Sales by Sizes—Units 
JANUARY (17 Companies) 


Domestic 

(48 States 

Sizes and D. C.) 

1. Less than 4 cu. ft. .... ai 
BO ee Seeks te skies 1,669 
oe Se oe ee 4 
VR ee: es ob aveecb cas 17,369 
ee ee a Sn 36,432 
dex lereseses 58,589 
a RM witeckccicre: 73,818 
ee f & ‘eeeter 72,599 
S Be Oe ee sis vhavecssi 47,089 
10. 12, 13 cu. ft. and up .. 17,617 
SR: FE Sh hc is een tee 325,186 


Participating companies: 


Other 
Canadian Foreign Total 
1 35 1,705 
3 7 
ne 2,144 19,513 
1,992 1,831 40,255 
2,000 2,546 63,135 
708 2,320 76,846 
2,955 1,847 77,401 
1,347 1,538 49,974 
43 551 18,211 
9,046 12,815 347,047 


Admiral Corp.; Bendix Home Appliance Div., 


Avco Mfg. Corp.; The Coolerator Co.; Crosley Div., Avco Mfg. Corp.; Deep- 
freeze Appliance Div., Motor Products Corp.; Frigidaire Div., General Motors 
Corp.; General Electric Co.; Gibson Refrigerator Co.; Hotpoint Co., Div. Gen- 
eral Electric Co.; International Harvester Co.; Kelvinator Div., Nash-Kelvina- 
tor Corp.; A. J. Lindemann & Hoverson Co.; Norge Div., Borg-Warner Corp.; 
Philco Corp., Major Appliance Div.; Quicfrez, Inc., (formerly Sanitary Refrig- 
erator Co.); Seeger Refrigerator Co.; Westinghouse Electric Corp. 


Camper Heads Coolerator Sales In Cincinnati Area 


DULUTH, Minn.—Newly-appointed 
Coolerator district sales manager in 
the Cincinnati district is S. D. Camper, 
it was announced by F. C. Margolf, 
who is sales manager of Coolerator 
Co. 


A veteran in the appliance busi- 
ness, Camper joined Coolerator after 
serving as sales manager on the dis- 
tributor level in Jackson, Miss., and 


as field sales promotion manager in 
the Cincinnati and St. Louis areas 
and general sales manager in Mem- 
phis, Tenn., on the manufacturing 
level. 

Camper’s territory includes Cool- 
erator distribution in southwestern 
Ohio, most of Indiana, all of Ken- 
tucky, western Virginia,.and central 
West Virginia. 


Westinghouse Appoints 
Frank Lowery, W. M. Sayre 
To Merchandising Posts 


MANSFIELD, Ohio—The appoint- 
ments of Frank A. Lowery as mer- 
chandise manager of dishwashers and 
food waste disposers and W. M. Sayre 
as merchandise manager of water 
heaters for the Westinghouse Elec- 
tric Appliance Division were an- 
nounced recently by W. R. Arbuckle, 
manager of the water heater and 
kitchen utilities department. 

In their new posts, Lowery will be 
responsible for the development and 
promotion of dishwasher and food 
waste disposer sales and Sayre will 
have similar responsibilities for water 
heaters. They will report to Arbuckle. 

Lowery began his Westinghouse 
career as a laundry equipment 
factory representative in September, 
1947. In January, 1950, he was named 
major appliance factory representa- 
tive for the division’s eastern district, 
a post he held prior to his present ap- 
pointment. 

Sayre, a native of Trimble, Ohio, 
began his career with Westinghouse 
in 1927 in production and later served 
in various accounting and _ service 
capacities. In November, 1945, he 
joined the water heater and kitchen 
utilities sales department. Prior to his 
present appointment, he was head- 
quarters representative. 


Des Moines Firm Moves 


DES MOINES, Iowa—lIowa Refrig- 
eration Specialties announced re- 
cently that it has moved from 1006 


College Ave. here to 606 College Ave. 
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RELY ON REYNOLDS FOR THESE PARTS, TOO! 


The aluminum refrigerator evaporator above is just one of 


the many evaporators produced by Reynolds to customer 
specifications. This evaporator is made of rigid, rustproof, 
stainproof, scratch-resistant embossed aluminum sheet. 
The aluminum tubing is brazed in place in high production 
furnaces. Reynolds uses a brazing shim stock in conjunc- 


tion with a brazing flux to get a better appearance than is 
obtainable through other, more common practices. All 
aluminum tubing joints are completed by heliarc welding 
to eliminate the possibility of flux entrapments in the 


joints or in the system. Copper tubing is joined to alu- 
minum by flash welding. Note that tubing is continuous 
between shelf and wrapper to minimize the number of 
joints in the tubing. Finish on this evaporator is anodized 
for positive corrosion resistance. 


ALUMINUM— 
FIRST FOR EFFICIENCY AND SERVICEABILITY IN REFRIGERATION 
Rapid Long-Lasting 
Strength Corrosion Heat Attractive Economy 

Proof Conductivity | Appearance 
Embossed f ; r 
Anodized v V V V 
Aluminum 
Plain f 
Anodized \ 
Aluminum 
Stainless 
Steel \ V V & 
Ordinary | \ \ 
Steel 
Galvanized | Vv 
Steel v 


V Write for your free copy of the new 16 page “Appliance 


Parts” brochure to Reynolds Aluminum Fabricating 
Service, 2053 South Ninth Street, Lovisville 1, Kentucky. 


FREEZER LINER PANELS 


Reynolds Aluminum em- 
bossed, anodized home 
freezer liner panels are 
shipped flat with tubing 
brazed in position for fast 
assembly. 


REFRIGERATOR SHELVING 


Reynolds one-piece color- 
anodized aluminum shelv- 
ing provides rigid construc- 
tion plus a corrosion-proof 
and chip-proof finish. 


VERTICAL FREEZER SHELVING 


Reynolds Aluminum vertical 
home freezer shelves are 
rigid, durable, attractive. 
Available in plain or ano- 
dized finishes. 


Be sure to see “Mister Peepers” every Sunday night, 
7:30 EST, NBC-TV; hear “Fibber McGee and Molly” 
every Tuesday night, 9:30 EST & PST, NBC. 


BRICATING SERVICE 


Sah Sl ee ae eae 
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SHAPING © TUBE BENDING «+ WELDING + BRAZING + FINISHING 


Taxes Siphon Off Profit on Admiral’s 
Near Record Sales Volume During 1952 


CHICAGO — Despite the second 
highest sales volume in company 
history and a record fourth quarter, 
higher taxes resulted in lower net 
income for Admiral Corp. in 1952. 

In the annual report to stock- 
holders, Ross D. Siragusa, president, 
announced 1952 sales of $190,724,356, 
an increase of $4,799,298 over 1951 
sales of $185,925,058. Net earnings 
for the year were $8,711,133 or $4.43 
per share on 1,965,230 shares out- 
standing, compared with 1951 earn- 
ings of $9,586,833 or $4.88 per share 
on an equivalent number of shares. 

Earnings before income _ taxes 
were $19,137,005, compared with 
$18,793,583 in the preceding year. 
Taxes of all kinds continued to 
siphon off a large percentage of 
profits, Siragusa pointed out, with 
provision for all taxes only slightly 
less than Admiral’s entire payroll for 
the year. 

Over $5,800,000 was invested dur- 
ing 1952 in property, new construc- 
tion, machinery, and other equipment, 
the report said. The addition of 


500,000 sq. ft. of floor space brought 
the company’s total production and 
warehouse facilities to 2,250,000 sq. ft. 


While an increasing amount of 
electronic and non-electronic equip- 
ment was produced for the Armed 
Forces during 1952, an even higher 
level of defense business is antici- 
pated in 1953. Admiral’s year-end 
backlog of $85,000,000 in government 
contracts ranked 84th on the list of 
companies engaged in defense pro- 
duction. 


Appliance business in the current 
first quarter is excellent, he said, 
and should continue at a near record 
volume. 


Admiral’s new range plant at 
Galesburg, Ill., is in full operation 
and will reach production of 400 
units per day later in the spring. The 
enlarged refrigerator plant in that 
city now has a combined capacity of 
2,000 refrigerators and home freezers 
per day. More than 1,400 employees— 
a record high—-are on the payroll at 
Galesburg. 


Boyd Distributors To 
Open $200,000 Building 


DENVER — Special ceremonies 
April 8 will mark the grand opening 
of a new $200,000 building housing 
Boyd Distributing Co., Inc. here, 
Norge and Motorola distributor in 
the Rocky Mountain area. 

Denver's Mayor Quigg Newton 
will cut the ribbon officially opening 
the 30,000 sq. ft. single-story struc- 
ture at 1661 West 3rd Ave., in the 
heart of Denver’s new wholesale dis- 
trict. 

According to Boyd's president, 
Cecil H. Boyd, the new building will 
provide more room for activities 
which increased 33 times in dollar 
value since operations began in 1945. 
The company is now occupying a 
10,000 sq.-ft. building at 20 West 
13th Ave. 

Boyd's 20-man sales force services 
2,000 dealers between Casper, Wyo., 
and Odessa, Tex. Branches are at 
Albuquerque, N. M., and El Paso. 

Warehouse, office, and _ display 
facilities in the new structure will 
make for complete distributor mer- 
chandising, Boyd said. An _ audi- 
torium is provided for meetings. 

Focal point of display activities, he 
added, will be a gas and electric 
kitchen, displaying the new Norge 
clothes dryer, as well as Norge auto- 
matic and standard washers, water 
heaters, refrigerators, home freezers, 
and gas and electric ranges. 

Boyd also has arranged special dis- 
play facilities for Motorola television 
and home and car radios. 

Other company executives include 
Earl J. Boyd, first vice president; 
Carl G. Hoffman, second vice presi- 
dent; Richard L. Brown, secretary- 
treasurer; and Robert L. Harbaugh, 
general sales manager. 

The company started operations 
with two employes—and now has 85. 


Kuneman Will Manage 
G-E’s N. Y. District 


NEW YORK CITY-Dale L. Kune. 
man is now manager of the New 
York district of the General Electric 
Co. Major Appliance Div., reports 
Walter D. Bondurant, manager of the 
newly established eastern region with 
headquarters here. 

Kuneman will head one of the new 
district offices established throughout 
the country in the reorganization of 
the division field forces into five 
regional and 26 district offices. 

Kuneman joined General Electric 
as a home laundry equipment spe- 
cialist in the mid-west in 1939 and 
in 1942 was transferred to automatic 
washer development work at Bridge- 
port, Conn. 

After two years service as a sales 
engineer with an engineering com- 
pany, he rejoined General Electric as 
home laundry equipment specialist 
in the New York district, the posi- 
tion he held at the time of his new 
appointment. 


Servel Names Stockhoff to 
Southwestern Utility Post 


EVANSVILLE, Ind.—-C. A. Stock- 
hoff has been appointed Servel’s 
southwestern public utility manager, 
reports A. E. Lee, manager of the 
company’s public utility division, 

In his new post Stockhoff will con- 
tact public utility executives in 
Wyoming, Colorado, Kansas, New 
Mexico, Oklahoma, and Texas. He 
will make his headquarters in Servel’s 
southwestern regional office § at 
Dallas. 

For the past year he has been man- 
ager of Servel-New York Corp., the 
company’s distributing subsidiary for 
the New York metropolitan area. 


... Send for details of this Victor Upright 


© 18 cu. ft. Upright 


@ The uitimate in 
Freezer compactness 


@ Many exclusive 
selling features 


Quickfreezer and other items in the 
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HAGERSTOWN, MARYLAND 
 PAMUFATTURERS OF THE FAMOUS VICTOR QUICE 


Victor line that mean More Sales 
...More Profitable Sales for You 
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E LITERATURE 


To obtain further information on the literature listed below, 
please refer to key number preceding listing. Please use the 
“Information Center” form on “What’s New” page. 


Bulletin Lists Publications 
On Copper, Brass Products 
KEY NO. 0-410-——— 


WATERBURY, Conn. — A file-size 

bulletin listing nearly 70 catalogs and 
technical handbooks on copper and 
brass products is available on request 
from Chase Brass & Copper Co., Inc. 
here, subsidiary of Kennecott Copper 
Corp. 
Publications in the listing include 
descriptions of copper and copper 
engineering alloys; copper bus con- 
ductors; copper wire; cable and mag- 
net wire; copper water tube and fit- 
tings; brass and copper building 
products; copper tube and fittings for 
radiant heating; condenser and heat 
exchanger tubes; brass and copper 
industrial wire cloth; brass and cop- 
per rivets, burs and washers; and 
pipe and tube products. 

The bulletin also lists available 
newspaper mats, data charts, and 
radio scripts for the promotion of 
brass and copper products, The back 
cover of the 8% in. by 11-in. bulletin 
is printed on sturdy cover stock to 
provide four postage prepaid reply 
cards for ordering copies of the lit- 
erature. 


Catalog Describes More 


Than 300 Thermometers 
KEY NO. 0-411 


SPRINGFIELD GARDENS, N. Y. 
— A catalog describing more than 300 
different thermometers ranging from 
-200° C. to 500° C. has been pub- 
lished by the Brooklyn Thermometer 
Co. here. 

Catalog A-53 includes prices and 
contains the largest listing available 
of ASTM, instrument, IPT, and Gas 
Chemist thermometers. Copies are 
available free of charge. 


Carlon ‘L’ Rigid Plastic 
Pipe Covered In Booklet 


KEY NO. 0-412 


CLEVELAND — Carlon Products 
Corp. has announced the publication 
of a new 4-page illustrated booklet 
designated as “Carlon ‘L’ Rigid 
Plastic Pipe.” 

It contains specific information on 
this pipe which has heavy-wall pro- 
tection against burst or collapse, high 
tensile and flexural strengths, and 
chemical resistance. “L” is guaran- 


~ _GOVERNAIR — 


— ORIGINATORS OF COMPLETELY 


Packaging 
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Packaging makes many products more efficient, more 
convenient and more acceptable these days. And large size 
packaged air conditioners (up to 60 tons) are no exception! 

That’s why so many Governair Completely Packaged 
Air Conditioners are in use today. They are engineered 
and built by the pioneers of large size packaged air con- 


ditioning — Governair! 


If you want a package deal that will do a better job of 
air conditioning for you choose Governair! Sized from 3 
to 60 tons. GOVERNAIR CORPORATION, 513 N. 
Blackwelder, Oklahoma City, Okla. 
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teed forever against rot, rust, and 
electrolytic corrosion. 

Discussed in the new publication 
are various applications for which 
Carlon “L” is recommended. Detailed 
information is presented on how sec- 
tions of Carlon “L” are joined and 
how they are connected to metal fix- 
tures or established metallic pipe 
lines. Dimensional drawings and de- 
scriptions are included of the Carlon 
plastic fittings made for use with 
rigid plastic pipe. 

Covered in detail is the new com- 
pression coupling which has been 
developed to provide added flexibility, 
relieve contraction and expansion 
stresses on long runs of pipe, com- 
pensate for changes caused by tem- 
perature variations, and assure leak- 
proof connections in lines having 
relatively high pressures. 

Specifications are listed for stand- 
ard and extra heavy Carlon “L” pipe 
in sizes from % to 2 in. 


Catalog Describes Features 


Of ‘Micromax’ Instrument 
KEY NO. 0-413——— 


PHILADELPHIA—To describe in 
detail the design and construction 
features of the strip-chart model S 
‘“‘Micromax” recorder, Leeds & North- 
rup Co. has published an extensively 
revised, 40-page catalog, “Model S 
Micromax Indicating Recorders and 
Controllers’’—Catalog ND44(1). 

The publication graphically dis- 
plays interior views of the Micromax 
instrument, and illustrates and de- 
scribes the sequence of galvanometer 
detection, typical circuits used, stand- 
ard features found in the _ basic 
Micromax instrument, and _ special 
features available to broaden the 


@ @pplication of Micromax. 


Other features and details of opera- 
tion are described at length, and 
specifications of standard instruments 
for measurement and control are 
listed. A margin-index simplifies lo- 


cating the individual sections of the 


catalog. 


Bulletin Tells Causes of 


Threaded Joint Failure 
KEY NO. 0-414—— 


CHICAGO—-Chicago Gasket Co. re- 
cently completed a study of the vari- 
ous causes of failure in threaded 
pipe joints. Its findings are released 
in a new technical Bulletin No. B7A, 
which contains information on “Gray- 
cote” plastic sealing compound. 

One of the main causes of joint 
failure, according to Chicago Gasket 
Co., is “Spiral Leakage.” As the bul- 
letin explains, pipe threads are not 
cut with sharp peaks and valleys. All 
Standard dies and taps cut off the 
crests and roots of threads, leaving a 
clearance the length of the threaded 
joint through which fluids are able 
to travel. 

Liquids ,or gases seeping through 
this channel in time cause erosion 
and wiring drawing that enlarges 
the clearance, thus resulting in in- 
creased leakage. 

Spiral leakage and other causes of 
joint failure are described and illus- 
trated in the new bulletin. 


Folder Tells What’s Needed 
To End Moisture Problems 
KEY NO. 0-415——— 


AUBURN, N. Y. — A new illus- 
trated folder which enables any plant 
superintendent or other executive to 
determine the minimum dehumidify- 
ing equipment and capacity needed 
to eliminate moisture problems is 
available on request from Air Condi- 
tioning Div. of Remington Corp., 
Herbert L. Laube, president, an- 
nounced recently. 

Believed to be the only one of its 
kind being offered, the folder was 
prepared by Remington engineers. It 
contains simple tables of all neces- 
sary technical information and com- 
plete step-by-step instructions for 
solving moisture removal problems at 
lowest equipment and _ operating 
costs. 

Prepared from experience gained 
in designing and manufacturing the 
company’s new low-cost, heavy duty 
electric dehumidifier, the ‘Moisture 
Magnet,”’ the folder uses the “case 
history” method. The user follows the 
steps leading to the solution of a 
moisture problem in a hypothetical 
plant. 

As he does so, he selects from the 
tables the factors that apply to his 
individual problem, and enters them 
in the folder’s “work sheet” section. 
The same steps used to solve the 
“case history,” solve his own mois- 
ture problem. 

He then knows exactly the mini- 
mum number of dehumidifier units 
and air drying capacity he needs to 
establish adequate moisture control. 


Myers Issues New Home 
Water Supply Brochure 
KEY NO. 0-416—— 


ASHLAND, Ohio — “ ‘There’s No 
Place Like Home’ with lots of water,” 
according to the F. E. Myers & Bro. 
Co., in its new illustrated consumer 
brochure of the same name. 

This 12-page three-color mailing 
piece covers Myers complete line of 
water supply equipment, including 
water systems, pumps, and water 
conditioning equipment. The booklet 
shows how the right selection of 
water supply equipment can bring 
better living to the city and suburban 
home and on the farm. 


Electronic Pyrometer 
Controller Described 
KEY NO. 0-417 


WATERBURY, Conn.—A _ bulletin 
describing the company’s recently- 
announced “Free-Vane” electronic 
pyrometer controllers has been pub- 
lished by the Bristol Co. 

The new bulletin illustrates the 
unit plug-in construction of the new 
controllers and describes their use 
for low-open, high-open, low-high, 
low-open-high, and low-normal-high- 
control. 

A model for proportional input con- 
trol action is also described. Complete 
specifications and full-size reproduc- 
tions of actual temperature scales are 
also included. The bulletin, No. P1248, 
is available on request from the 
Bristol Co. 


Westinghouse Catalog 
Lists Complete Fan Line 
KEY NO. 0-418—— 


SPRINGFIELD, Mass. — A com- 
plete line catalog in which all the 
fans in the 1953 line are illustrated 
and described is available from West- 
inghouse Electric Corp. The theme of 
the catalog (3F'N-0301) is, ‘A fan for 
every cooling problem.” 

The range in size covers fans with 
10-in. blades that move 420 c.f.m. to 
fans with 20-in. blades that move 
10,000 c.f.m. The types run the gamut 
of table, wall, pedestal, hassock, 
ventilating, and exhaust. 


Catalog Presents Nibco 
Valve Line In 44 Styles 
KEY NO. 0-419—— 


ELKHART, Ind. — The Northern 
Indiana Brass Co. announces publica- 
tion of a new 24-page, three-color 
valve catalog, NVC-1. 

NVC-1 consolidates all of the 
valves that NIBCO manufactures 
under one cover. It describes threaded, 
solder end, and flared tube valves. It 
lists 44 different styles of valves in 
angle, gate, globe, and swing check 
patterns. 

This catalog also’ introduces 
Nibco’s new line of 1254 S.W.P. 
gate valves. These valves are of non- 
rising stem, wedge-disc construction. 
Among their many features is the 
extra-strong “NIBCOLOY” bronze 
stem. 


Folder Gives Data on 
Fiber Glass Insulation 
KEY NO. 0-4110——— 


TOLEDO — Factual general infor- 
mation and technical data about the 
use of fiber glass in the insulation of 
metal air ducts is provided in a new 
four-page folder issued by the Fiber 
Glass Div. of Libbey-Owens-Ford 
Glass Co. 

The folder includes specifications 
for LOF Superfine fiber glass, draw- 
ings showing methods of installation 
and application of the blanket form 
fiber glass, tables providing sound 
absorption data, graphic curves deal- 
ing with thermal conductivity coeffi- 
cients, and a list of LOF sales offices. 
It is titled ‘“Insulation—Metal Air 
Ducts.” 


Anemostat Manual Aids In 
Selection of Air Diffusers 


KEY NO. O-4111 


NEW YORK CITY—A new 64-page 
“Selection Manual No. 45—1953” 
containing comprehensive technical 
data for simplifying choice of proper 
air diffusers in air conditioning sys- 
tems has been announced by Anemo- 
stat Corp. of America here. 

Now in its third revised edition, 
the Anemostat manual contains a 
complete new section on duct take- 
off design. Generously illustrated 
with photographs, tables on perform- 
ance data, and case examples, the 
manual shows how proper locations 
and correct number of required units 
are determined. 
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WRITE for this comprehensive 
Allen-Bradley Air-conditioning and 
Refrigeration Bulletin . . . 


‘SOLENOID 


even after long service. 


automatic across-the-line starters 


and temperature switches and controls 


WHY are ALLEN-BRADLEY STARTERS SO POPULAR 
for Refrigeration and Air-conditioning Service ? 


Why are Allen-Bradley starters so popular for refrigeration 
and air-conditioning service? . . . Because they do not require 
regular attention, they are trouble free. Only ONE moving 
part. No pivots, pins, or bearings to corrode or stick . . . no 
jumpers to break. You install them . . . and forget them! 

No contact maintenance . 
alloy contacts never need cleaning, filing, or dressing. 

Dependable overload relays . . . Allen-Bradley thermal 
relays are dependable and remain accurate in their operation, 


. . Allen-Bradley cadmium silver 


The Allen-Bradley trademark stands for millions of trouble 
free operations. Install Allen-Bradley motor controls on your 
equipment, today, for rugged, reliable performance. 


Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 


ALLEN - BRADLEY MOTOR CONTROLS for Air Conditioning and Refrigeration * Manual and 
* Compression type velvet smooth starters 


* Relays and contactors from 1 to 12 poles 


Push buttons and selector switches. 


ALLEN-BRADLEY 
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Use of More Refrigeration In Supermarkets Spurs 
Trend to Water-Cooled Equipment, Halstead Tells Rses 


BALTIMORE — “You should al- 
ways leave the customer better off 
than he was when you entered the 
premises,” Byron Halstead, head of 
Halstead & Mitchell, advised members 
of the new Baltimore RSES chapter 
here in a recent talk that touched 
on several phases of the refrigeration 
industry. 

“Maybe you’re long on driers that 
day and will sell him one when really 
the trouble is a clogged filter. You 
must keep abreast of new engineer- 


who converted all his 3-ton air-cooled 
machines to combination air and 
water-cooled units reduced service 
calls from 35 a day during hot 
weather to virtually none. Providing 
water cooling reduced the head pres- 
sure of the machines and eliminated 
most of the service calls. 

“There are about 20 days in a year 
when the temperature will require all 
the capacity which has been built in 
the compressor. A lot of summer 
service calls,” Halstead declared, “are 


“With a cooling tower you can save 
up to 98% of the water previously 
used, but you shouldn't try to get 
that efficient because you have to 
change completely the water twice a 
day or so to prevent build-up of 
solids in the tower. And you do have 
to clean out a cooling tower at regu- 
lar intervals for efficient operation. 

“It’s also important when locating 
and installing a tower to keep the 
‘head’ on the water lines to and from 
the condensing units as low as pos- 


Mfg. Facilities Expanded 
By Bally Case & Cooler 


BALLY, Pa.—Bally Case & Cooler 
Co. here has expanded its manufac- 
turing facilties considerably to meet 
the demands of regular business and 
heavy Army Quartermaster Corps 
contracts for walk-in coolers, the 
company announced. 

To provide the needed manufactur- 
ing space in a hurry, Bally made a 
modern manufacturing plant out of a 
90-ft. by 140-ft. fireproof steel and 
concrete building formerly used for 
the storage of inventory. It stands 
on a 6-acre tract occupied by the 
main plant. 


Raymond Higgins Joins 
Research Staff of SMI 


NEW YORK CITY—Raymond A. 
Higgins, assistant professor at Michi- 
gan State college and extension spe- 
cialist there in retailer education, 
has joined the research staff of Super 
Market Institute, it was announced 
by Don Parsons, executive directer. 

Since July of 1950, when he joined 
Michigan State college, Higgins has 
trained more than 1,000 Michigan re- 
tailers and supermarket employes 
in the produce schools of the Univer- 
sity’s Extension Service. Among the 
“graduates” of such schools were the 
produce employes of such organiza- 


developments by reading techni- due to the ambient’s being above the sible. This will insure longer life of “ 1s”? 
| eee. trade papers, and the design conditions. the water pump. Se Seneeenen. eee, ane oe Wrigley’ 8 a Da a yor on 
like,” he also told the servicemen. “You'd also be surprised at the “Also, the greater the head, the 1948, is now providing 12,600 sq. ft. 1. 0. ae 


“There is a strong trend, for ex- 
ample, to hermetic units. If it con- 
tinues, that will mean greater use of 
capillary tubes. This might mean you 
won't be installing so many expansion 
valves. 

“Almost everything in refrigera- 
tion, however, has its purpose. Air- 
cooled equipment has its place, I re- 
cognize, even though our company 
specializes in water-cooled equip- 
ment. 


LARGER SUPERMARKETS MEAN 
MORE EQUIPMENT 


“There has been an appreciable 
demand built up for water-cooled 
condensers,” Halstead continued, 
pointing out that the trend to larger 
and larger supermarkets has meant 
more refrigeration being crowded 
into machinery rooms, plus air con- 
ditioning equipment because “a very 
large percentage of food markets now 
going in are air conditioned.” 

The increasing use of refrigeration 
equipment by supermarkets, he be- 
lieves, emphasizes the need for water- 
cooled machines because so many 
units are located in a small space. 

“One chain supermarket operator 
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FACTORY DISTRIBUTORS 


CYCLO-FREEZ CORP. 


MARVIN L. “FERGIE” FERGESTAD 


2120 S$. Lyndale, Dept. A, Mpls. 5, Minn. 


SALES REPRESENTATIVE 


Ice Cream Cabinet Manufacturer, estab- 
lished over 54 years, offers exceptional 
opportunity to experienced young man 
selling ice cream cabinets to ice cream 
manufacturers in the states of Ohio, 
Michigan, Indiana, Kentucky and West 
Pennsylvania. Exclusive territory. Salary 
and override on all sales. Include 
photo and complete details on back- 
ground in first letter. Write Box 4274, 
Air Conditioning & Refrigeration News. 


trend to cut costs to the bone and 
reduce the amount of condenser ca- 
pacity,” he added. 


SEES ALL CLEANABLE 
CONDENSERS IN FUTURE 


Halstead went on to predict that 
“eventually all condensers will be of 
the cleanable type. They’re standard 
now on big units, and there’s no 
reason why they shouldn’t be on 
smaller units. I believe refrigeration 
and air conditioning equipment is a 
long-term investment. An air con- 
ditioning system, for example, ought 
to last for at least 20 years because 
it doesn’t run too often. Having con- 
densers that can be cleaned adds to 
their life. 

“Of course,” he admitted, “the fact 
that we make a cleanable condenser 
doesn’t mean that it’s going to be 
cleaned.” 

This, Halstead indicated, offers new 
opportunities for the serviceman. 

“A few years ago,” he continued, 
“people began talking about water 
shortage. Being a manufacturer of 
water-cooled condensers, we decided 
to produce water conservation equip- 
ment, specifically, cooling towers. 

“As you know, in a condenser at 
the very most you can raise the 
temperature of the water only 20° F. 
This means that 1 lb. of water in a 
condenser can absorb at the maxi- 
mum no more than 20 B.t.u. But when 
evaporating water in a tower, 1 Ib. 
will absorb 1,000 B.t.u. 


HINTS ON DESIGNING 
COOLING TOWERS 


Above all things, in designing a 
cooling tower it is important to get 
the water spread out so it can evapo- 
rate quickly. There are several ways 
of doing this, but we have concen- 
trated on using a wetted deck sur- 
face of wood. Rough-sawing of the 
wood increases its surface tremen- 
dously, and the capillarity of the 
wood helps get the entire surface wet, 
assuming you aren’t using spray 
nozzles. 

“However,” Halstead said, “wood 
rots. Redwood heart is excellent in 
this respect; so is cypress, but both 
are difficult to get unless you have 
your own forest. So we have gone 
into the proposition of treating wood 
with creosote to lengthen its life. 
There are 153 different toxic sub- 
stances in the creosote, incidentally, 
that kill most of the bacteria found 
in water. 


LAUGH, 


more power that will be required for 
the water pump. This not only costs 
more to operate but raises. the 
temperature of the water.” 


Mills Industries Appoints 
Anderson, Prisbe, 2 Others 


CHICAGO—Mills Industries, Inc., 
here announces the appointment of 
Roy E. Anderson as quality control 
manager and Ernest J. Prisbe as 
supervisor of products development 
and research. 

Anderson formerly was quality 
control engineer and Prisbe served 
as senior product engineer. 

The company also recently an- 
nounced the promotion of Fred L. 
Mills, Jr., to vice president in charge 
of engineering and Walter F. Her- 
mann to vice president in charge of 
manufacturing. 


of floor space solely for the produc- 
tion of walk-in coolers. Modern light- 
ing and heating facilities have been 
installed in the building, along with 
a complete line of sheet metal work- 
ing and welding equipment. 

After fulfilling the major Army 
contracts, Bally will use the build- 
ing’s manufacturing facilities for the 
production of the new Bally “Servi- 
cold” case and a new Bally open-style 
freezer. 

Inventory formerly kept in this 
building will be stored in a large new 
warehouse to be constructed later 
this spring. Ground for the projected 
warehouse has already been broken. 


New Freez-King Distributor 


CHATTANOOGA, Tenn.--Lilie & 
McCall, Inc. has been appointed dis- 
tributor for Freez-King Corp. in this 
area, according to Alvin D. Rose of 
Chicago, general sales manager. 


Worthington Names 2 Firms 
To Distribute Its Lines 


HARRISON, N. J. — Worthington 
Corp. has announced the appoint- 
ment of Purdum Electric Co., Laurel, 
Miss., and Modern Plumbing & Heat- 
ing Supply Co., Inc., East Alton, Il, 
as air conditioning and refrigeration 
distributors. 


Heys Assumes Ownership 
Of Vancouver, B.C. Co. 


VANCOUVER, B. C., Can.— G. J. 
Heys has filed declaration of his 
ownership of the name and business 
of Polar Refrigeration, 1657 Nanaimo 
St. here. G. M. Romanow has dis- 
solved his former partnership with 
Heys in this business. 


SIX COMPLETELY NEW 


os COMPLETELY AUTOMATIC 
CONTINUOUS-FLOW TYPE 
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COMPLETELY AUTOMATIC 
STORAGE TYPE UNITS 
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Ok T market units open up hundreds of new pros- 
° pects in every area. They pay for themselves FOR 1953 
9 different ways! With extra long dealer dis- 
1000 Ib. Series counts you moke © ree! promt on every sate! hundred pounds. These savings alone will pay 


“<QNE FOOT 
IN THE DOOR” 


by GEORGE F. TAUBENECK 


The funniest and most stimulating 
book ever written on refrigeration 
and air conditioning merchandising. 
Every tested selling idea is illustrated 
with an hilarious story. Use the ideas 


and the stories in YOUR business. 


for a Super Floker ... in many cases in less 


than a yeor! 


LOW PRICED... PROVED DEPENDABLE! Super 
Flakers have the simplest, most dependable 
service-free flaking mechanism in the field. 
They are simple to install . . . no costly plumb- 
ing is required! 


FOR EVERY ICE USER! There is o Super Floker 
to fit the needs of every flaked ice user. Big 
volume users can reduce time and labor ex- 
penses by multiple unit installations locating 
one unit at every point where ice is needed. 


REDUCE ICE COSTS UP TO 90%! “Super 
Flaked” Ice for as little as 7c to 10¢ per 


300 Ib. Series 
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PROFITABLE YEAR-AROUND DEALERSHIPS ARE AVAILABLE 
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TO: AMERICAN GAS MACHINE COMPANY, 
Division of QUEEN STOVE WORKS, INC. 
ALBERT LEA, MINNESOTA Dept. A43 


MAIL TODAY! 


| 
! 
Price: ONLY $3.00 Send full focts on the mass-market Super Flokers. 
Order directly from CONJURE HOUSE t gattens 
ee en. ee a, Phi i ee ! aa 
Please send a copy of One Foot in the | S ptien 

| oe. cong | Publishing Co. ————___—___— 

C1 $3 enclosed () Send bill | 450 W. FORT ST. City Se eer ANE 

| pe UPTPTTTTS LOL DETROIT 26, MICH. | By 

ABBE 2. vcrciccsiccocccsoscccecoccees “AMERICAN GAS MACHINE COMPANY, DIVISION OF QUEEN STOVE WORKS, INC. 
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Death Takes Keith, 67, 
Refrigeration Engineer 


TORONTO, Ont., Can.—D. Forbes 
Keith, 67, refrigeration engineer, 
died of a heart attack in Florida 
March. 17. 

He was inventor of Keith’s electric 
refrigerator which went on _ the 
market in 1923, and was engaged in 
electrical refrigeration in Cleveland 
for many years. 

During World War II he was 
engaged in research on airplane re- 
frigeration for transportation of 
blood plasma. He moved to Florida 
after retiring. His wife, a son, and a 
daughter survive. 


W. G. Wassmandorf Joins 
Trane Refrigeration Dept. 


LA CROSSE, Wis. —- Appointment 
of Werner G. Wassmandorf to the 
refrigeration sales department of the 
Trane Co. here has been announced 
by Thomas Hancock, vice president 
in charge of sales. 

Wassmandorf’s . first assignments 
will be with the new Trane packaged 


water chiller and the hermetic com- 


pressor, recently introduced at the 
American Society of Heating & Ven- 
tilating Engineers Exposition in Chi- 
cago. 

He was formerly associated with 
Brunner Mfg. Co., and for 14 years, 
with General Electric Co. 


Eddy Miller Appointed 
To Represent Bally 


BALLY, Pa.—Eddy J. Miller, of 
Evansville, Ind., has been appointed 
manufacturer’s 


representative for 
Bally Case & Cool- 
er Co. here, to 
cover southern IIli- 
nois and Indiana, 
western Kentucky, 
and eastern Miss- 
ouri. 

His appointment 
was announced by 
Leon Prince, Bally 
sales manager. 
Miller, a licensed 
mechanical  engi- 
E. J. Miller neer, has been in 

the _—irefrigeration 
field for 15 years, and is widely 
known in the territory he covers. 
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selling your customers 


“pe fete USS! 


Want to sell the cooler that your prospect comes back to, after he “shops 
around?” Sell the “triple feature” Oasis! And if you're “shopping” for the best 
cooler for dealers, just take a look at these Oasis advantages: 


. antec | recognized name—advertised in Time and 


Newswee 


© A cooler with 3 big selling points—No squirt .. . 
double capacity . . . quiet operation! 


© Warranty—the most liberal and practical Protection 


Plan in the industry. 


© A complete line of foot- or hand-operated models in 
all sizes, for bottled or piped water 


supply! 


@ Sales literature and helps for you and 


your salesmen! 


See you May 6 at Booth 157, National 
Plumbing and Heating Exposition, 


Kansas City, Missouri. 
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WATER COOLERS 


THE EBCO MANUFACTURING CO., 409 WEST TOWN ST., COLUMBUS 8, OHIO 
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THE EBCO MANUFACTURING CO. 
409 W. Town Street, Columbus 8, Ohio 


Send me full details on the money-mak 
P Oasis proposition. ing 
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Freeze-Drying 
Pilot Plant Will Apply 


Process to Food on 


Continuous Basis 


CHICAGO—Freeze-drying, a pro- GRANULATOR 
cess used heretofore in drying phar- 
maceuticals and similar products, 
will soon be applied to food products 
on a continuous basis rather than 
the expensive “batch” method in a 
new pilot plant that may open a new 
market for refrigeration. 

If the pilot plant proves practical 
cost-wise, such every-day staples as 
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SUBL/IMATOR 


coffee, oranges, etc., may be dried 
this way, according to Ralph Colton 
of Dry-Freeze Corp. here, a develop- 


ment firm whose freeze-drying equip- a? re 


ment is distributed nationally by 
Proctor & Schwartz, Inc. of Philadel- 


phia. Refrigeration Systems, Inc. of Py 


Chicago produces the refrigeration 


equipment. 
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BATCH PROCESS EXPENSIVE 


Up to now, the freeze-drying prin- 
Vac Pune 


ciple has proved extremely valuable 
when used on the batch basis, but 
this process is expensive and so can 
be used only for such expensive items 
as certain pharmaceuticals, Colton 
points out. 

Essentially, the process consists of 
subliming moisture out of the product 
to be dried. It’s accomplished this 
way. First, the product is frozen at 
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FREEZE-DRYING process 


Br 


originally used for 
products in pilot plant shown here schematically. 
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pharmaceuticals will be applied to food 


temperatures as low as -70° F., or 
lower in some instances. While in a 
vacuum, the frozen product is heated 
by controlled infrared radiation (U. 
S. patent 2,445,120). The moisture in 
the product sublimes (changes direct- 
ly from the frozen state to vapor 
without first melting into a liquid). 
This water vapor is then condensed 
and frozen on refrigerated plates held 
at low temperature. 

Ordinary heating methods cannot 
be employed because the temperature 
required would damage the product 
being dried, Colton explains. 

In sublimation or freeze-drying 
processes, the end product is dry, 
porous, and chemically unchanged. 
Porosity caused by the sublimation 
increases rates of solubility, reaction, 
and dispersion of the dried product, 
Treated dyes disperse readily and 
have less tendency to agglomerate. 
Pharmaceuticals reportedly retain 
their potency, and food products 
their natural flavor. 


chiller refrigerated by a two-stage 
“Freon-22” system and back into the 
pelletizing cylinder. 

Speed of the pelletizing or freez- 
ing operation is controlled by three 
variables: (1) temperature of the 
Pellene, which is regulated thermo- 
statically, (2) size of the pellet, and 
(3) specific gravity of the Pellene, 
according to Colton. 

Specific gravity of the Pellene mix- 
ture can be regulated over a range 
of 0.6 and 1.5 by varying the propor- 
tions of ‘“Freon-113” to the other fiuid 
in the mixture. The difference in the 
specific gravity between Pellene and 
the product to be frozen determines 
the rate of rise of the pellets through 
the Pellene, explains Colton. 

From the pelletizer, the pellets 
drop inte two hoppers alternately. 
When one hopper is filled, an air- 
lock closes and the hopper is dumped 
into a dispensing hopper within the 
drier and thence onto moving belts. 
IMMERSION FREEZING saath atin 


While the one hopper is being filled, 
the other is being evacuated. 

The belts holding the pellets pass 
through a large refrigerated sublima- 
tor maintained under an extreme 
vacuum by mechanical vacuum 
pumps. Here infrared radiation wires 
heat the frozen moisture in the 
pellets and drive it off as vapor. 

The water vapor is then pulled into 
a condensing chamber containing re- 
frigerated plates held at -40° C. (-40° 
F.) by the refrigeration system. The 
vapor immediately condenses and 
freezes on these coils. 

Steam is used periodically to de- 
frost the condensers, one condensing 
chamber being defrosted at a time 
without interferring with the produc- 
tion process. 

After the pellets have been de- 
hydrated in the sublimator they fall 
through an airlock into an evacuated 
hopper and thence to packaging ma- 
chinery. 


PROVIDES KEY 


In fact, the unique method of im- 
mersion freezing provides the key to 
continuous process in the pilot plant. 

The product to be frozen and dried 
is in the form of a liquid. From the 
liquid state it is rapidly frozen into 
the form of small pellets (average 
size % in.) which are later dried by 
the sublimation process (patent ap- 
plied for) on moving belts. 

Freezing process takes place in a 
granulator or “pelletizer,” heart of | 
which is a well insulated vertical 


“some combinations 
cant be beat!” 


eylinder approximately 10 in. in 
diameter and about 4 ft. high. The | 


liquid to be “pelletized” flows into For it takes a combina- 
| 
| 


tion—a well integrated 
team of sound engineer- 
ing and quality crafts- 
manship — to produce 
_ the most efficient and 
_ durable Coil and Pan 
Combinations. That’s, 
why, for either stand® 
ard or special instalige 
tions, it pays to ‘Make 
it to TENNEY 2 Jin 


this cylinder under slight pressure. 

Also circulating through the cylin- 
der is “Pellene,” the freezing medium. 
This is a mixture (patent applied for) 
of “Freon-113”" and an inert organic 
fluid which is refrigerated in a 
chiller to temperatures as low as -70° 
C. (-94° F.). 

As soon as the liquid to be pellet- 
ized comes in contact with the 
Pellene, the pellets form immediately. 
These float up and are carried over 
with the Pellene into a rotating mesh 
grader which discharges the pellets 
into a refrigerated hopper. 

The Pellene continues through a 


_ 1. Copperwelded connections’ 2. Super-sensitive fins 3. Electro- 
_, ‘tinplated tubing 4. Mechanically molded bond of facetized fin 
‘Yo tube~ 5. Louvers of feovy aluminum alloy 6. Scientifically 
placed louvers for improved air circulation 7. Louvers tempera- 
fure-equolized to prevent dripping 8. Adjustable pull hook 

_ hanger for easy instalfation and cleaning 


engineering and manv- oo 


- facturing facilities to 
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SIDEWALK DISPLAY of top-price meat cuts is possible with this 


“rolling showcase." 
downtown St. 


lovis had the case 


Thomas Supermarket in a busy section of 


“customized” for them by 


Hussmann Refrigeration, Inc. to capitalize on their location and 

pull customers into the store who might never come in otherwise. 

Rubber-tired casters make the case portable; a 30-ft. cord 
Provides power for the compressor. 


Refrigerated ‘Rolling Showcase’ Makes 
Sidewalk Display of Meats Possible 


ST. LOUIS—An effective way of 
boosting sales on top-price cuts of 
meat has been developed through 
“showing them right on the side- 
walk” by the Thomas Supermarket. 

Located at 6th and Delmar, near 
one of the busiest downtown shop- 
ping traffic intersections, the Thomas 
Supermarket has purchased a port- 
able refrigerated “rolling showcase” 
which can be pushed out on the side- 
walk in front of the store during 
bsuiness hours, and as easily rolled 
back in at closing time. 

Designed to gain the attention of 


potential meat purchasers who might 
never otherwise enter the store, the 
showcase is a 2-level, custom-built 
unit used alternately to display 
steak, roasts, hams, poultry, and 
seafood—dependent upon the season 
or day. 

The refrigerated showcase which 
operates at 38° F., was “customized” 
by Hussmann Refrigeration, Inc. 
here, who added a channel steel plat- 
form and four rubber-tired casters 
for easy handling. An extension cord, 
30 ft. long, provides power for the 
compressor unit. 


4 Conventional Self-Serve Meat Cases 
Boost Sales Volume of Bottled Drinks 


SANTA CRUZ, Calif.—Sales of re- 
frigerated beer and bottled soft 
drinks have been greatly increased 
at Van’s Supermarket here since the 
management has converted four self- 
service meat cases into bottled drink 
display units. 

The four display cases have been 
set up in Van’s beverage department 
in two pairs. The pairs of cases are 
placed back-to-back to permit cus- 
tomers to serve themselves from 
either side. Instead of being parallel, 
the double units are so arranged 
that they “toe in” near the main 
shopping aisle and the entrance to 
the liquor section and then angle out 
near the shelving containing the 
store’s stock of wines and liquors. 

The self-service cases can accom- 
modate from 15 to 20 cases of canned 
beer, or pint bottles, plus 6 to 10 
cases of quart bottles, as well as a 
full selection of soft drinks in carry- 
out cartons and quart containers. A 
reserve stock of some 50 refrigerated 
beer cases is maintained under the 


reach-in area of the four fixtures. 

Signs reading ‘Ice Cold — Serve 
Yourself” are placed along the top 
ledge of each case to call attention 
to the refrigerated beer and soft 
drinks. In addition, the stock of com- 
plete cases is identified by other 
signs reading “Cold Cases Here — 
Save — Buy by the Case” on the 
doors opening into this section. 

Since the cases were put into use, 
store officials report that demand 
and turnover has been so great that 
it has been necessary to maintain an 
additional 50 cases of cold beer as a 
“backlog” in a refrigerated walk-in 
cooler located at the rear of the 
store. 

The arrangement of the cases, in 
their back-to-back position, has made 
it possible for the Van management 
to set up eye-catching displays of 
bottled wine and other beverage items 
on top. The gondola-like ends of the 
cases, too, have proven to be ideal 
for displaying stacks of beer and 
cartons of soft drinks. 
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YOUR SALES 
ARE THE 

PAYOFF... 

and LA CROSSE 
gives you 

MORE 

| of EVERYTHING 

your customers . 
wont MOST | 
in Commercial 
Refrigeration 


Equipment 
LA CROSSE COOLER CO. 


La Crosse, Wis. 
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Yukon Walk - in Cooler 


21 Tray ice Cube [coker 


AP, 


Export Office: 80 Broad St.. New York City. Cable Address: Eximport. 
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Produce Departments Described as Greatest 
Potential for Increasing Commercial Sales 


WACO, Tex.—The produce depart- 
ment in food stores offers by far the 
greatest potential for increasing com- 
mercial refrigeration sales, in the 
opinion of Herbert M. Kay, head of 
Kay Co., Frigidaire commercial 
dealer here. 

The three-year-old Kay concern, 
which divides its operations equally 
between air conditioning, heating, 
and commercial refrigeration sales, 
has largely changed the face of pro- 
duce merchandising in the central 
Texas city. 

President Kay, in addition to 
getting out and contacting the field 
personally, has attracted a lot of at- 
tention through the development of 
an automatic self-defrosting coil and 
walk-in refrigerator, which, presently 
in the patent-search stage, will re- 
move a lot of headaches from retail 
food store operation, it is believed. 

Kay has convinced not only the 
owners of huge supermarkets, but 
neighborhood grocery store proprie- 
tors as well, of the wisdom of con- 
verting their produce departments 
into the self-service, refrigerated 
variety. 

“In the past, there have been a lot 


of notions to contend against,” he 
indicated. 

“For example, one grocer may 
swear by the  water-mist-spray 
method of keeping his perishable 
produce fresh, while the next man 
is equally sure that a bed of cracked 
ice is the ideal answer. All, however, 
are coming around to the idea that 
perhaps there is something to me- 
chanical refrigeration of produce, 
and it requires only well-applied 
salesmanship to get the grocer to 
convert.” 

With scores of successful produce 
department jobs behind it, Kay Co. 
gives most of the credit to “keeping 
accurate figures on results.” 

When the market owner is first 
approached, one of the company’s 
two sales-engineers either gets the 
grocer-prospect to keep accurate 
figures on the amount of spoilage 
loss he must contend with, or if the 
grocer is too busy, he keeps them 
himself. 

From a study of the department's 
losses over a period of time, the com- 
pany has a picture of the expense 
of the produce department. 

Figures which work to convince 


the prospect that he is losing money 
through failure to use mechanical re- 
frigeration are available from two 
sources. 


First, the company keeps one 
model of every type of refrigerated 
produce case in the inventory con- 
stantly in operation and filled with 
actual produce items. Appearance, 
spoilage, etc., are checked several 
times a day. 

From this type of “research,” the 
firm can tell to the hour how long 
specific perishables will remain in 
saleable condition. 

Second source of such data—and 
the one which is generally most ef- 
fective with bargain-minded pro- 


spects—-are testimonial letters from 


other food-store operators who are 
using Frigidaire commercial equip- 
ment sold by Kay. 


In almost every instance, the 
predicted elimination of spoilage and 
increase in sales promised by Kay 
Co. materializes. Thus, most grocers 
are glad to furnish the firm with a 
testimonial letter to that effect. 


In its files, the company has testi- 
monial letters from grocers re- 
presenting everything from the small 
“Mom and Pop” corner grocery store 
up to the largest supermarkets in 
the city. Armed with such letters, 
plus photographs of installations and 
the figures developed in its own 
“test room,” the company seldom 
misses in getting the order. 


Results of this research program 
have been so impressive that the 
company now has installation and 
maintenance contracts for most of 
the large chain supermarkets operat- 
ing in the Waco area, as well as with 
a high percentage of the large in- 
dependents. 


MUELLER BRASS CO. 
PACKLESS LINE 


VALVES 


a fine valve you can 
heartily recommend in any 
commercial refrigeration 

installation 


Mueller Brass Co. STREAMLINE Packless Line 
Valves are the safe, economical and reliable forged 
brass valves that help increase the dependability of 
any commercial refrigeration system. Because of 
their durable construction they can take consider- 
able punishment in difficult applications and still 
continue to give efficient, lasting service. 


Good design and fine craftsmanship account for 
the splendid quality of these valves. The comfort- 
able 2-1/2” diameter hand wheel provides good 
leverage for easy opening and closing. 1-1/2 turns 
of the hand wheel closes it. A neoprene back seal 3/8", 
cushion prevents stem seizures and gives double 
protection against leakage. The nylon stem disc 
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STREAMLINE Packless Line Write for our latest cate- 
Valves are individual and log describ 
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tough, resilient molded 
nylon stem disc insures 
positive shut-off 


withstands regular charging board usage and it is 
chemically inert to all standard low-pressure 
refrigerants. The disc is resilient and shuts off the 
flow easily and positively even when obstructions 
become lodged against it. Large metal diaphragms 
have been pressure-tested for 100,000 openings 
without a failure. A “Full- Flo” 
frigerant passage virtually eliminates pressure drop. 


STREAMLINE Packless Line Valves are sturdy and 
compact— only 3” high —with in-line ports for 
quick, easy installation. They are available in 1/4”, 
1/2” and 5/8” sizes with flare or solder type 
end connections. Available from your refrigera- 


seat area and re- 


the com- 
lete line of Mueller 


edge con- + Co. STREAMLINE 
products. 
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AIR CONDITIONING & REFRIGERATION NEWS, APRIL 6, 1953 


What's New 


products, please use “Information Center” form. 


Low Cost Dehumidifier Av 


KEY NO. C-410——— 


AUBURN, N. Y.—A heavy duty 
electric dehumidifier which will re- 
tail at a lower cost than conventional 
air drying equipment of equal ca- 
pacity is now being produced by Air 
Conditioning Div. of Remington Corp., 
Herbert L. Laube, president, an- 
nounced recently. 

Called the “Moisture Magnet,” the 
complete, self-contained unit auto- 
matically removes excess water or 
moisture from the air of enclosed 
spaces in industrial plants, storage 
rooms, laboratories, or warehouses. 

Except for an electric outlet, no 
installation is necessary. No chemi- 


ailable In 1, 11/-Hp. Sizes 


cals, ductwork, or air outlets are 
required, For drainage, the unit may 
be placed over an existing floor drain, 
or pails may be used for water col- 
lection. If desired, the unit may be 
hooked up to a drainage system, or 
may be caster-mounted for mobility. 

Available in two capacities, Rem- 
ington Moisture Magnets are recom- 
mended for operation at room tem- 
peratures of 60° to 110° F. and rela- 
tive humidities of 40% to 100% and 
may be used singly or in multiple 
units, 

A special folder containing unit 
specifications and simple step-by-step 
instructions for determining the de- 
humidifier capacity required for any 
situation is available. 

Designed to operate at low cost, 
the unit comes in model K10-D with 
a 1-hp. compressor and model K12-D 
with a 144-hp. compressor. Units are 
available for 208 or 230 volts, 50 or 
60 cycles, single or 3-phase current, 
and for 230 volts, d.c. 

Unit is encloged in welded steel 
cabinet measuring 37% in. high, 19% 
in. deep, and 34% in. wide. 

Shipping weights are: model K10-D 
~—860 lbs.; model K12-D—410 Ibs. All 
models except those for d.c. have 
hermetically sealed compressor units 
which are factory charged with 
“Freon” gas. 


AIR CONDITIONING 


> 
TF 


UNITS HAVE TO 
BE RELIABLE... 


Every time you recommend an air conditioning unit, you 
lay your reputation on the line. The unit has to meet 
the requirements of the job in each and every case.” 


With BAKERAIRE, constant, accurat 


< . 


Plenum diffuses air 
direction by simple adjustment 
of louvres. 

Slow speed, full air capacity of 
the Fan Section balances with 


The Coil Section, 


output is assured 


in any 


in which a 
row coil has ample surface 


5 
& to remove moisture and heat, 


balanced with 


The quiet efficient Compressor 
Section where the controls are 


"Visual Flavorizer’ Keeps 
Food Constantly In View 


KEY NO. C-411 


MINNEAPOLIS — Now being of- 
fered to food-serving establishments 
is a “Visual Flavorizer”’ which is 
claimed to reduce power costs and 
kitchen heat and enable faster, 
cleaner cooking. 

Measuring 29 in. square and 72 in. 
high, the 220-volt device manufac- 
tured by Anderson Machine & Tool 
Works here is made of stainless steel 
and has double pane windows on all 
four sides to keep the food in view. 

“Radiant heat penetrates the food 
thoroughly, cooking it and sealing 
in the flavor and nourishment with 
practically no juice loss,” the com- 
pany states, adding that basting is 
unnecessary. 

The Flavorizer is said to “make 
food taste better in half the usual 
time.” In two hours, it can turn out 
3 large turkeys, 120 broilers, 480 
hamburger steaks, 60 pies, 160 baked 
potatoes, 640 servings of eggs, or 
320 pork chops. 

The Visual Flavorizer is distributed 
nationally by Rehnluft Sales, Inc., 
St. Paul. 


Humidity Dial Featured 
On Mitchell Dehumidifier 


KEY NO. C-412 


CHICAGO — A “Humidity-Dial” 
that indicates at a glance when the 
electric dehumidifier should go into 
action to prevent 
moisture damage 
is standard equip- 
ment on the new 
1953 Mitchell de- 
humidifier, Mitchell 
Mfg. Corp. an- 
nounced recently. § 

The dial regis- 
ters the relative 
humidity in the © 
room and also con- | 
tains a thermom- 
eter. By consulting 
the dial, the user 
can tell when it is | 
necessary to turn 
on the dehumidi- 
fier and when to 
turn it off. 

Mitchell’s dehumidifier will remove 


from 2 to 3 gals. of water from room 
air in 24 hours, depending on con- 
ditions of temperature and humidity. 
Dehumidification begins when a fan 


denses into water on the cold metal 
and drains off into an 8-qt. container 
or into a permanent drain. The dry 
air then passes over a condenser 
where it is warmed and discharged 
at room temperature. 

The cabinet, finished in desert sand 
color in baked enamel, measures 12 
in. wide, 12 in. deep, and 31% in. 
high. It is mounted on casters. 

The unit, which has a %-hp. com- 
pressor motor, operates on 115 volts, 
60 cycles a.c. It can control a closed 
area up to 10,000 cu. ft. Price is 
$129.75. A five-year warranty is pro- 
vided. 

An accessory is an automatic 
timer that enables the user to set the 
unit for operation just the number of 
hours necessary to control the par- 
ticular moisture problem involved. 


Magic Chef hatreduces 
Electric Range Line 


KEY NO. C-413———— 


ST. LOUIS — Magic Chef, Inc., 
claiming to be the world’s largest 
maker of gas ranges, has announced 
its entry into electric range compe- 
tition with a new line of electric 
ranges. 

The line was designed in Magic 
Chef’s own research laboratory and 
is being produced in tht St. Louis 
plant. Distribution will be through 
regular factory branches and estab- 
lished Magic Chef distributors, ac- 
cording to Marc W. Pender, vice 
president in charge of sales. 

Heading five new “electra-magic” 
models is ER90, a super deluxe 39-in. 
electric range with four 7-speed sur- 
face units, automatic deep. well 
cooker, right-hand oven, high back 
splash, warmer compartment, and 
storage drawers, plus many other 
luxury features. Price tag on this 
model is $429.95 (approximate sug- 
gested retail). 

Prices on other models are: $299.95 
(ER95); $219.95 (ER96); $199.95 
(ER97); and $179.95 (ER98). 

Premier showings were made dur- 
ing January, February, and March. 
Most talked-about special feature is 
the Magic Chef “food conditioner” 
. . . an adjustable hot and cold air 
circulator that cools hot foods or 


thaws frozen foods three _ times 
faster than room temperatures. The 
attachment is styled right into the 
super deluxe control panel. 


draws moist warm room air over the Other exclusives are: the “insta- 
hen requestin rther information on new evaporator coils, cooled by circulation magic” surface unit for super-speed 
W g fu f of “Freon-12.” The moisture con- cooking starts; Magic Red Wheel 


oven heat control; and _ red-glow 
safety lights that instantly illuminate 
hot surface units. 

These features will be heavily pro- 
moted through point of sale displays 
and advertising copy. Plans also call 
for a metropolitan newspaper cam- 
paign built around a “name-the-fea- 
ture” contest. Homemakers will be 
invited to see the new Magic Chef 
“electra-magic” range and name the 
versatile “food conditioner.” 

President Arthur Stockstrom points 
out that the firm (formerly American 
Stove Co.) actually made its first 
electric ranges 40 years ago. These 
early units were produced for the 
Hughes Electric Co., forerunner of 
one of today’s largest electric appli- 
ance manufacturers. 

The decision to re-enter the electric 
range business was made after close 
obesrvation of the market for many 
years and was influenced by growing 
demand for a Magic Chef electric 
range from distributors, dealers, and 
consumers, Stockstrom said. 

Quantities of the new electric 
ranges will probably be limited for 
most of 1953 and marketing will be 
on a selective area basis. J. J. Ed- 
wards, manager, electric products 
department, is supervising sales ac- 
tivity. 


Audio-Video Instrument 
Detects Noise Source 


KEY NO. C-414———— 


CHICAGO-—Anco Instrument Div. 
here has just introduced a new audio- 
video model of the “Elec-Detec,” port- 
able electronic instrument designed 
for locating noise sources in all types 
of mechanical equipment. 

The unit, known as “Elec-Detec 
model V” includes a milliammeter for 
checking sound impulses visually, in 
addition to the standard headphones 
for audible operation. The combina- 
tion, it is stated, enables the operator 
to “see as well as hear” the location 
of the source of trouble in bear- 
ings, pistons, gears, ratchets, cams, 
clutches, and many other moving 
parts. 

The accurate performance of the 
new video unit, it is claimed, is as- 
sured by the use of a highly stable 
germanium crystal diode in the cir- 
cuit. This crystal serves to rectify 
the current to record the electrical 
impulses accurately on the d.c. milli- 
ammeter, and to provide the wide 
frequency response required. 


... fake the case of Howard Ca 


eR ene 


on their produce and dairy products 
. » «@ reality for limited floor space 
merchants with the patented 3-in-1 
WARREN RC V COMBINATION REFRIGERATOR 


ge, of Nashville, Tennessee... 


In a 20 x 60-foot building, 
; _ Cage uses Warren’s R C V 
' Combination, with DEW- 
MAKER® Action; gets al- 
most 25% of total volume 


integrated for automatic opera- from nine lineal feet of space! 
tion and complete safety protec- 7 é 3 y 
This patented 3-in-] unit 


tion. 


For final protection the 


interlock relay prevents short 
cycling of the compressor unit. 
These features cut installation and maintenance time costs: 


All water connections are run to an external utility 
panel, eliminating inconvenient internal connections 


All electrical connections are integrated in one panel 


in front of the unit 


All functional parts are easily accessible through the 


removable side panel 


For further information, just write to: 


BAKERAIRE CORPORATION 


- South Windham, Maine | 
Offices in Principal Cities 


POST 


/ 


OFFICE BOX 1436 


ATLANTA 1, 


gives ample space for dairy 
products and produce. . . 
plus full storage below for 
reserve stock. 


Increase your profits too! 


Write us for details 
and free literature. 


Patent No. 2593370 


REFRIGERATORS 


GEORGIA 
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What's New (Cont) 


Foot Pedal Starts, Stops Ironer, Is Press Control 


=) 


KEY NO. C-415——— 


DAYTON—An improved Frigidaire 
electric ironer is equipped with a new 
“Prestoe-Matic” foot control that not 
only starts and stops the iron roll, 
but provides a new toe control for 
pressing. 

This new type full-width foot con- 
trol provides complete freedom for 
the hands and knees during the 
ironing operation. A slight pressure 
by the foot starts or stops the 
ironer. 

There is also a “press control” foot 
panel that stops the ironer to press 
a pleat or a seam. With both hands 
free, the homemaker can smooth and 
guide the clothes being pressed. 


Both ends of the ironer roll are 
usable because of Open-Roll design. 
Large flat items such as sheets and 
table cloths can be ironed quickly 
without wrinkling. The Pressure- 
Matic iron adjusts automatically to 
the varying thicknesses of garments 
and it is designed with a smooth, 
curved “Button-Saver” edge. 


The iron roll is a full 30 in. long, 
and is equipped with special sag- 
proof mounting to keep the roll and 
iron in perfect alignment and assure 
uniform pressure its full length. 


There are two adjustable heat con- 
trols, each controlling temperatures 
for half of the iron. They can be set 
for the same or different tempera- 
tures—or can be turned off, if only 
one end of the roll is being used. 

The controls are marked for the 
correct temperature of every type of 
fabric. In addition, there’ is a con- 
trol providing high and low speeds. 
The speed can be changed without 


releasing the iron from the roll, an- 
other time-saving feature. 

Table top work surface around the 
ironer is provided by dropleaf end 
panels and a lap tray. When not in 
use they fold away for compact stor- 
age of the ironer. There are four ad- 
justable casters that can be raised 
or lowered. 


Perfection Range Model 
Features ‘Light Director’ 


KEY NO. C-416——— 


CLEVELAND — The new model 
L-408 Perfection electric range intro- 
duces the “Light Director” which pro- 


vides a 40-in. flood of glare-free sur- 6 


face lighting, according to Perfection 
Stove Co. here. 

This divided-top, 40-in. range has 
two ovens. The “Flavoramic” oven is 
lined in white titanium porcelain 
enamel. The second oven has a jet 
black porcelain lining. Cooking and 
baking in the former is fully auto- 
matic. 

A “High Power” unit is one of 
four dual-coil Chromalox surface 
units, each with seven heat speeds. 

Two Perfection ‘Tele-Vue”’ 
dows highlight this range. 

The smokeless broiler pan in black 
porcelain enamel 
rack that serves as a trivet when 
roasting. Broiling can be done in 


either oven at several selective rack 


levels. 


win- | 


has a_ reversible 


Reversible Window Fans Operate at 3 Speeds 


KEY NO. C-417. 


ST. LOUIS—Two large electrically 
reversible window fans in 24 and 
30 in. sizes have been announced re- 
cently by Atlas Tool & Mfg. Co. here. 

These “Atlas-Aire” fans are equip- 
ped with 8-pole pancake type elec- 
trically reversible motors which have 
three speeds for exhaust or intake 
operation. The six aluminum blades 
operate in a wind tunnel designed 
to obtain maximum benefit from air 
movement, the company declared. 
They are equally efficient at either 
exhaust or intake operations. 

The motor and fan unit rests in a 
sturdy, cross-braced double strength 
mounting, cushioned in resilient rub- 
ber to elminate vibration. The fan is 
finished in light green Hammerloid 
enamel finish. 

The 24 in. fan has a maximum air 
movement of 5,000 c.f.m. and oper- 
ates at speeds of 550, 700, and 780 
r.p.m. It has an actual weight of 55 
lbs. and a shipping weight of 70 Ibs. 
With standard brackets it will fit 
windows from 26 to 40 in. wide and 


with extra mounting panel it will fit 


window of from 31% to 42 in. 

The 30 in. fan has a maximum air 
movement of 6,600 c.f.m. and oper- 
ates at speeds of 500, 680, and 750 
r.p.m. Actual weight is 68 Ibs., ship- 
ping weight 85 Ibs. With standard 
brackets it fits windows of from 
32 to 46 in. and with extra mounting 
panel, windows of from 36 to 44 in. 

A 10 ft. long rubber covered cord 
is provided. 

The standard brackets, the com- 
pany says, do away with any special 
installation problems. The bracket 
arrangement consists of two thin 
metal strips, one of which is at- 
tached to each side of the window 
frame by means of screws. Both ends 
of these strips are equipped with 
slots. Two light-weight bars (length 
adjustable to width of window) are 
then placed in the slots in horizontal 
positions. The fan unit is then placed 
on the bracket. 

Also available is a separate mount- 
ing panel with the patented Atlas 
Extender Handle for instant instal- 
lation. Just place the frame in the 
window, turn the handle, and the 
panel is locked firmly in place. An- 
other turn of the handle and it is 
out. No screws or hooks are needed. 

The fan unit is instantly removed 
from either type installation simply 
by lifting it from the brackets or 
frame. It may then be used on the 
floor as a circulator. Windows may 
be closed or opened without remov- 
ing the fan, and screens left in place. 

A strong, finger-proof blade guard 
provides safety while giving mini- 
mum obstruction to air movement. 
An extra guard is available for the 
outaeor side bal the fan. 
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Tilting Front Panel Marks 
Dunhill Sink Section Unit 


KEY NO. C-418—————— 


BROOKLYN-—Dunhill Soda Foun- 
tain Corp. here announces a sink 
section unit which has a tilt-type 
front stainless steel panel for “quick 
and simple’ removal of the waste 
container for cleaning. 

Another panel, leading to the 
plumbing fixtures, is also removable 
for quick accessibility. 

Front facing is stainless steel. 
Interior as well as the exterior back, 
ends, and bottom panels are sprayed 
with a thick coating of synthetic 
aluminum. 

Legs are steel, and are adjustable. 
Sinks are 10 by 14 by 10 in. deep. 

Another feature is a combination 
drain and overflow with lever to 
avoid immersion of hands into water 
to release the drain plug. 

The complete unit measures 4 ft. 
long and 31 in. deep, with a working 
height of 32 in. Back splash is 8% 
in. wide. 


For more information on What’s New products, 
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CARBONATOR 


FULLY AUTOMATIC, delivers up to 100 gallons per hour of 


highly carbonated water... for a sparkling beverage that’s 
a pleasure to serve and a double-pleasure to drink! Use with 


any type cooling system. 
COMPACT , easy to handle! Little space required. Pump and 
motor, relay and carbonator assembled together for the sim- 
plest possible installation. 


SAVES REAL MONEY, because of high-capacity operating 


efficiency, plus other cost-conserving features! 


BIG ACTIVE MARKETS FOR YOU! soda fountains, road- 
side stands and drive-ins, restaurants, bars and taverns, home 
recreation rooms and vending machines—they’re all ready for 


Temprite’s mighty power-packed “Bantam 100"! 


f---------- 


| TEMPRITE PRODUCTS CORP. 

P.O. Box 72-A 

Birmingham, Michigan 

() Send me data on the Temprite “Bantam 
100” Carbonotor. 

(1 Ask your representative to call. 
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Deepfreeze Again Offering 
Free Floor Plan to Dealers 


NORTH CHICAGO—Ben G. San- 
derson, general sales manager of 
Deepfreeze Appliance Div., announced 
that his organization is again mak- 
ing available to dealers a free floor 
plan for Deepfreeze appliances. 

The plan became effective Jan. 1 
and will extend until May 1, he said. 

Under this plan Deepfreeze will 
absorb dealer paper through the 
Commercial Credit Corp. floor plan 
set up for the first 90 days. Re- 
newals after the 90-day period has 
ended are the dealer’s responsibility. 

“We believe it’s only good business 
to insure the sales that could be made 
by a responsible dealer who happens 
to be short of cash at the moment,” 
Sanderson said. “We have simplified 
this plan to such an extent that all 
the dealer needs to do is arrange for 
floor planning of inventory through 
his Commercial Credit office. “4 


adios 


means 
: 


lity speaks a language every- 
ody understands. Wholesalers, 
dealers, and users alike know that 
Larkin means quality —of work- 
manship, materials and performance. 


Manufacturers of the original Cross-Fin Coil 
¢ Humi-Temp Units « Frost-O-Trol Hot Gas 
Defroster * Evaporative Condensers ¢ Cooling 
Towers « Air Conditioning Units and Coils 

Woatar Coalere 0 Heat 


WATCHDOG OF THE NATION'S FOOD SUPPLY 


customers want most. 
cooling with Sub-Zero’s 


® 


Here's a complete line of milk coolers that sell 
fast because they hove all the features your 
Fast, 

amazing Cascading 
Water principle — front opening doors and ex- 
tremely low lift — non-rust aluminum exterior in 
beautiful hammertone grey finish — easily acces- 


WITH A 12-CU. 


farms of west Texas. Freezing the 


excellent chance 


to demonstrate ease of food preparation. 


FT. freezer bolted to his truck, Dealer W. E. Stegall 
went out in search of food to fill the freezer direct from the vegetable 


produce as he went gave him an 
Curious 


farmers become customers. 


Dealer with Freezer on His Back Reaps 
Winter’s Supply of Produce and Prospects 


HOLLIDAY, Texas —- This is the 
story of how an enterprising dealer 
took his food freezer to the fields 
to reap and freeze the harvest—and 
reaped a harvest of profitable pub- 
licity as a result. 

It happened something like this. 

As was customary, late last August, 
Dealer W. E. Stegall and his wife, 
Carrie, started to look around for 
their regular winter supply of fresh 
fruits and vegetables for home freez- 
ing. But the drought had blistered 
the orchards and gardens in the lo- 
cality, and the produce was stunted 
and unfit for freezing. So the Stegalls 
decided they would go to “greener 
pastures” for their food. 

Not unmindful of promotional pos- 
sibilities, Stegall’s reasoning was: 
“Why not demonstrate to his cus- 
tomers how easy, convenient, eco- 
wonstanl, and simple food freesing © can 


milk cally controlled. 


Spray Type models, 


economical 


plete information. 


sible drain — large capacity water pump with 
timer — sealed refrigerating units, thermostati- 
Cascade (De Luxe) Type and 


ond 12 can capacity. Write today for com- 


be—-while putting in his own winter's 
supply of frozen fruits and vege- 
tables.” Thus, the Stegalls made 
ready for their unique “adventure in 
roadside food freezing.” 

Stegall bolted a 12-cu. ft. Frigid- 
aire food freezer to the bed of his 
truck, tossed a couple of extra-long 
electrical extensions aboard, and, with 
his wife and small daughter, Nancy, 
took off down the highway one hot 
Saturday morning in the general 
direction of Amarillo, Texas, where 
irrigated farms were not affected by 
dry weather. 

It was at the little town of Mule- 
shoe that they made their first stop 
at an acceptable-looking vegetable 
stand. However, they weren’t inter- 
ested in the vegetables on display, 
but inquired about what was still in 
the fields. 

They found that black-eyed peas 


both available in 4, 6, 8 


_ SUB-ZERO FREEZER CO., INC. 
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and crisp green beans were scheduled 
for picking early Monday morning. It 
was worth the delay, so the Stegalls 
found accommodations at a motor 
court, and on Sunday afternoon, the 
food freezer was plugged into an out- 
let so that it would be ready for 
Monday morning. 

Early the next morning, the 
Stegalls were snapping beans, shell- 
ing peas, and processing and carton- 
ing them with gusto. And despite the 
fact that the temperature went up to 
110°, the storage compartment of the 
freezer dipped to 0°. Mrs. Stegall and 
her daughter processed eight bushels 
of peas and two bushels of green 
beans while the truck rumbled on 
toward Amarillo. 

At noon the family stopped at a 
service station and again plugged in 
their food freezer while having lunch. 
The station attendant’s wife was 
amazed at the simplicity of the freez- 
ing operation, and Stegall made men- 
tal note of the conversion of another 
food-freezer adherent. 

Moving on to Amarillo, the Stegalls 
found that farms in the locality were 
“loaded” with garden-fresh produce. 
Eighteen dozen roasting ears were 
purchased, processed, and stored in 
the freezer along with a variety of 
other fruits and vegetables. A bushel 
of big ripe peaches also became a 
part of the frozen cargo aboard the 
Stegall truck. 

The family visited relatives be- 
tween Amarillo and Canyon, Texas, 
during which time they were able 
to operate the freezer. At other times 
they merely plugged in their ex- 
tension at filling stations or at road- 
side restaurants. 

The entire trip took only five days. 
But during this time the Stegalls had 
accumulated enough fruits and vege- 
tables for the winter. 

“We filled our freezer for less than 
$30,” Stegall said, “and the produce 
was garden-fresh when it went into 
our freezer.” 

Stegall gives his friends and pro- 
spective customers samples of the 
frozen food when he tells the story 
of his trip. 

Needless to say, the novel tour is 
paying dividends. The local news- 
paper put his story in print—and 
everyone in Holliday and vicinity 
knows about the Stegalls’ adventure 
in roadside freezing. 


Martha Kimball Directs 
Ben-Hur Home Ec Dept. 


MILWAUKEE—Martha B. Kimball 


~@ has joined Ben-Hur Mfg. Co. here as 


director of the freezer manufactur- 
ing firm’s home economics depart- 
ment. 

R. C. Graves, Ben-Hur sales man- 
ager, said Mrs. Kimball will head 
home economics research at the fac- 
tory and will assist in developing 
merchandising aids for Ben-Hur dis- 
tributors and dealers. She will also 
be available as a consultant to dis- 
tributors and dealers’ home econom- 


ists. 
Mrs. Kimball is author of a com- 
prehensive 128-page book, “The 


ABC's of Food Freezing,’ which will 
be introduced shortly by Ben-Hur. 
One of her initial projects will be 
to promote use of a series of “fast- 
moving, closely-timed” freezer dem- 
onstrations. Plans for these _ short 
demonstrations will be outlined for 
dealers with directions for their stag- 
ing on the display floor by sales per- 
sonnel or staff home economists. 
Mrs. Kimball, a home economics 
graduate of the University of Wiscon- 
sin, specialized in refrigeration and 
home freezing. She has spent several 
years as a practicing home economist 
for distributors and manufacturers. 


Belmont Covers Wis.-Mich. 


Territory for Deepfreeze 


NORTH CHICAGO, _Iil.—Belmont 
Distributors, Inc., Milwaukee, has 
been appointed distributor for the 
complete Deepfreeze major appliance 
line in 50 eastern Wisconsin counties 
and 15 northwestern Michigan coun- 
ties, says Ben G. Sanderson, general 
sales manager of Deepfreeze. 

A division of the Chicago dis- 
tributing organization, the Milwaukee 
operation plans immediate introduc- 
tion of the Deepfreeze line to its 
hundreds of dealers in the Wisconsin- 
Michigan territory, according to 
Howard Schwartz, Milwaukee sales 
manager for Belmont. 

Officers of the parent Chicago. ‘firm 
are W. L. Dunn, president, W. K. 
Trukenbrod, vice-president and gen- 
eral manager, Leo A. Long, treasurer, 
and Albert Stamiti, service manager. 


~ 


385 Freez-File Labels 
Cover 30 Food Headings 


DENVER—A kit of ‘“Freez-File” 
labels designed by a homemaker to 
make frozen stored food indentifica- 
tion easier is being offered by Cold 
Food Products here. 

The kit includes 385 assorted labels 
under 30 food headings and sells for 
$1. The labels are colored, moisture 
proof, and gummed. They measure 
2% in. by 1 in. 

Food headings include fowl, six 
kinds of meat, fish, sandwiches, dairy 
products, fruit, baked goods, home 
packed vegetables, wild game, etc. 
Safe storage time for each type of 
food is imprinted on the label. 


~ pe 


‘Stories 
of the 
W eek’’ 


In Handy 
Form 


In response to hundreds of re- 
quests from Arr Conpitioninc & 
Rerriceration News subscribers, 
the conductor of its “Inside Dope” 
column has collected and grouped 
his best “Stories of the Week.” 
They are now available in con- 
venient book-form for your read- 
ing and working pleasure. The 
book is entitled: “You'll Love 
This One.” 


Everyone will enjoy reading this 
book, we hope, but for the sales- 
man—and for anyone who may be 
called upon to “say a few words” 
at a meeting—it should have espe- 
cial appeal. 


Here’s why: this book of good 
stories you can tell is printed on 
thin paper, bound in flexible 
leatherette, and designed to fit 
neatly into your inside coat pocket. 


While waiting in an ante-room 
to see Mr. Bigdome, the sales 
representative can thumb through 
it and pick out four or five perti- 
nent jokes which are guaranteed 
to put his prospect in a good mood. 


The man about to make a speech 
—or one who figures he may be 
asked to rise and shine extempo- 
raneously—can consult it surrepti- 
tiously while the toastmaster is do- 
ing his stuff. Although it’s jam- 
packed with grand tales, it isn’t 
bulky. Rather, it’s unobtrusive. 
Looks more like a leather wallet 
than a book. 


You can be the life of the party 
if you’ve memorized some of the 
anecdotes in this book. Everybody 
loves a good story well told—and 
all the jokes in this book have 
been tested on tough audiences, 
both large and intimate, by the 
author. 


Within its 236 thin-paper pages 
more than 200 sure-fire laughs are 
presented. You can use it profit- 
ably, and so can your friends. It’s 
handsomely turned out, and will 
make an appreciated gift any- 
time. 


(Write for quantity discounts on 
5 or more copies.) 


PRICE: 


Order directly from: Business 
News Publishing Co., 450 West 
Fort St., Detroit 26, Mich. 


BUSINESS NEWS PUBLISHING CO. 
450 W. Fort St., Detroit 26, Mich. 


GENTLEMEN : 

Please send me ........+- copies of “You'll 
Love This One™ at $1.00 per copy. () Cheek 
enclosed. [) Please bill me. 
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and their solution 


by Paul Reed 


Refrigeration Problems 


For Service and Installation Engineers 


Aging of Meats 


QUESTION: 


(1) Will aging make meat more 
tender without spoiling ? 

(2) How long and at what temper- 
ature should this process be for? 

(3) What type of refrigeration 
coils is best for this purpose, blower 
or gravity? 


ANSWER: 


(1) Changes that occur in meats 
and other foods during storage are 
so involved that this column would 
not presume to attempt more than 
a brief reply to this question. 

At the risk of over-simplification, 
it is probably safe to say that meats 
(and we are referring particularly 
to beef) are made more tender 
chiefly by the action of enzymes. 
These bring about chemical changes 
that tend to break down the fibrous 
structure of the meat and thus make 
it more tender. 

The chemical changes brought 
about by enzymes are in general, 
beneficial and cannot be put in the 
classification of “spoiling.’’ The ex- 
ception to this is that the enzymes 
tend to cause the fat to become rancid 
more quickly. 

“Spoiling’’ of meat is due mainly 
to the action of small living organ- 
isms—bacteria, moulds, and fungi. 
These cause a putrifying action that 
eventually causes the meat to be un- 
fit for use. The longer the meats are 
kept in storage, the greater is the 
putrifying action due to the bacteria, 
moulds and fungi. 


RACE BETWEEN TENDERIZING 
AND SPOILING 


Thus, it becomes a sort of race be- 
tween the tenderizing action of the 
enzymes, and the putrifying action 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products. 


Dealers and users are 
excited about Gem 
Refrigerators . . . custom 
features, competitively 
priced, by a maker 30 
years in the business. 
It's a terrific deal! 


Rich, New Territories 
Open. Write today! 


CGEM  vxrmiccrsr0n co. 


165 W. Wyoming Ave., Phila. 40, Pa. e 


WANTED 


NEW REFRIGERATION PRODUCTS 


Reliable manufacturer with 
both chemical and mechanical 
production facilities wants new 
products to manufacture and 
sell through Refrigeration 
Wholesalers. 


Send full information to Box 
4167, Air Conditioning & Re- 
frigeration News. 


errr rrr rrr errr ere eee eee eee eee eee 


ARE YOU CHANGING YOUR ADDRESS? 


lf you are planning to move or want the NEWS sent to a 
different address, please use this coupon. Saves time and 
assures you uninterrupted service. Copy old address from 
NEWS wrapper if possible. 
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This information heips us te make the NEWS serve you better. 
Send to: AIR CONDITIONING & REFRIGERATION NEWS, 450 W. Fort St., Detroit 26, Mich. 


of the bacteria, molds and fungi. If 
the putrifying action can be retarded, 
the meat can be kept long enough to 
allow it to be tenderized by the 
enzymes, but without, at the same 
time, being spoiled by the putrefac- 
tion due to the bacteria, moulds, and 
fungi. 

The most successful method of re- 
tarding the putrifying action of the 
bacteria, moulds and fungi is to 
keep the meat cold. This retards 
the growth of the bacteria, moulds 
and fungi while the tenderizing action 
of the enzymes continues. 

One very important factor must 
not be overlooked and that is cleanli- 
ness. By cleanliness is meant not 
only clean of dirt, etc., but hygienic 
cleanliness or clean of contamina- 
tion by bacteria, etc., from outside 
the meat—in the air, from person’s 
hands, water in which the meat may 
have been washed, etc. 


FLUORESCENT LAMPS TO 
RETARD SPOILAGE 


Certain types of fluorescent lights 
also tend to retard the putrifying 
action of the bacteria. Enzymes as 
well as bacteria, moulds and fungi 
act faster at higher temperatures. 
Thus, with the fluorescent lights, the 
temperature is kept somewhat higher 
than the usual storage temperatures. 
Temperatures as high as 60° for a 
couple of days or so are used, to 
allow the enzymes to act rapidly. 

This allows the tenderizing action 
of the enzymes to continue at a rate 
relatively faster than the “spoiling” 
due to the bacteria, moulds and fungi, 
which is retarded by the fluorescent 
lamps. 

With the above in mind, Question 
Number 1 can be answered in a few 
words, that tenderizing of meat is 
always accompanied by some “spoil- 
ing’, but can be done without enough 
“spoiling’”’ of the meat to be objec- 
tionable if the putrefactive action of 
the bacteria, moulds and fungi is 
properly retarded while the tenderiz- 
ing is taking place. 


AGING TIME 


(2) Question 2 is partially an- 
swered in the reply to Question No. 1. 
Aging time depends on temperature 
and other factors. If the meat is kept 
quite cold during the aging period — 
just above freezing——the tenderizing 
process can and must be of longer 
duration than if the meat is not kept 
as cold—say 45°—and still not have 
an objectionable amount of deteriora- 
tion in quality of the meat due to the 
action of bacteria, moulds and fungi. 

Dr. J. M. Ramsbotton of the Re- 
search Laboratories of Swift & Co., 
writing in the Applications Volume 
of the ASRE Data Book, states that 
in commercial practice, the aging 
time of beef is usually about three 
weeks at temperatures of 32°F. to 
36° F., with a relative humidity of 
between 86 and 92% and an air 
movement of from 20 to 60 f.p.m. 
over the meat. 

He also states that extensive ex- 
periments have proved that 90% of 
the improvement in tenderness takes 


place within the first 10 to 12 days | 


of the aging period. 


GRAVITY OF BLOWER COILS 


(3) The relative advantages and 
disadvantages of gravity or blower 
type evaporators are somewhat con- 
troversial subjects, 


having its champions. 
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with each type | 


If the installation is properly de- 
signed with the proper amount of coil 
surface and _ correct’ refrigerant 
temperature and air movement, there 
should be very little difference in 
results between gravity and blower 
type coils. 

The blower type coil does have 
some advantages, however. It is more 
flexible in application, occupies less 
space and is usually easier and less 
expensive to install. 

Also, as a general rule, a lower 
temperature difference between the 
coil and the food and consequently a 
higher relative humidity, are more 
easily obtainable with the blower or 
“forced convection” evaporator. 

For more complete information 
on aging of meats, it is suggested 
that you write to the U. S. Depart- 
ment of Agriculture and to the Re- 
search Laboratories of some of the 
larger meat packers. 


Bernie Appliance Files Name 


BUFFALO—A business name has 
been filed in the Erie county clerk's 
office for Bernie Appliance, 1235 Jef- 


ferson Ave., Buffalo, by Bernard 
Keane. 
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Distributorship Forms In 
Detroit To Handle McCray 
Line In 3 Mich. Counties 


HAZEL PARK, Mich. — Dorau- 
Owens, engineers and manufacturer 
of store fixture equipment, is adding 
4900 sq. ft. to its plant at 24420 John 
R, here, to accommodate the dis- 
tributor organization of the McCray 
Refrigerator Co., now known as 
McCray Refrigeration Co. 

George Owens announces _ that 
Dorau-Owens is now handling all dis- 
tribution of McCray refrigeration 
equipment for food and drug stores 


and other markets in Oakland, 
Wayne, and Macomb Counties. 
I. Wolfe, who has_ represented 


McCray Refrigeration for the past 
42 years in Detroit, joins the new 
McCray Detroit Refrigeration Co. as 
vice president in charge of sales. 
Ellis Ulch who is in charge of 
Pontiac distribution for the McCray 
Refrigerator Co. will also be as- 
sociated with Dorau-Owens. 

An important part of the new 
operation is an Architect Planning 
Service which will help store own- 
ers and managers select the most 
effective merchandising layouts for 
their stores. 


Grant Store Will Have Cooling 


ERIE, Pa. — The new W. T. Grant 
Co. store to be built on Peach St. 
here will be completely air con- 
ditioned. Construction will get under 
way as soon as contracts are 
awarded. It will be a one story and 
basement structure. 
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M.H. Mordell Represents 


Jordon In Eastern Area 


PHILADELPHIA~—-Morton H. Mor- 
dell has been appointed sales repre- 


sentative for Jordon Refrigerator 
sn Co. in the east- 
») ern Pennsylvania, 


southern New Jer- 
sey, and Delaware 


areas, it is an- 

7 nounced by Harry 

Fogel, vice presi- 

>” dent in charge of 
“ sales. 

Mordell will 

handle both’ the 

f commercial and 

household lines of 


Jordon equipment. 
Mordell has had 10 
years’ experience in refrigeration. 


Dept. Store Sales Up 11% 
In Week Ended March 14 


WASHINGTON, D. C.—Compared 
with the like periods of last year, 
dollar volume of department store 
sales increased 11% in the week 
ended March 14, 8% in the four-week 
period ended the same day, and 4% 
for the year to date. 

Stores in the Atlanta district 
showed the biggest gain for the 
week ended March 14, with a 21% 
increase. Sales were up as follows in 
the other districts: San Francisco, 
and St. Louis, 16%;Cleveland and 
Minneapolis, 13% ; Kansas City, 12%; 
Chicago, 8%; New York and Dallas, 
7%; Boston, 6%; Philadelphia, 5%; 
and Richmond, 2%. 


M. H. Mordell 


ae 


"You mean that stops the dripping?”’ 


_ Nothing can be more annoying 
than constantly dripping suction 


lines, cold water pipes, valves 
and fittings. Nothing can solve 
that problem quicker than Press- 
tite Insulation Tape. It stops the 
drip, once and for all. 

Presstite Tape contains 40 per- 
cent virgin cork. It adheres to 
any dry surface and is so easy to 
apply. You can build the wrap- 
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pings up to any thickness you 
want, and the joints will be self- 
sealing. No cements or other 
wrappings are ever needed. Press- 
tite Tape does not harden or 
become brittle. The convenient 
easy-to-use package contains a 
roll of tape 2” wide x '%”’ thick 
and 30 feet long. 

Get Presstite Insulation Tape 
from your favorite wholesaler. 
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Or write Vircima Smettinc Co., 
Dept. 63, West Norfolk, Va. 
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Auto Air Conditioning Servicing 


Til Volume Grows Dealers May Turn Repairs Over to Local Servicemen; 
Auto Producers Seek Improved Designs, Lower Costs, Better Controls 


GARY, Ind.—“Automobile air con- 
ditioning is at the threshold of what 
all qualified observers believe will be 
a period of great growth,” Douglas 
S. Sterner, manager, Refrigeration 
Controls Division, General Controls 
Co., told the Northern Indiana RSES 
chapter in a recent talk here. 

“It has been said that ‘car cooling 
has assumed the relative position of 
demand and acceptance that car 
radio and car heating assumed in the 
early Thirties. As an expanding 
market it is being closely studied by 
engineers and designers with the 
idea of improved designs, lower cost, 
better temperature controls, etc.,” 
Sterner also commented. 

“Where do you as refrigeration 
service engineers fit into the develop- 
ing automobile air conditioning 
market? Obviously,” he said, “new 


LI 


car dealers will not have refrigera- 
tion service engineers in their employ, 
and there are doubts that the volume 
of automobile air conditioning busi- 
ness handled by the vast majority 
of automobile dealers can justify 
their establishing a _ refrigeration 
service department, at least for some 
time to come. 

“It is probable that they will be 
more than happy either to turn over 
their automobile air conditioning 
problems to a local refrigeration 
service engineer or to have a work- 
ing agreement with a service firm to 
handle their work, perhaps on some 
kind of contract basis. 

“While the total number of auto- 
mobile air conditioning units operat- 
ing in the country is quite small at 
the moment, being estimated at 
25,000 to 30,000 units, it is felt that 
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PROTECTORS 


Provide Motor Burnout 
Protection in the 
"York-Flakice’’ 


Automatic 
Ice Maker 


Illustrated at the left is the sen- 
sational new York-FlakIce auto- 
matic ice maker. This vertical, 
self-contained unit produces over 
300 pounds of sparkling, clear 
fragments of ice per day. 


To safeguard the hermetically 
sealed compressor against motor 
burnouts, York engineers specify 
and use Klixon Dome-Mounted 


Protectors. York also uses Klixon Protectors in their !4, 4, *4 and 


1 h.p. hermetic compressors. 


Installed on the dome where 


it can follow every temperature 


change, the Klixon Protector prevents the motor from burning out 
by cutting the power “off” should the motor become dangerously 
overheated. Then when it cools sufficiently, the protector snaps the 


power “on” again automatically, 
maintain refrigeration. 


permitting the hermetic unit to 


Protect your compressor motor, whether hermetic or open type, 
by using Klixon Protectors on all units. 


Klixon Motor-Starting Relays 


These dependable relays complete the combination for 
Starting and protecting the motor. Their positive action 
and long life eliminates starting troubles. Used and 


recommended by leading refrigeration 
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this number will increase quite 
rapidly in the next few years. It be- 
hooves all refrigeration § service 
engineers, therefore, to become famil- 
iar with the application of air con- 
ditioning to automobiles and the 
peculiarities of such service. 

“Presently, the great demand for 
automobile air conditioning is in the 
arid and hot climates, especially in 
the Southeast and Southwest. How- 
ever, all indications point to the fact 
that automobile air conditioning will 
take much the same course as has 
comfort cooling, which, because of 
climatic conditions, started in the 
South but which has found as great 
a demand and acceptance today in 
the North as in the South. Probably, 
in a few years there will be more 
air conditioned automobiles in the 
North than in the South,” he pre- 
dicted. 


FIRST SYSTEMS COST 
ABOUT $275 


In his talk Sterner also reviewed 
the development and growth of this 
new industry. 

“The first automobile to be factory 
equipped with cooling units, as far as 
I know, was Packard, and cooling 
units were available as a factory in- 
stalled accessory in the 1939 and 1940 
cars. As I recall, these systems cost 
about $275. They were made by 
Bishop and Babcock of Cleveland as 
a package system and were shipped 
to Packard for installation. Some of 
these cars are still operating, provid- 
ing comfortable driving conditions 
for their owners. 

“The system used then is basically 
the same system as is in use today. 
The compressor was driven from the 
engine with a V-belt drive. The con- 
denser was a fin-tube type located in 
front of the radiator and the air- 
handling unit (cooling coil and blow- 
ers) was located in the trunk. 

“I do not know how many units 
Packard installed, but estimate that 
the number was small, probably not 
in excess of 2500. World War II inter- 
fered with developments of auto- 
mobile air conditioners and for several 
years after the war there was little 
or no activity in this field. Then the 
demand began, quite logically in the 
hot Southwest, and in 1948 ARA 
Mfg. Co., in Fort Worth, entered the 
field to be followed in 1949 by Frigi- 
kar. 


‘LUXURY AND NECESSITY’ 
MARKETS 


“The increase in volume of units 
sold has been steady, but not spec- 
tacular,” Sterner said. “It is esti- 
mated that last year about 10,000 
automobile air conditioning units 
were built and installed in the United 
States. Most of these were in the 
Southwest and were generally in- 
stalled in the largest and most ex- 
pensive automobiles. 

“In addition to the so-called ‘luxury 
market’ there is the rapidly increas- 
ing ‘necessity market.’ Many units 
have been sold to people who have an 
actual need for the comfort and re- 
lief from terrifically high temper- 
atures furnished by an automobile 
air conditioning system, people who 
must spend long hours in their cars 
under all kinds of weather conditions, 
such as salesmen, oil field operators, 
and the like. 

“Many people suffering from heart 
trouble, high blood pressure, and 
pollen asthma are relieved by air 
conditioning and with their cars 
mechanically cooled they are able to 
pursue their normal activities which 


would otherwise be limited in hot 
weather,” Sterner pointed out. 


MANY PEOPLE WANT TO KEEP 
CAR WINDOWS CLOSED 


“A good many people say that 
‘they are not as interested in the 
cooling as they are in being able to 
ride with closed windows to keep out 
strong winds, noise, dust, and odors, 
thus enabling them to enjoy living 
room comfort on the highways.’ But 
it is impossible to be comfortable 
with the windows closed in the sum- 
mertime without car cooling. 


“Some of the reasons for buying 
car cooling systems are surprising. 
For example, a man in Massachusetts 
bought three air conditioned cars so 
that he could deliver his product— 
live worms—without the high losses 
due to hot weather. 

“While most units have been in- 
stalled in expensive cars, one manu- 
facturer has recently developed a 
unit especially for Ford cars, thus 
bringing the units down to the so- 
called small car field. 

“It is significant that many in- 
stallations, an ever increasing pro- 
portion, are being made in the lower 
price car field. Traveling salesmen 
and others who are on the road much 
of the time will, apparently, forego 
a more expensive car in order to 
have a cooling system in a lower 
priced vehicle,” he said. 

“Probably one of the reasons for 
the slow growth has been the re- 
latively high cost of present units 
which run about $600 _ installed, 
though the smaller unit for Ford 
ears sells for about $450. Another 
restricting factor in the past has 
been the rather limited sales cover- 
age of the manufacturers in the 
field. 


AUTO MANUFACTURERS 
COMMITTED 


“General Motors, Ford, and Chrys- 
ler are definitely committed to have 
factory installed air conditioning 
units available for their 1953 cars. 
General Motors will have units for 
their Cadillac, Buick, and Oldsmobile. 
As far as I know, Chrysler is think- 
ing only of Chrysler automobiles in 
1953 and Ford of Lincoln and per- 
haps Mercury. Nash and Studebaker 
are also working on this project and 
probably will have units available at 
least for their largest models. 

“With these large manufacturers 
entering the automobile air condition- 
ing field it is reasonably certain that 
the annual volume will increase ter- 
rifically, but there will also be much 
development work done; changing de- 
signs, improving operating efficien- 
cies, reducing space requirements, 
etc. However, before we take a look 
into the crystal ball to see what the 
future may hold, let’s examine more 
closely what today’s systems look 
like. 

“The condensers generally used 
have about 2 sq. ft. face area and are 
3 to 4 rows deep. Generally they have 
100 to 125 sq. ft. finned surface area. 
According to one manufacturer their 
observation has indicated that the 
addition of the air conditioning con- 
denser in front of the car radiator 
will not cause the car to overheat 
if it had not overheated previously 
except in rare instance where the 
radiator without the condenser in 


front of it was right at the over- 
heat point. 

“In this connection, however, it 
might be well to point out that this 
is a point of concern to the auto- 
mobile manufacturers,” Sterner said. 
“Lincoln cars with air conditioning 
will use an oversized radiator to com- 
pensate for any loss of efficiency 
caused by the condenser being 
mounted in front of it. 


V-TYPE COMPRESSOR 
FAVORED 


“Practically every make and de- 
sign of compressor has been tested 
and many have been successfully 
used. The V-type compressor is cur- 
rently favored. The compressor is 
V-belted to the engine and runs all 
the time that the engine runs. Space 
is always at a premium and it is 
quite a trick to get the compressor 
properly installed in the very limited 
space available. In compressor selec- 
tion it is obvious that several factors 
must be carefully considered: 

“1. Weight—it should be as light 
as possible. 

“2. Size—it should be as small as 
possible. 

“3. Capacity—it should have a dis- 
placement that will give a minimum 
of 1 ton at car speeds of 25 to 30 
m.p.h., though some authorities favor 
greater capacity, up to 1% tons. 


COMPRESSOR CAPACITIES 
AND CAR SPEEDS 


“Various manufacturers have dif- 
ferences of opinion as to compressor 
capacity under various car _ speeds, 
probably due to the compressor they 
are using, their pulley ratios, con- 
denser and/or evaporator capacity, 
etc. One has set up this as follows: 


MPH RPM Capacity (tons) 
30 700-1,000 1 to1% 

60 1,400-2,000 1% to 2 

90 2,100-3,000 2 to 2% 


“It is obvious that since the com- 
pressor is belted directly to the car 
engine the capacity varies directly as 
the car speed discounting mechanical 
inefficiencies, etc. We will discuss 
this at greater length when we talk 
about operating conditions. 

“The evaporator unit (air handling 
unit) installed in the trunk generally 
fills completely the space from floor 
to top of the back section of the 
trunk. 

‘In this unit is also located the 
thermal expansion valve and auto- 
matic expansion valve when used. 
Return air goes directly to the unit 
either from a return air grille in the 
package shelf just to the rear of the 
rear seat or from under the rear seat. 

“Outside air connections, if used, 
would also be made at this unit. 
Oldsmobile will use two air scoops, 
one on each side of the body, which 
at 50 m.p.h. will pick up a total of 
60 c.f.m. Valves are provided in the 
ducts of these intakes providing a 
means of closing them off in the 
winter time. 

“In some systems the discharge 
grilles are carried to the car ceiling 
in plexiglas ducts to give better air 
distribution and less drafts. The air 
distribution system is one thing that 
very definitely can be improved and 
I believe that with the car manu- 
facturers in the field this will be 
accomplished,” Sterner declared. 


(Concluded on next page) 


PERFORMANCE 


is the payoff! 


You're playing for keeps in the refrigeration 
service business. That’s why you must be 

sure when you select controls. One fact is 
obvious — you can’t go wrong with Ranco — 
maker of over 50,000,000 refrigeration controls 
in actual use today. And you don’t have to 
hunt for the right control — not if you visit 
your Ranco dealer first. Ranco controls 

are available for more than 4,000 


replacement installations! 
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RT I NR ere ere eer ree ne 


COLUMBUS 1, OHIO 


ee we ee a 
Saunt, SERINE rer ete neecreresament seeneceesoen ee eee 


| P| ee 
 ————oooooooE———e——e—O——e_e_e mee seeenens ain anne eee 0900909099899 TT, 
: : . - se ras ‘ Cyt) Cais. 4) * Res et i a om 5 AAP testi carey one i a 
ph RAM PRO ANE b) 4 ; ; yi? 
Seis * we Aa Ot 
” Se Service & Supplies § | 
ee a mond TE” ‘i J 
. Sew AP) 
ie 
ia . 
——— ———— - ———————— ——— ++ - ---—--—_ - J 
are . ae ig ‘ a is. Moe 
ee Ee p Sg 
4 eee 
< NA 
: vee a 4 4 : , 
eae ‘ , ‘ 
az 2H =. - | 
es ° a a 
er ——— — ‘ake “ y 
a) Se das am em, 
i ee Ak Re ee ee aaah 278 
ae ; he a "s ee an eet %, fe er ayn 
ee ene ome , 
-. 
pc A Rte Jui 
Hs lky 2) ° wie 
- “ a 
‘ ea 7 ‘ — an ae 4 % fee 
" oo aa _— 
| = ; ' ee 
e 
: __-_ —_—_— 
—— 
ee , 2. \\ 
a —_ 
— v, 
__ ee 
a / ~ 
SS 4 /f \ —————— — 
f 7 OY te 
. v4 = <=36 
| RY» sz 
— Ve, 
— 
) ee ’ es 7 oP 
; | 4 a 
a y/> . i 
d a ‘ ame 
a ~ a i + at (|. 
| ee Se ae BZ \. 2 es 8 
| cabs es bx =A Syn? 
5 oe ~" TULA = | 
—_—__ AY 4 
} =x goss ° 
' sl 4\ Pe 
a "unl ; 
= a ade Se . “2 Oe pon. see? tee ees Ae ek ets A ' ‘ 
¥ OO SS = ne <a 
4 a 5 ae OF an Fal teks RES Blah? ae eed ; bi ray : a r ews “a: eS 7 § te SELF re Pacet j ; 
Pos PREIS yt UP Pe ea ge RI SR Re eS AS pe op ee RF a a re ee rr ee eee ea Ie ee Pe eee De tee Sy te Rae Oh ee dee eas ae es eee Cee ee r 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 6, 1953 


(Concluded from preceding page) 


“This has been definitely pointed 
up by the efforts and the designs of 
the automobile manufacturers’ sys- 
tems. For example, Oldsmobile has 
installed an overhead distribution 
duct on each side of the roof, directly 
above the doors. Approximately 
1,500% in. holes, strategically located 
on each duct, distribute the cool air 
for the best effect. In addition two 
manually operated outlets are pro- 
vided on each side for the con- 
venience of front and rear seat pas- 
sengers, 


PRESENT SYSTEMS HAVE 
MANUAL CONTROLS 


“Present control of automobile air 
conditioning systems is _ basically 
manual, though some efforts have 
been made to control automatically. 
Controls used are: 

“1. Thermal expansion valve. 

“2. Sometimes an automatic ex- 
pansion valve issued, in addition to 
the thermal expansion valve, to take 
over at high speeds when the com- 
pressor capacity exceeds the capacity 
of thermostatic expansion valve. 

“3. Blower control, controlling the 
speed of the blowers—generally with 
a three speed switch. 

“4. In order to prevent icing of the 
cooling coil during cool weather 
when the blowers are not operated, a 
d.c. solenoid valve is installed in a 
cross-connection line at the compres- 
sor between the compressor suction 
and discharge. 

“During normal cooling operation 
this valve is de-energized. However, 
wh ~ ~o cooling is required the valve 
is energized (opened), short-circuit- 
ing the compression system and 
circulating gaseous refrigerant from 
the discharge side to the suction side 
of the compressor, thus automatically 
stopping or reducing refrigerant pas- 
sage to the cooling coil. The con- 
trol of this valve is a toggle switch 
on the control panel under the dash 
which is generally provided with a 
signal light which burns when the 
valve is energized. 

“This ‘by-pass’ or “short-circuit- 
ing’ system of compressor capacity 
control is an old and well established 
principle and is a part of the design 
of most compressors in larger sizes. 
It is very feasible to control this valve 
automatically with a thermostat and 
a few such systems have been in- 
stalled. 

“Obviously, a solenoid valve takes 
very rugged usage in this applica- 
tion, not only from vibration of the 
engine, but also from road jolts and 
the shock of starting and stopping 
the car. An aircraft valve that is 
specifically designed to provide long, 
reliable service under conditions of 
high shock, heavy vibration, con- 
tinued operation, and is also multi- 
poised for mounting in any position, 
is small in size and light weight and 
is certainly ideally suited to the stren- 
uous requirements of automobile air 
conditioning—and the General Con- 
trols RV valves are such valves. 

“One manufacturer is using a 


Servicing Car Air Conditioners -- 


modification of this system in which 
the valve is located between the con- 
denser discharge (to the receiver) and 
the compressor intake. This valve is 
normally open so that in the winter, 
or whenever cooling is not required, 
the valve is not pulling any load. 
When cooling is required (manually 
or on demand of the thermostat) the 
by-pass valve is closed. 

“Much study is being given to the 
problem of temperature control and 
it can be expected that many 
changes will be made in the next few 
years,” Sterner predicted. 

He also listed other components: 

“1. Dehydrators or dryer-trainers 
are installed generally under the car. 

“2. A liquid receiver is installed. 
One manufacturer uses a ‘stabilizer’ 
which is actually a combination heat 
exchanger and liquid receiver and is 
a part of the air handling unit. 

“Where an automatic expansion 
valve is used it is generally set for 
28 lbs. When the pressure drops to 
28 lbs., the valve opens up, dumping 
refrigerant to the stabilizer, through 
the evaporator. 

‘It is difficult to give any real 
rules for inside temperatures which 
can be maintained for given outside 
temperatures since this is a function 
of speed and humidity. Actually, the 
faster the speed, the greater the 
heat load at the same ambient condi- 
tions. This is apparently due to the 
greater rate of heat transfer from 
the outside air to the car at high 
speeds which increases rapidly. 

“Another factor contributing to 
this is the greater rate of air in- 
filtration at higher speeds—-a factor 
since all systems of the past were 
recirculating systems and depended 
on infiltration for outside air make- 
up. 
“Consequently, it is indeed fortunate 
that the compressor and condenser 
capacities increase as the car speed 
increases. 

“A well designed system should be 
able to reduce the high inside air 
temperatures of a parked car from 
perhaps 115° F. or higher to about 
85° F. 


WHAT THE FUTURE MAY 
HOLD 


“It might be interesting to take a 
look into the crystal ball of the 
future and see’ what is indicated in 
the way of developments. These 
comments are all ‘weighted guesses,’ 
as the analysts would say, but have 
some factual basis, for automobile 
air conditioning manufacturers are 
not satisfied with current design of 
many of the components used in 
their systems. 

“Compressors are heavy, bulky, 
slow speed. They will probably be 
redesigned to make them lighter, 
much more compact and capable of 
operating at considerably higher 
speeds. Aluminum or aluminum 
alloys are the key that could make 
this possible. Also the use of ‘F-22’ 
as a refrigerant would assist mate- 
rially. 

“The condenser’s present location, 


while it is apparently the only logical 
location in present car design, is not 
looked on with favor due to its 
adverse effect on the cooling capacity 
of the car radiator. Lincoln, for ex- 
ample, uses an oversized radiator for 
their air conditioned cars. Further- 
more, at low car speeds when ca- 
pacity is especially necessary, the 
present condenser is at its low point 
of performance. 


AIR DISTRIBUTION 
IMPROVEMENTS SEEM LIKELY 


“Air distribution has been very 
unsatisfactory in the past because of 
car design and because most systems 
of the past have been completely 
recirculation systems. The entry of 
the automobile manufacturers into 
the picture has already changed 
both of these undesirable conditions, 
and 1953 will see some systems use 
some fresh air make-up. 

“Furthermore, the distribution of 
cool air will definitely be improved 
in an effort to overcome drafts and 
‘hot’ spots. In addition to the im- 
provements previously noted, it is 
possible that future improvements 
will see the use of a perforated ceil- 
ing in the roof of the car to dis- 
tribute cool air without drafts. Some 
modifications especially to provide 
‘spot’ cooling for the driver's feet 
will probably be introduced. 

“Most of the improvements of this 
nature will have to come from the 
automobile manufacturers since they 
necessitate changes in car design 
and construction which can only be 
made economically by the manufac- 
turer,” Sterner said. 

“Automatic control of car tem- 
perature is definitely indicated. Just 
what form it may take is hard to 
determine right now. Probably first 
will be a thermostat to control the 
by-pass solenoid valve though later 
refinements will probably change the 
entire control picture. 

“Electrical systems are in the 
process of changing right now. In 
1953 Cadillac, Buick, Oldsmobile, and 
probably others will have a 12-volt 
electrical system, and it is believed 
that by 1955 all American cars will 
be changed over to 12-volt systems 
as these are very desirable, if not 
absolutely essential, to carry the 
heavy electrical loads. 

“It is believed that the present 
method of belting the compressor 
directly to the engine will be 
changed. There are several good 
reasons for desiring this change: 

“1. Very limited space available 
under the hood. 

“2. Adverse effect on engine bal- 
ance of present compressor location. 

“3. Wide speed range of compres- 
sor and consequently great capacity 
variations when belted directly to 
car engine. This means that a com- 
pressor with sufficient cooling ca- 
pacity at low car speeds will be 
appreciably oversized at higher cruis- 
ing speeds. 

“Such a change could be accom- 
plished by the use of a hydraulic 
drive powered by a pump driven by 
a transmission take-off or by use of 
a ‘jack-shaft.’ The problems to be 
overcome in these systems are cost, 


Patent applied for 


NEW?! 


of the building. 


features. 


Other 


DIFFERENT? 


BAL-AIR now offers complete store packaged units with built-in 
evaporative condensers, five-year guarantee sealed compressors, 
with or without detachable cooling coil section that can be simply 
mounted into hot air ducts, in sizes 2, 3, 5, and 7'4 tons. 


With detachable cooling coil section, the high side package, in- 
cluding the water-cooled evaporative condenser and compressor, 
may be installed at any remote location either inside or outside 


Overall dimensional sizes with the attached cooling coil section, 
as per photo, are 75 x 40 x 30 inches. 


These units are applicable at lower prices 
where conventional similar package units are used which are in- 
stalled with wood towers. Higher efficiency, lower water con- 
sumption, less labor and thermostat 


Steam or hot water coils may also be installed in the complete 
unit, where this type of heat is preferred. 


Items Manufactured By BAL-AIR 


@ Commercial packaged unit with built-in evaporative 
condenser in sizes from 5 to 60 tons. 


Forced draft cooling towers. 
Air handling units in all sizes. | 
Evaporative condensers in all sizes and in as many 


circuits as desired. 
Factory: 1210 McGavock St., Nashville, Tenn. Phone 42-0541 


National Sales Office: P. 0. Box 576, Columbia, 8S. C. 
Phone 44352 | 


for any location 


controlled are the main | 


ha a a Bd ati a. or 
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reliability, noise, etc. 


“The self-contained unit would be 
a basic design change and is being 
studied very carefully. There are 
many advantages to a self-contained 
unit which could be installed as a 
‘package’ and removed for service 


as a package. It would be necessary 
to locate this unit in the trunk and 
to power it in some way so that the 


compressor would operate at a con- 
stant speed delivering a relatively 
constant B.t.u. output. 


“There are many major obstacles 
in the way of such a system but it 
is doubted that they will prove insur- 
mountable and, if the demand for 
car cooling builds the way it appears 
it will, we can be sure that our 
engineers will overcome them.” 


your customers: 


LOW INITIAL COST 


is passed on in lower price refrigera- 
tion equipment or more “extras” at 


the same price. 


QUIET OPERATION 


assures customer satisfaction and 


builds up good will for you. 


COMPACT DESIGN 


allows more space for food storage, or 
smaller overall dimensions, Result . . . 
more refrigeration for the money. 


LOW OPERATING COST 


due to efficient design balancing com- 
pressor exactly to the installation. This 
factor also minimizes the necessity for 
service calls under warranty, saving 
money for both the customer and your- 


self. 
a s be 


For maximum customer satisfaction 


profits for you, look for the famous Tecumseh 
Compressors in the refrigeration products you sell! 


TECUMSEH P 


TECUMSEH, MICH. 


HOUSEHOLD 
REFRIGERATOR 
MANUFACTURERS 


HERMETICS 
AS 


STANDARD EQUIPMENT 


Low initial cost, quiet operation, compactness of design and 
trouble-free operation, these are the reasons why manufacturers 
of household refrigerators, freezers, air conditioners, etc., use 
Tecumseh Hermetics in their products, 

Here’s how these facts about Tecumseh will help you sell 


and more 


Illustrated above 
are the four basic 


hermetic compres- 
sors manufactured 


by Tecumseh. 


UCTS 


EXPORT DEPT: 2111 WOODWARD AVE., DETROIT, MICH 
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blood plasma was running 
down through a tube into 
my arm and he said 
everything was going to be 
.K. I was walking across 
an enemy mine field in Seoul 
when one exploded and a 
piece of shrapnel caught me 
in the leg. 


O 


I 


the blood. ‘I guess we never 
have enough,’ he said, ‘but 


SLANTS 


on Service 


“Slants on Service” is a handy 
“package” devised by the NEWS 
to meet the needs of its busy 


readers. 


Serviceman Finds Vacuum 
Cleaner Useful ‘Tool’ 


A vacuum cleaner is a very handy 
thing to carry in your car because it 
can be used for so many things on 
the job, and very often you enter a 
home or place of business where none 
is available. 

“I bought an old one from a 
vacuum cleaner store for $10,” recalls 
W. Tegner. “I know it is possible to 
get a rebuilt one for less and get all 
the attachments, too, but they only 
have 4-hp. motors in them and have 
nowhere near the power that this 
one has. 

“It is a tank type. Has wheels in- 
stead of glides (three of which are 
broken off) but it has a 4%-hp. motor, 
it has a powerful suction that is 
very handy when I want to clean a 
condenser or anything else. The ad- 
vantage of having a tank-type cleaner 
is that the bag is ahead of the fan 
and if some metal object is picked 
up by mistake, the fan is not dam- 


aged.” 


Alkali Resistance Quality Test Methods 


WASHINGTON, D. C.—Dr. G. H. 
Spencer-Strong, chairman of the 
Porcelain Enamel Institute’s Quality 
Development Committee and _ vice 
president and director of research of 
the Pemco Corp. in Baltimore, Md., 
has announced that a new sub-com- 
mittee of the Quality Development 
Committee has been appointed to pre- 
pare a standard test method for 
determining the alkali resistance of 
porcelain enamels. 

“In the past it has been considered 
that all porcelain enamels have had 
very good resistance to alkali attack 
under normal conditions of use,” it 
was stated. 

“But with the use, in recent years, 
of alkaline detergents of widely vary- 
ing composition, it has become es- 
sential that the industry begin to 
give greater attention to the formula- 
tion of porcelain enamels having 
known alkali resistent qualities. 

“The increased usage of porcelain 
enamel as a finish for such appliances 
as dishwashers, automatic washers, 
and, to some extent, disposal units, 
has accentuated this problem. 

“While the appliance manufac- 
turers, steel, and frit companies, have 
done some exemplary work in their 
own laboratories in devising tests 
for the measurement of alkali attack, 
the resultant research data has been 
scattered among _ these various 
sources.” 


through the facilities of the Porcelain 
Enamel Institute, so that a standard 
industry-wide test for the alkali 
resistance of porcelain enamels can 
be established. 

Members of the new Quality 
Development Sub-Committee include: 
John T. Roberts, Crane Co., chairman; 
H. W. Alexander, Frigidaire Div., 
General Motors Corp.; F. L. Michels, 
General Electric Co.; E. E. Bryant, 
Ferro Corp.; Hollis R. Saunders, The 
O. Hommel Co.; Crales Fuchs, West- 
inghouse Electric Corp.; E. G. Porst, 
Pemco Corp.; and H. B. Kirkpatrick, 
National Bureau of Standards. 


Keps Electric Co. Opens 
Youngstown, Ohio Branch 


PITTSBURGH—The Keps Electric 
Co., one of western Pennsylvania's 
largest distributors of _ electrical 
equipment and supplies, has opened 
a branch office in Youngstown, Ohio 
it was announced recently by J. Elias, 
president. 

Located at 503-505 Mahoning Ave., 
the Keps Youngstown branch will 
serve the eastern counties of Ohio 
and portions of western and northern 
Pennsylvania. 

The Youngstown branch will handle 
a complete line of Admiral appliances 
in addition to electrical equipment 


JUST ASK US! The special sub-committee will cor- and supplies, and will house television 
“ , ” relate, evaluate, and utilize the data and refrigeration service shops. 
Turn to “What's New” Page for developed by the industry, and if The Tydings Co., electronics di- 


useful information on new products. 


“J could see the corpsman 


kneeling over me. The 


‘Got enough of that stuff?’ 
asked him, pointing to 


necessary, recommend further supple- 
mental research to be carried out 


vision of the Keps Electric Co., also 
has a branch in the same building. 


Evaporative Condensers 


Their Selection, Installation, Maintenance 


FIG. 13 shows schematically errors to be avoided in piping a multiple compressor-multiple 
condenser system. Numerals refer to the text. 


wn, 
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FIG. 14 shows schematically the correct way to pipe a multiple compressor-multiple condenser 
system. Numerals refer to the text. 


F you can thank somebody | 
; for this pint.’ By John Engalitcheff, Jr., President, Baltimore Aircoil Co., Inc. 
" “How do you thank In the previous instalment the ells and wye’s, and do not “bullhead” 


‘somebody’ for blood? For 
saving your life? When I got 
back home, I discovered the 
answer at my local blood 
donor center. There’s only 
one way to say thanks — 

by giving some of your 

own blood.” 


Yes, all kinds of people give blood— 
for all kinds of reasons. But whatever 
your reason for giving blood, this you 
can be sure of: Whether your blood 


to a combat area, a local hospital, 
or for Civil Defense needs—this price- 
less, painless gift will some day save an 
American life! ‘ 


Business Executives! 
Y Check These Questions! 


for sc 


If you can answer “yes” to most 


Have you set up a list of 

volunteers so that effi- 

cient plans can be made 
feduling donors? 


Was this information 
iven through Plant Bul- 
fetin or House Magazine? 


[ 


Has your company given 


| 


| 
| 


| 


“right” and “wrong” ways of piping 
an evaporative condenser used in con- 
junction with a single compressor 
were discussed and illustrated. 

In this instalment Figs. 13 and 14 
present, respectively, pertinent points 
of the “wrong” and “right” way of 
connecting a multiple compressor- 
multiple condenser installation. 


WRONG WAY 

The following are listed as “wrong” 
in Fig. 13: 

1. No surge drum-oil separators 
have been installed. 

2. Individual discharge lines from 
compressor to condensers should not 
be used under any circumstances. 

3. There is only one common shut- 
off valve for the condenser inlet. 

4. There is no high point in dis- 


| charge line. 


5. There is no purge valve in sys- 
tem. 

6. Liquid drip header is connected 
directly across liquid drip connec- 
tions without first dropping down. 

6-A. One common liquid drip shut- 


connections. 


3. Install individual shut-off valves 
on each coil inlet. 

4. If possible, install discharge line 
so as to drop down to discharge 
heater and drop down to coil inlets. 

5. Install purge valve at high point 
of discharge line. If automatic purger 
is used, connect to purge valve con- 
nection. If operation of system causes 
an excessive accumulation of non- 
condensibles, use non-condensible ac- 
cumulator ((5-A). 

6. Ell down liquid drips at con- 
denser. Install individual liquid drip 
valves (6-A) on each coil drip in 
vertical lines; then cross-connect with 
liquid drip header, carrying single 
liquid drip line to the receiver. 

Any shut-off valves in liquid drip 
lines should preferably be installed in 
vertical lines (6-B) or if installed in 
horizontal lines placed so stems are 
in horizontal position (6-C). Do not 
trap liquid drip line. Connect equaliz- 
ing lines as shown. 

7. Equalizing outlets at condenser 
should be valved, cross-connected 


of them, you—and your com- Have you arranged to have [| cognition t 3? : - with header, and connected with 
any—are doing a needed job [| a Bloodmobile make regu- sie Sipe aie off valve only installed in horizontal .inoie line to top of receiver, installing 
or the National Blood Program. lar visits? Have you conducted a line with stem in vertical position. valve (7-A) at receiver. If this is not 


Have you given your em- 
loyees time off to make 
Piood donations? 


Do you have a Blood Do- 
nor Honor Roll in your 
company ? 


Donor Program? 


Has your management en- 
dorsed the local Blood 


Have you informed em- 
ployees of your company’s 
plan of co-operation? 


LJ 


Remember, as long as a single 

int of blood may mean the dif- 
ented between life and death 
. . the need 


Donor Pledge Campaign 
in your company ? 


for any American . 
for blood is urgent! 


7. Condenser equalizing lines are 


capped. 
RIGHT WAY 


The following are listed as “right” 
in Fig. 14: 

1. Individual surge drum-oil sepa- 
rators should be used on each com- 
pressor, located as close as possible 
to each compressor. 

2. Compressors are cross-con- 
nected after the surge drum. Carry 


done, install valves (7) and (7-A). 
Should “gas binding’ of receiver 
occur, an equalizing connection may 
be installed then without breaking 
into system. 

Where multi-circuited condensers 
are employed, the individual circuits 
should be treated as separate con- 
densers. 

The compressors themselves should 
be equalized in accordance with the 
compressor manufacturer’s recomen- 
dations. 


Give Blood Now—Call Your Red Cross Today! 


National Blood Program 


| a single discharge line to condenser, 


and where possible use long sweep (To Be Continued) 
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ADDITION to Frigidaire’s expanded 30-in. 
electric range line is this fully deluxe and 
automatic range, announced in a previous 
issue. New high back panel with full-width 
fluorescent cooking top lamp and _ built-in 
Cook-Master automatic oven control are out- 
standing features. The large oven will hold 
up to six pies or 10 loaves of bread, and it 
is ideal for preparing big oven meals as 
shown here. There are four surface cooking 
units on the divided top and a full-width 
storage drawer at the bottom of the cabinet. 


G eames 


FRIGIDAIRE space saving refrigerator, de- 
signed especially to fit into compact kitchens, 
is this new 7.4-cu. ft. model (SS-74). Although 
it is only 24% in. wide, 55% in. high, and 
28 in. deep, this refrigerator features a full 
width Super Freezer with frozen food storage 
capacity of nearly 27 Ibs. and a full-width 
porcelain Hydrator which will hold about 
three-fourths of a bushel. 


Salesmen Must Double Load In 10 Years To 
Keep Up with Power Expansion, EE! Told 


CHICAGO—Continued expansion of 
power supply facilities by the electric 
utility industry in the next 10 years 
means that the salesman of appli- 
ances and power-using equipment 
must double the industry’s electric 
load. 

So declared B. L. England, presi- 
dent of Edison Electric Institute, in 
addressing EEI’s 19th annual sales 
conference at the Edgewater Beach 
hotel here last week. 

England pointed out that in just 
one decade, from the end of 1945 to 
the end of 1955, the industry will have 
more than doubled its generating ca- 
pacity, from 50 million kilowatts to 
about 115 million. 

“At the rate we're advancing 
today,” he said, “we can positively 
expect that only 10 years hence we 
will have achieved in new power sup- 
ply facilities, the equivalent of all 
that provides electric service now, 
after 70 years of development. 

“What does this mean to the sales- 
man, who is responsible for building 
the revenue which makes it possible 
for the engineering and financial peo- 
ple to provide the new plant and 
equipment ? 

“It means that he has the biggest 
job of all. Barring drastic changes on 
the national scene .. . he must double 
our electric load, which amounts to 
doubling our industry’s business. 

“By 1963, on a per-customer basis, 
the average annual residential use 
should reach about 5,000 kilowatt 
hours, average commercial use about 
20,000 kwhrs., and farm use 7,200 
kwhrs. 

“Translate these statistics into the 
vast quantities of refrigerators, TV 
sets, electric ranges, lighting layouts, 
electric furnaces, milking machines, 
and other appliances and applications 
which must be sold to bring about 
such a doubling and you get an idea 
of the immensity of the job ahead.” 

England said there are two princi- 
pal factors which will aid in this 
task: 

“First, appliances and electrical ap- 
plications generally have never be- 
fore existed in such variety and quan- 
tity as they do now. 

“Second, the nation is at an excep- 
tional level of prosperity. Full em- 
ployment, healthy savings bank ac- 


counts, and high business activity all | 


point to the fact that customers have 
plenty of money to invest in electri- 
cal ways of living and doing things.” 

Looking into the more distant 
future, England said: 

“We can, by logically extending the 
scope of services already being 
rendered and immediately in pros- 
pect foretell that the farm using 
50,000 kilowatt-hours annually, nearly 
18 times the present average, will be- 
come commonplace; that electrically- 
operated automatic factories will be 
able to perform production miracles; 
and that homes with all-electric kitch- 
ens, color television, and year-round 
climate control, will be using 25,000 
kilowatt-hours annually, about 12 
times today’s average.” 

England spoke at the opening of 
the conference’s general sessions. 

Two other general session speakers 
were John M. Otter, vice president- 
general manager, Refrigeration Div., 
Philco Corp., and Clarence H. Linder, 
vice president and general manager, 
Major Appliance Div., General Elec- 
tric Co. 


Otter discussed the future of room 
air conditioner sales, and Linder gave 
his views on the outlook for appli- 
ances, Reports on these talks, as well 
as on other general session addresses 
and speeches at section meetings, will 
be published in forthcoming issues of 
the NEws. 

Annual award of contest prizes 
presented through EEI was a high- 
light of the first general session. 

Winners of plaque, trophy, and 
cash awards were named for elec- 
tric utility promotional activities in 
planned lighting, farm and rural elec- 
trification, electric appliances, home 
service, and electric laundry equip- 
ment. 

The Thomas W. Martin rural elec- 
trification award was presented to 
the Philadelphia Electric Co. 

George A. Hughes awards for elec- 
tric appliances sales promotion were 
designated for: Southern California 
Edison Co., Los Angeles for electric 
kitchen promotion; Ohio Power Co., 
Canton, Ohio, and Minnesota Power 
& Light Co., Duluth, Minn., for elec- 
tric water heater promotion; Philadel- 
phia Electric Co. for electric dish- 
washer promotion; Appalachian Elec- 
tric Power Co., Roanoke, Va., and 
Kentucky & West Virginia Power Co., 
Ashland, Ky., for commercial electric 
cooking promotion. 

Winners of the Laura McCall 
awards for outstanding home service 
work were: Mrs. Margurite Fenner, 
Pacific Gas & Electric Co., San Fran- 
cisco; Miss Arlene Young, Central 
Ohio Light & Power Co., Findlay, 


Ohio; Mrs. Eunice P. Bruyn, Connecti- 
cut Light & Power Co., Berlin, Conn.; 
and Miss Mildred S. Ditzel, Dayton 
Power & Light Co., Dayton; and Mrs. 
Ruth Hicks, Alabama Power & Light 
Co., Birmingham. 

Awards for planned lighting were 
presented in three catagories: com- 
mercial lighting—Cincinnati Gas & 
Electric Co.; New Orleans Public 
Service, Inc.; and Pennsylvania 
Power & Light Co., Allentown, Pa.; 
residential lighting—Dayton Power & 
Light Co.; Monongahela Power Co., 
Fairmont, W. Va.; industrial lighting 
—Ohio Edison Co., Akron; and De- 
troit Edison Co. 

Frank Watts awards for rural 
electrification named Alabama Power 
Co. as first prize winner; Pennsyl- 
vania Power & Light Co., second; and 
Ohio Power Co., Canton, third. A 
special award was made to St. 
Joseph Light & Power Co., St. 
Joseph, Mo. 

Winners of George Westinghouse 
awards for automatic electric washer 
promotion were: first prize—Florida 
Power & Light Co., Miami; second 
prize, Cincinnati Gas & Electric Co. 
Winners in the electric dryer divi- 
sion were; first prize—Indiana & 
Michigan Electric Co., Ft. Wayne, 
Ind.; second prize—-The Cleveland 
Electric Illuminating Co. 

Selected for industrial electrifica- 
tion activity, Cleveland Electric Il- 
luminating Co., and Dayton Power & 
Light Co. were named winners, in 
their respective classes, of the ‘‘More 
Power To America” award. 


Quiet-Air Conditioner - - 


(Concluded from Page 1, Column $3) 
air heating systems will cost more 
than in new homes, he said. 

The Quiet-Air is completely self- 
contained and comes in a single pack- 
age, either with or without venti- 
lating fan. The entire unit occupies 
less than 5 sq. ft. of floor space and 
stands less than 3 ft. high. Both 2 
and 3-hp. models are available. 

Since the Quiet-Air unit is avail- 
able with its own blower, it may also 
be installed in homes with hot water 
or steam heating systems, or in homes 
where no heat is required. 


CANADIAN REFRIGERATION SERVICE ENGINEERS elected the following officers to direct 
their activities for the next year: (sitting left to right) J. Roberts, board chairman; Ken Wood, 
president; E. W. Ridsdill, first vice president; G. Forget, second vice president; (standing 
(left to right) T. Marriott, director; R. G. Henderson, secretary; K. C. Robinson, director; 
G. A. Burns, treasurer; Wm. J. A. Marshall, educational chairman; and M. Rudka, sergeant-at- 


orms. Missing from the picture is P. Palmer, director. 


Canadian RSsEs Elects 
Ken Wood as President 


TORONTO, Canada—With a reg- 
istration of more than 300, the recent 
annual educational convention of the 
Refrigeration Service Engineers’ So- 
ciety of Canada was voted one of 
the most successful held in recent 
years. 

New officers elected by the Cana- 
dian organization include: Ken Wood, 
president; E. W. Ridsdill, first vice 
president; G. Forget, second vice 
president; R. G. Henderson, secre- 
tary; G. A. Burns, treasurer; M. 
Rudka, sergeant-at-arms. Directors 
include: J. Roberts, chairman; W. J. 
A. Marshall, educational chairman; 
K. C. Robinson, T. Marriott, P. 
Palmer. 

The educational program was 
marked by a diversified program of 
talks on technical subjects, and meet- 
ings were concluded with an “In- 
formation Please” question-and- 
answer period. Exhibits of refrigera- 
tion and air conditioning equipment 
were displayed in Toronto by 23 
manufacturers. 

A dinner dance, held under the aus- 
pices of the Ontario Maple Leaf Chap- 
ter of RSES, was the highlight of 
the social program. 


Flint Ordinance - - 


(Concluded from Page 1, Column 3) 


panel to and including the equip- 
ment. 

Cost of the “classified” contractor's 
license is $35 annually, while journey- 
men pay $2 a year. These are the 
same fees charged full-fledged elec- 
trical contractors. 

Every job involving electrical in- 
stallation or changes must be in- 
spected by the city, for which a 


charge of 50 cents is made. This fee 
will probably be raised to $1 in the 
near future. 

No contractor licensing or inspec- 
tion is required of individuals in- 
stalling or servicing domestic refrig- 
erators, window air conditioners, or 
similar “portable appliances which 
can be plugged into a receptacle,” 
explains R. S. King, Flint’s chief 
electrical inspector. 

The move requiring such licenses 
for refrigeration firms was necessary 
because a few individuals were fol- 
lowing unsafe electrical wiring prac- 
tices, according to King. 

“For example, recently we came 
close to having a serious fire in a 
hotel because a refrigeration man had 
‘bridged out’ the fuse that was in- 
tended to protect the motor on 4 
refrigeration unit in the basement,” 
he recalls. 

In this instance, he said, the motor 
had stalled and because the fuse had 
been bridged out (which is just as 
bad or perhaps worse, than putting 
a penny behind a blown fuse’), the 
motor began to smolder. The hotel 
filled with smoke, which might have 
caused a panic, but prompt arrival 
of firemen prevented an actual out- 
break of fire, King recalls. 

“There have been cases, however, 
where fires actually resulted because 
the fuse for a refrigeration unit had 
been bridged out. We've also seen 
several instances where refrigeration 
men, when changing motors, would 
leave covers off the box, or, on new 
installations, not bring the flexible 
conduit all the way to the box.” 

To qualify for the “classified” 
license which lets the individual do 
the electrical work on refrigeration 
and air conditioning, the contractor 
and/or journeyman must pass a writ- 
ten test. 

This test, according to King, is not 
at all difficult for the man who is 
acquainted with good wiring prac- 
tices. 
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Freezer Manufacturers will again want to do an impressive advertising 
job by using dominant advertising space—packed with hard-selling copy 
and attractive photographs—to merchandise their freezers in this im- 


portant annual issuvel 
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EEZER 
SPECIFICATIONS 


This is the popular, much-in-demand issue of AIR CONDITIONING & 


REFRIGERATION NEWS containing detailed specifications on all major 
makes and models of home freezers! Used oll-year around. Thousands 
of extra copies sold and used by dealers and their salesmen. 
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PATENTS 


Week of November 18 
( Concluded) 


NEEDLE VALVE. James RB. 


2,618,457. 


Taylor Instrument Companies, . 
BM. Y¥., a corporation of New York. 


1. In a device of the class described, a 
hollow valve body closed at one end and 
having a lateral port, a valve disc sealing 
the other end of said body, said disc hav- 
ing a conical orfice therethrough directed 
toward said closed end, a plunger mov- 
able toward and away from said orifice in 
pneumatically sealed relation with the 
inner wall of said body, means for limit- 
ing said plunger to endwise movement 
only along the principal axis of said body, 
a conical valve needle mating with said 
orifice to control the flow of fluid there- 
through, said needle being attached to 
said plunger and being laterally spring 
biased to project eccentrically into said 
orifice whereby a given area of the needle 
cooperates with a given area of the side 
wall of the orifice to insure a crescent- 
shaped passage therethrough, and means 
for moving the plunger and in turn the 
needle with respect to said disc. 


2,618,458. CAM ACTUATED VALVE. Carl 
BR. Fosbender, Tecumseh, Mich., assignor 
to Tecumseh Products Company. 

1. The combination with a valve having 
a main valve body containing a seat and 
a valve element adjustable into sealing 
relation with said seat disposed below a 
diaphragm within said body, a _ fixture 
within said body engaging said dia- 


GETS ADVANCE INFORMATION 


W. E. ENGLE 


W. E. Engle, owner Engle Blec. Co., 
appliance dealer, Lakeland, Fla., says: 

“Invariably, I get the advance infor- 
mation on new products being intro- 
duced by the people whom we repre- 
sent, in the NEWS before I get it 
from the company. 

“I can say that the NBWS is the 
most completely read of all publica- 
tions which I now take.” 


“Look twice —it's worth the pricel” 
AIR CONDITIONING & REFRIGERATION NEWS 
“The Newspaper of the Industry" 
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phragm and having a central aperture, a 
plunger within said aperture in position 
to have one end engage said diaphragm 
and having an aperture in its opposite 
end, a cam engaging plate having a boss 
projecting into said aperture and having 


shims thereabout which space the cam 
engaging plate from said plunger to ac- 
curately adjust the overall length thereof, 
and means for supporting a cam on said 
fixture in engagement with said cam 
engaging plate. i 
2,618,527. REPRIGERATOR CABINET. 
John 8S. Palmer, Evansville, Ind., assignor 
to International Harvester Company. 
£. es . 


- 
+ _ 
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A refrigerator cabinet of the chest type, 
comprising: a first structure including a 
bottom wall and vertical side and end 
walis defining an opentop compartment to 
be refrigerated; a second structure in- 
cluding a vertical side wall and a vertical 
end wall, both of substantially the same 
height as the first structure walls; flange 
means on said second structure for de- 
tachably securing the second structure at 
one end of the first structure with the 
second structure side wall providing an 
aligned extension of one of the first strue- 
ture side walls and the proximate end 
wall of the first structure serving as 
another wall of the second structure to 
define an open-top non-refrigerated space; 
a base support disposed so as to extend 
beneath both of said first and second 
structures; a horizontal shelf removably 
positioned on flange-like supports within 
the non-refrigerated space and disposed 
so as to separate said space into an upper 
dry-storage compartment and a lower re- 
frigeration machinery compartment, and 
having said shelf removable upwardly 
through the open-top of said non-refrig- 
erated space so as to afford access to 
said machinery compartment; said side 
wall of said second structure being pro- 
vided with a grilled opening communicat- 
ing with said refrigeration machinery 
compartment; a first cover structure for 
the top-opening of said refrigerated com- 
partment mounted for movement to open 
and close said opening; a second cover 
structure for the top-opening of said non- 
refrigerated space; said covers being co- 
planar with the pivotal axes of both 
horizontally disposed and in axial align- 
ment; and having said covers arranged so 
that when both are in a closed or in a 
fully opened position with regard to their 
respective openings the outer surfaces of 
said cover structures will be substantially 
co-extensive and in alignment one with 
the other. 


PATENTS AVAILABLE FOR 
LICENSING OR SALE 


Z Pack Corporation offers the following 
patents for sale on reasonable terms. In- 
quiries concerning the patents should be 
addressed to: Z Pack Corporation, 60 State 
St., Boston, Mass. Attention Forrester A. 
Clark. 

Pat. 2,065,358. Method of Chilling Animal 
Carcasses. 

Pat. 2,080,103. Method and Apparatus for 
Refrigerating Food Products. 

Pat. 2,103,925. Method of Freezing Fruits. 

Pat. 2,116,738. Method and Apparatus for 
Freezing Vegetables and Fruits. 

Pat. 2,131,131. Apparatus for Refrigera- 
tion. 

Pat. 2,134,295. Method of Preserving Full 
Dressed Poultry. 


Pat. 2,140,043. Freezing With Fruit 
Juices. 

Pat. 2,145,323. Defrosting and Refreezing 
Apparatus. 

Pat. 2,183,732. Frame Freezing. 

Pat. 2,211,153. Neutral Refrigerating 
Solution. 

Pat. 2,247,865. Method and Apparatus for 
Freezing. 


Pat. 2,286,225. Freezing Process. 


Subscribe Now 


Receive the greatest trade paper in the Industry—ArR 
Conpirioninc & Rerriceration News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 
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Week of November 25 


2,618,907. AUTOMATIC SPRING-PRESS- 
ED WEEDLE EXPANSION VALVE. 
William J. Pritchett, Demopolis, Ala. Ap- 
plication November 21, 1951, Serial Mo. 
257,513. 2 Claims. (Cl. 50—23.) 


1. An expansion valve comprising a 
housing having a chamber therein, inlet 
and outlet connectors communicating with 
said chamber, an inwardly opening needle 
valve carried by said inlet connector, a 
spring normally urging said needle valve 
to open position, said housing having a 
counter-bore extending from said chamber, 
an annular flange at the outer end of said 
counter-bore, said housing also having 
a second counter-bore extending out- 
wardly of said flange, a bellows fixed to 
said flange and disposed partly in one 
counter-bore and partly in the other coun- 
ter-bore, end plates fixed to and closing 
the opposite ends of said bellows, an ex- 
pansion spring disposed between said end 
plates, a recessed plug fixed to the inner 
one of said end plates, a threaded plug 
carried by said housing oppositely from 
said bellows and formed with a recess 
confronting said first named recess, a flat 
resilient valve operator seated at the op- 
posite ends thereof in said recesses and 
extending across the inner end of said 
needle valve, and a cap threaded on said 
housing bearing against the outer one of 
said end plates for tensioning said second 
spring and said operator, pressure in said 
chamber beyond a predetermined degree 
compressing the inner portion of said 
bellows and permitting said operator to 
move said needle valve to a closed posi- 
tion against the tension of said first 
named spring. 


2,618,934. DEFROST INDICATOR FOR 
REFRIGERATORS. Alfred G. Janos, Erie, 
Pa., and James L. Enight, Bridgeport, 
Conn., assignors to General Electric Com- 
pany, a corporation of New York. Ap- 
plication November 30, 1950, Serial No. 
198,416. 7 Claims. (Cl. 62—1.) 


1. In a refrigerating apparatus includ- 
ing a cooling unit upon which frost col- 
lects, a door for said cooling unit hinged 
for movement relative thereto, means for 
indicating the frost collected on said cool- 
ing unit, said means including a pivoted 
element mounted on said door at the 
hinged side thereof, said pivoted element 
including an arm moved toward said frost 
when said door is moved to its open posi- 
tion, and means for biasing said arm 
toward said frost, said pivoted element 
further including an indicating portion 
normally concealed and movable into an 


exposed position dependent upon. the 
amount of frost on said cooling unit. 
2,618,936. COMBINATION QUICK 


FREEZE AND REFRIGERATOR CABI- 
NET. Walter Kennedy, Cliffside Park, N. 
J. Application February 9, 1949, Serial No. 
75,370. 6 Claims. (Cl. 62—89.) 


1. A refrigerating unit of the character 
described, comprising a low relatively 
wide cabinet structure, having a flat top 
over the entire upper portion thereof, said 
cabinet structure having a deep storage 
compartment in the upper portion thereof, 
substantially the entire area of said com- 
partment being accessible through the top 
of said cabinet for storage of products, a 
hinged cover controlling the top of said 
compartment, the front of the cabinet 
having at least one door controlling ad- 
mission to other storage compartments of 
said cabinet, a freeze compartment at 
one side of the first compartment and in- 
sulated from all compartments of the 
cabinet, substantially the entire area of 
said freeze compartment opening through 
the top of the cabinet, a cover controlling 
said last named opening, and said covers 
forming the top of the unit. 


2,618,937. REFRIGERATED PACKAGE. 
Ernest J. Prancis, Richmond, Va. Applica- 
tion September 16, 1950, Serial No. 185,302. 
3 Claims. (Cl. 62—91.5.) 


1. A_ refrigerating package assembly 
comprising an outer container, and a 
plurality of similar, relatively shallow, 


flat, generally rectangular closed boxes in 
said container, each box having a_ top, 
bottom and vertical sides, at least two 
sides of each box being notched out inter- 
mediate their ends, and said boxes being 
stacked in a series of layers, one on top 
of the other, each layer comprising a 
plurality of boxes disposed with one of 
their notched sides in contact with each 
other and the other notched side in con- 
tact with the container wall, whereby the 
mating notches in the sides of adjacent 
boxes which are in contact with each 
other form a. plurality of pockets, and 
the notch in each of the sides in con- 
tact with said wail forms another pocket, 
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the respective pockets in each layer being 
arranged in registry, thus forming con- 
tinuous chambers extending vertically 
both between the boxes themselves and 
between one side of the boxes and the 
container wall throughout the height of 
the stack, and adapted to contain a 
refrigerant. 


2,618.938. METHOD AND APPARATUS 
POR BEVERAGE COOLING AND DIS- 
PENSING. George M. Booth, Westfield, 
and Arthur H. Patch, Glen Ridge, N. J., 
assignors to Novadel-Agene Corporation, 
Belleville, N. J., a corporation of Delaware. 
Application May 4, 1949, Serial No. 91,272. 
11 Claims. (Cl. 62—141.) 


1. Apparatus for cooling brew contained 
in a metal barrel, comprising means 
engaging the outer surface of the barrel 
near the bottom thereof for circulating 
coolant around the barrel, means disposed 
at least in part above said first-mentioned 
means and providing a vessel for circulat- 
ing coolant in heat exchange relation to 
the brew at a higher level than said first- 
mentioned means, each of said means af- 
fording a surface exposed to the brew 
in the barrel and cooled by circulating 
coolant, the second-mentioned means be- 
ing dimensioned and located to provide 
such surface which is_ substantially 
smaller than that of the first-mentioned 
means and which is disposed in upwardly 
spaced relation to the surface of thte first 
mentioned means, said dimensioning and 
location of the second-mentioned means 
permitting downward convection of brew 
cooled by the second-mentioned means, 
away from the latter, and convection to 
said second-mentioned means of brew 
originally located above the first-men- 
tioned means, without disturbing brew 
cooled adjacent the bottom of the barrel 
by the first-mentioned means. 


2,618,939. METHOD OF FREEZING 
POOD. Willard L. Morrison, Lake Forest, 
Til. Application August 15, 1947, Serial No. 
768,833. 5 Claims. (Cl. 62—173.) 


“ q 


1. The method of preparing food for 
shipment which consists in loosely as- 


sembling in a metallic heat conducting 
and diffusing casing, a plurality of 
cartons, each loosely filled with food to 


be treated, permanently sealing each 
casing for storage and shipment, assembl- 
ing a plurality of such casings loosely in 
an insulated freezing and shipping re- 
ceptacle, freezing the food to cause the 
food to expand to generally fill each cas- 
ing and to cause the casing to expand to 
hold them in conductive contact with one 
another. 


2,618,977. PRESSURE GAUGE. Frederick 
W. Hottenroth, Goshen, Ind., assignor to 
Penn Controls, Inc., a corporation of In- 
diana. Application March 6, 1948, Serial 
No. 13,470. 4 Claims. (Cl. 73—409.) 
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1. In a pressure gauge, a tubular pres- 
sure housing, a tubular indicator housing, 
said housings each having a transverse 
wall at one end and being open at the 
other end, said open ends facing each 
other, an out-turned flange formed ad- 
jacent the open end of each housing, a 
cupshaped diaphragm within said hous- 
ings, said diaphragm having its peripheral 
edge positioned between said out-turned 
flanges, means for clamping the out-turned 
flanges and the diaphragm edge _ there- 
between together, a cupshaped spring seat 
in said housings, said cupshaped spring 
seat having a spring positioned therein 
extending between the bottom of said cup- 
shaped seat and the transverse end wall of 
said indicator housing, said spring seat 
being adapted for reciprocal movement 
within said housings, said diaphragm fol- 
lowing the inner tubular wall of said 
indicator housing, returning upon itself to 
follow the outer wall of said cup-shaped 
spring seat and cover the end thereof, the 
open end of said cup-shaped spring seat 
having an out-turned guide flange formed 
thereon and adapted to cooperate’ with 
the inner wall of said housings to posi- 
tion said spring seat substantially con- 
centrically within said housings, and said 
indicating housing being vented to at- 
mosphere. 


2,619,067. FROST INDICATOR FOR RE- 
PRIGERATORS. Richard J. Carbary, 
Erie, Pa., assignor to General Electric 
Company, a corporation of New York. 
Application December 21, 1950, Serial No. 
201,971. 7 Claims. (Cl. 116—114.) 


1. A refrigerator comprising a liner de- 
fining a food storage compartment, an 
evaporator upon which frost collects dis- 
posed in said compartment, a slidable 
member mounted adjacent said evapo- 


rator, said member including an element 
for engaging the frost collected on said 
evaporator, means for biasing said 
member toward a position where said 
element engages said frost, a rotatable 
indicating element mounted at the forward 
portion of said compartment, said _ in- 
dicating element having an opening of 
elongated cross section therein, said 
member including a spiral strip at its 
forward end received in said opening 
whereby sliding movement of _ said 
member effects rotation of said indicat- 
ing element, and means for normally 
maintaining said frost-engaging element 
spaced from said frost against the bias 
of said biasing means. 


DESIGNS 


168,257. REFRIGERATOR CABINET. 
Montgomery Ferar, Detroit, Mich., as- 
signor to Seeger Refrigerator Company, 
St. Paul, Minn., a corporation of Min- 
nesota. Application July 18, 1952, Serial 
No. 20,677. Term of patent 3/2 years. (Cl. 
D67—3.) 


The ornamental design for a_ refrig- 


erator cabinet, as shown. 


Week i? Renee 2 


2,619,812. HEAT PUMP APPARATUS. 
Russell H. Burgess, Chicago, Il., assignor 
to Drying Systems, Inc., Chicago, DL, a 
corporation of Mlinois. Application June 
22, 1950, Serial No. 169,653. 9 Claims. (Cl. 
62-129.) 
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1. In a heat-pump system having a 


refrigerant compressor and a receiver, an 
inside-air circulating passage including 
a first evaporator and a first condenser 
through which inside air from a_ build- 
ing or the like to be heated or cooled is 
passed, an outside-air circulating passage 
including a second evaporator and a sec- 
ond condenser through which outside air 
is passed in succession, refrigerant piping 
including a plurality of control valves 
settable as a group to a first relation 
wherein refrigerant from said receiver is 
fed to said first evaporator to cool the 
air in said inside-air circulating passage 
and is returned to said compressor for 
compression after which it is passed 
through said second condenser to be 
condensed by the air in said outside-air 
circulating passage, said control valves 
being settable as a group to a second 
relation wherein hot gaseous refrigerant 
from said compressor is fed to said first 
condenser to heat the air in said inside- 
air passage and after being liquefied in 
said first condenser is passed through 
said second condenser to be sub-cooled 
by the refrigerated air in said outside- 
air circulating passage after which it is 
returned to said receiver, said valves in 
said second relation being effective to 
pass the sub-cooled liquid refrigerant from 
said receiver to said second evaporator 
and after evaporation in said second 
evaporator to return the gaseous refrig- 
erant to said compressor for compression. 


2,619,894. AIR CONDITIONING SYS- 
TEM. Bonnie Knepper, De Witt, Iowa. Ap- 
plication June 6, 1949, Serial No. 97,413. 
2 Claims. (Cl. 98-99.8.) 


1. An air conditioning unit comprising 
a casing having an air inlet opening and 
an air outlet opening, said outlet opening 
being above the inlet opening. said casing 
having an inclined passage connecting the 
openings, vertically spaced baffles in said 


passage, radiant warming and germicidal 
means mounted in said casing for con- 
ditioning the air in said casing, said 


warming and germicidal means including 
an ultra violet radiator in the passage, 
reflectors carried by the baffles and dis- 
posed directly to the radiations of the 
radiator to reflect the radiations across 
the passage, movable slats mounted in 
said air inlet opening for controlling the 
passage of air therethrough, a timing unit, 
actuating means operatively connecting 
said timing unit in controlling relation to 
said slats, said timing unit periodically 
movng said slats for opening and closing 
said air inlet opening for predetermined 
time intervals. 


(To Be Continued) 
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INFORMATION 


The following is a list of proposed procurements issued by the 


PROCUREMENT 


various indicated U. S. Government procurement offices. is 
list is compiled and made available daily on a free pick-up basis. 
Prospective bidders may obtain complete bid sets by a request 

to the purchasing officer under which the porate is listed in 
this Synopsis. Be sure to identify completely the bid invitation 
= wish by including in your request the item description, the 
nvitation number or reference number and the opening we 
This will save time in filling your request. For reasons 
economy, specifications are normally not included with the bid 
invitations unless the ° ification is a new one. First time 
bidders on a particular item should request a copy of applicable 
spec —~ “ore and drawings at the time the request for a bid 
8 made, 


It is not necessary to refer solely to the issuing office for 
eaaitions data on a bid invitation issued by any of the follow- 
U. S. Army eananee Offices: Ordnance Tank Automotive 

, AY Detroit Arsenal; ankford Arsenal; Picatinny Arsenal; 
Raritan Arsenal; = Ammunition Center, Joliet. Iil.: 
Rock Island Arsenal; Springfield Armory; Watertown Arsenal: 
and Watervliet Arsenal. Complete information on —~ f purchase 
listed by any of those offices alone can be obtaine rom the 
Ordnance District Office nearest you. Its address is on file in 
your nearest Department of Commerce Field Office. Do not 
ask an Ordnance District Office for information on a purchase 
unless it is listed by one of the above-named offices. Ordnance 
District Offices do not have information on any other purchases. 


Invitations for Bids numbers will be followed by the letter 
“B." Requests for proposals or quotations will be indicated in 
this column by the letter ‘Q’’ or, if numbered, the number 
will be followed by the letter ‘Q.”’ 


DEPARTMENT OF DEFENSE 


Description Quantity Invitation Opening 
No. Date 

uartermaster Activities, Army apse, Boston 10, Mass 

abrication, furnishing, and 11 53-12B 20 Apr 53 


installation of air | systems 
conditioning, ventilation, 
and refrigeration. 


Headquarters, San Antonio Air Materiel Area, Kelly Air Force 


Base, Texas 
Kitchen Range Electric lea. (64-LP-53- 7 Apr 53 
Domestic table top AC 115V 90809 & 
60 cyc. 1 PH 10000 W 90010-Q 
1 oven with broiler 4 open 64 LP-53 
style _ Fed. Spec. 20575 & 
W-R 1 20676 Q) 


Goma General, Sacramento Air Materiel Area, 

McClellan Air Force Base, Calif. Attn; ammeaeer Pe Office 

Heat vent plumbing, steam 166 itm. 81-B 7 Apr 
equip. and parts. , 


53 


Bernmen 


t 


District Public Works Office, Twelfth Naval District, 


San Bruno, 
Work consists of installation 


California 


Job SPEC-37736 15 Apr 53 


of air conditioning systems 
for Hospital buildings H37 
and H80 at the Naval Hos- 


vital Mare 


Island Calif. 


eposit of ten dollars re- é 
quired for plans and specs. 
Armed Services 


Refrigerator 


GENERAL SERVICES ADMINISTRATION 


Description 


Medical Procurement Agency, 84 Sands Street, 
Brooklyn, New York 


1228B 20 Apr 53 


Quantity Reference App. Bid 
No. ate 


Business Service Center, General Services Administration, Region 
4, 50 Whitehall Street, S.W., Atlanta, Georgia 


Reconditioning, 


For 


Electric 


repairs, etc., 
Fans. 


Indefinite AT-14056 10 Apr 53 


Business Service Center, General Services Administration, Region 
5, 219 S. Clark Street, Chicago, Illinois 


Refr maretors. Fed, 


AA- 


Electr 


Fed. 


R-211 


ic aioe coolers, 

CO-C-0056B. 
General Services Administration, 
Center, 250 Hudson Street, New York 13, 
Repair and modernization of 


Spec. 


Spec. ea, CHD-1038 13 Apr 53 
624 ea, CHN-385 13 Apr 53 

Region 2, pustaces Service 
Job NONE 17 Apr 53 


rinking water coolin 


system, 


New York N. 


-P.C 
and Annex 33rd St. & 8th o— 


Business Service Center, 


General Services Administration, 


620 Post Office & Courthouse, Boston 9, Massachusetts 


Furnish all labor and materials Job 
for new boilers, etc., 
Post Office, 


Department of the vk: Public Works Office, Eleventh Naval 

District, San Diego 30, Cal 

Cc Range consisting of the construction of a Sho 

building providing and installing heating, 

Station, ie 
Naval District.—Job, 
Mission Rd., Alhambra, California. 

Yards and Docks Supply Office, o. 

Battalion Center, Port Hueneme, 

steam oil 12.5 

Illinois. 


Shop 


nance 


Boi ler, 


building, 
Test 


o., Wyoming, 


Co. 
Boilers 80 HP 100 p.s.i.—17 ea., $104,319.—Cyclotherm Div., 
States Radiator Corp., 


etc., 
Franklin, 


BO-1-200-53 12 Jun 53 


at U.S. 


Bangor, Maine. 
Furnish all labor and materials Job 
for new boilers, s. 
Post Office, 


CONTRACTS AWARDED THROUGH MARCH 27 


BO-1-200-53 12 Jun 53 
at U 


N. H. 


Eureka Williams Sales 
For’52 Hit $18,896,133 


BLOOMINGTON, Ill.— Net earn- 
ings of $711,300, after taxes, on sales 
of $18,896,133 during the calendar 
year ended Dec. 31, 1952, are reported 
by Eureka Williams Corp. here., 
manufacturer of vacuum cleaners, 
automatic heating equipment, and 
waste food disposers. 

According to H. W. Burritt, presi- 
dent, profits before taxes for 1952 
amounted to $1,528,300 as compared 
with a loss of $593,050, before a tax 
refund in 1951. Net earnings per 
share in 1952 were $1.54 compared 
with a loss of 68 cents per share in 
1951. 


Rheem Mfg. Names Cassidy 
General Sales Manager 


NEW YORK CITY — Andrew F. 
Cassidy has been appointed general 
sales manager for Rheem Mfg. Co., it 
has been announced by C. V. Coons, 
vice president and general manager. 

Cassidy joined the company upon 
his release from military service in 
1945 and for the past four years has 
been sales manager of water heaters 
and boilers. 


Bendix Promotes 3 In 
Engineering Department 


SOUTH BEND, Ind.—Three engi- 
neering department promotions at 
Bendix Home Appliances, a division 
of Avco Mfg. Corp., have been an- 
nounced by J. Paul Jones, director 
of engineering. 

George W. Allen, formerly auto- 
matic washer engineer, was named 
chief engineer for laundry equip- 
ment. Spencer J. Kohlmann, formerly 
special project engineer, moved up to 
executive engineer in charge of labo- 
ratories, model shop, drafting, and 
records. 

W. C. Wenzel replaced Allen as 
automatic washer engineer. 

Allen has been a project engineer 
with Bendix Home Appliances since 
1947. Except for three years military 
service, he was a design engineer 
with Bendix Products Div. of Bendix 
Aviation Corp. from 1938 to 1947. 

Kohlmann has been with the ap- 
pliance firm in various engineering 
capacities since 1946. He spent three 
and a half years in the Army and 
from 1938 to 1942 was a draftsman 
at Bendix Products Div. 

Wenzel was a design engineer with 
three South Bend firms before joining 
the home appliance company, 


ifornia 


cooling. Naval Ord- 
ake, Calif. Eleventh 
McNeil Co., Inc., 3115 W. 


China 
J. A. 


Inyokern, 
$43,935.— 


S. Naval Construction, 
California 
595,000 B.t.u.—74 ea., $52,392.—Aldrich 


United 
New York. 


BHP 


157 BE. First St., Oswego 1, 


THE MASTER SERVICE MANUALS —_— — 


— — — and other books of the Refrigeration Library are New England Regional Mgr. 


depended upon as textbooks in trade schools from coast to coast. 


_ BUSINESS NEWS PUBLISHING co., DETROIT 


background in teaching and writing. 


MANUAL NO. K-1—The physics of air 


by James J. LaSalvia 


COMPLETE SERIES! 


A modern series of 3 simplified, practical training 
manuals and reference books to help you with the 
layout and installation of comfort air conditioning. 


The Key to Air Conditioning gives you a whole picture 
of comfort air conditioning in crystal clear language. 
It gives immediate answers to almost every problem 
in layout and installation. It covers the important 
details that add up to larger profits on your air 
conditioning jobs. The author, James LaSalvia, is an 
experienced engineer of 30 years with extensive 


conditioning; use of charts; methods of 


THE REFRIGERATION Lieeaey 


ventilation; figuring air requirements; re- 
frigeration problems in air conditioning; 
use of fans; methods of air distribution. 
Psychrometric chart included with book. 


(ar: \ UR CONDITIONING 


Aff 


MANUAL NO. K-2—Sheet metal ducts 
(sizing methods, problems of design); dis- 
cussion of air cleaning devices; heat trans- 
mission coefficients; problems and tables for 
figuring heat gain; air through cooling 
coils; selection of cooling coils, expansion 


Ae meee pers ee rn whe hee 


valves, compressors, and water cooling coils. 


MANUAL NO. K-3—General discussion of 


Pubtehers of 
ore were 


SUSINESS NEWS PUBLISHING CO 
Aim COMDITIO 
OCRaTic 


wine 


heating systems; selection of heating coils 
(air friction, condensation); description 
and operation of evaporative condensers; 
water cooling towers; automatic controls; 
piping refrigerant, water, and steam; and 
insulation problems. 


Business News Publishing Co. 
450 West Fort Street 
Detroit 26, Michigan 


COBY oc cccccvecees 
“prepaid orders save shipping charges. 


IN 3 VOLUMES 
$2.00 Per Copy 


CLIP AND SEND THIS HANDY ORDER FORM 


4-6-53 


Please send the following Key to Air Conditioning books. 


K-1, $2.00 each, ..... . copies. *( check enclosed 
K-2, $2.00 each, ..... . copies. ? 

K-3, $2.00 each, ... .. . copies. [) bill me 

RE 6 Xn oO eed 80600406 666.0668 06 OOO OMS 
MS. 6 6 wh 0'3 0% 64% 400008 awe owes 
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Norge Appoints Gordon as 


CHICAGO — Appointment of Wil- 
liam C. Gordon as New England 
regional manager for the Norge Div. 
of Borg-Warner Corp. was announced 
by H. L. Clary, vice president. 

Gordon will assume his new duties 
immediately. From his Boston head- 
quarters he will coordinate company 
activities in Boston, East Hartford, 


CLASSIFIED 


ADVERTISING | 


“Positions Wanted” $5.00 
Limit 50 words. 10¢ per 


RATES for 
per insertion. 
word over 650. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fled style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS AVAILABLE 
ENGINEER. Well 


AIR CONDITIONING 
established Carrier distributor needs 
young, ambitious engineer for location in 
Orlando, Florida, Write full details first 
letter giving experience, education and 
salary expected. Will be held confidential. 
FLORIDA WEATHERMAKERS, INC., 
1538 Hendricks Avenue, Jacksonville, 
Florida. 


MANUFACTURER'S REPRESENTATIVES 


Portland, Providence, Albany, Buf- 
falo, Erie, Rochester, Syracuse, and 
Williamsport. 


Since joining Norge five years ago, | 


Gordon has been district representa- 
tive in the area covering Charleston, 
Columbus, and Pittsburgh. 


Weathers Succeeds Strecker 
As G-E Chicago Manager 


CHICAGO—The appointment of 
Edward B. Weathers as manager of 
the Chicago district of the General 
Electric Co.’s major appliance di- 
vision has been announced by Joseph 
S. Strecker, manager of the newly 
established central region. 

Weathers succeeds Strecker, who 
was named central region manager 
when five regional and 26 district 
offices were established in the re- 
organization of division field forces 
throughout the country. Weathers’ 
territory will include northern Illinois, 
northern Indiana, and Wisconsin. 

A graduate of the University of 
Florida, Weathers joined the General 
Electric Appliances Co. in Jackson- 
ville, Fla., after Army service in 
World War II. After various assign- 
ments he became Jacksonville district 
manager and later was named as- 
sistant general sales manager of the Di 
Florida branch of GEA. 


A. 0. Smith Opens Branch 
Of Service Div. In Oakland 


MILWAUKEE, Wis. — The A. O. 
Smith Corp. of Milwaukee announces 
the opening March 1 at Oakland, 
Calif. of a new service branch of its 
Product Service Div. 

The new Oakland branch is de- 
signed to provide a central West 
Coast location for efficient handling 
of replacement parts, service, and 
repair and training operations. 

The new 12,000 sq. ft. building will 
serve users of such A. O. Smith 
products as electric motors, domestic 
Permaglas water heaters, commercial | 
water heaters, domestic heating 
equipment, liquid petroleum gas sys- 
tems, and welding accessories. 

Charles E. Smith, Product Service 
Div. manager, has designated George 
A. Carlson as manager of the new 
Oakland branch. The Division, with 
headquarters at Chicago, has other 
service plants at Union, N. J. and 
Dallas, Tex. 


wanted for electronic liquid level control 
for ammonia or Freon. Not probe contact 
type. Capacitance actuated. Remotely and 
instantly adjustable over wide range of 
level and differential. Hundreds in opera- 
tion. Over seven years’ experience record. 
Exclusive territory. Mention all present 
lines in reply. THERMO INSTRUMENTS 
COMPANY, Belmont, Calif. 


MANUFACTURERS AGENTS For well- 
known Flake Ice Machine, Good proposi- 
tion for the right men, Calling on Re- 
frigeration Contractors, Territory, Mid- 
western and South-eastern states. Write 
BOX 4247, Air Conditioning & Refrigera- 
tion News. 


MIDWESTERN REFRIGERATION and 
air conditioning manufacturer needs an 
experienced service manager. Must be able 
to organize service department and handle 
customer complaints. Must be familiar 
with air conditioning and _ refrigeration 
installations and equipment. Age range 
35-45. Salary open. Address replies, giving 
full details of work history to BOX 4269, 
Air Conditioning & Refrigeration News. 


ASSISTANT CHIEF engineer. Midwestern 
refrigeration and air conditioning manu- 
facturer needs an experienced assistant 
chief engineer. Mechanical engineering 
degree required. Age range, 35-40. Major 
experience in air conditioning and refrig- 
eration. Must be familiar with electrical 
refrigeration and air conditioning controls. 
Some experience in fleld application and 
developmental work desirable. Experience 
in handling administration functions of 
engineering division imperative. Salary 
open, Address replies giving full details 
of working history to BOX 4270, Air Con- 
ditioning & Refrigeration News. 


WE ARE in “the “market for 1500 old 145 
lb. Freon Cylinders with valve & cap 
intact. Convert useless inventory to cash. 
Write EVERGREEN saa pas 630 
Colonial Ave., Pelham Manor, N. ‘ 


CHRYSLER AIRTEMP 3-HC, 5-HC & 
7%-HC sealed compressors wanted for 
bodies and parts only. Best prices, any 


height will be altered for anything up to 
11 ft. 2 in. track for $15.00 additional. 
BIMEL CO., Cincinnati, Ohio. 

BRAND NEW 1952 model #55 medium 
temp. hermetic condensing unit 5-gang air 
cooled. Heavy duty, 110 volts-60 cy., A.C. 
$86.00 each. For more information write 
or phone BRIDGEPORT REFRIGERA- 
TION CO., 2916 8S. Archer Ave., Chicago, 
Ill. Phone La. 38-5383. 


NEW UPRIGHT freezer—21 cubic feet; 
over 700 lb. capacity; Modern design; 
gleaming white exterior; extra-quick freez- 
ing with freezer plate shelves, Complete 
with % h.p. Chieftain sealed unit self- 
contained: Ranco Temperature Control; 
F-22 Gas. Dealer Price $359.00. Special dis- 
count for quantity. GENERAL REFRIG- 
ERATORS CORP., 2011 First Ave., N.Y.C, 
ENright 9-0200. 


SPECIAL OFFERING \%-HP domes 
(motor compressor assemblies) Model 
864 @ $33. Also following complete units. 


%-HP sealed @ $45, %-HP sealed @ $55, 
%-HP sealed @ $70. Other sizes up to 
5-HP. Write for specifications. Limited 
quantity. Act now. MANN REFRIGERA- 
TION SUPPLY CO., 440 Lafayette St., 
NYC, GRamercy 3-8000. 


6 LOUDON N (SCOTSMAN) fully ‘automatic 
ice-cubers—used 6 months or less on rental 
plan, Due to Chicago water conditions 
necessary to replace, Original cost $475.00. 
Will sell at $175.00 each. Powered by % 
H.P. A.C. Coplematic unit. Contact 
NORTHLAND REFRIGERATION SALES 
CO., 1823-256 8S. Kedzie Ave., Chicago 23, 
Illinois for information and literature, 


BANKRUPT STOCK: Includes 1 complete 
10 ton York Air Conditioning System; 
all sorts of galvanized and copper fittings 
of various sizes; control valves; electric 
motors from 30 to fractional horsepower; 
receivers; shell and tube condensers; air 
cooling coils, refrigerator coils; belts and 
miscellaneous parts, etc. For complete list 
and prices write P. & F. CO., 1544 Wash- 


ington Avenue, Miami Beach, Florida. 
Phone 5-6893. 


BRAND NEW 2-HP ~ 'FS-200 “air-cooled 
condensing units 5 row condenser hvy 
duty mod N compressor includes Ranco 
control, fan pully & belts less motor. All 
machines for F-12, 20 available at $138.50 
ea, Also write for prices of 10 popular 
size Gates A-width V-Belts. R. & R. 
EQUIPMENT COMPANY, 2724 Third Ave., 
Bronx. 


ATTENTION SERVICEMEN — Send for 
our 1953 Catalog. Relays, Expansion 
Valves, Controls, Dehydrators, V Belts, 
Open & Hermetic Units. All new mer- 
chandise at great savings up to 50%. 
Sold on Money Back Guarantee. WALTER 
W. STARR REFRIGERATION, 2833 Lin- 
coln Ave., Chicago 13, Illinois. 


BUSINESS OPPORTUNITY 


UNL IMITED . OPPORTU NITY ~ for two, 
three or four ambitious persons. Going 
business on Texas gulf coast. Good 
nationally-advertised franchise. Complete 


condition. Advise price wanted. A, S&S, 
JOHNSON COMPANY, 1240 9th Street, 
N. W., Washington , Da Cc 


EQUIPMENT POR SALE 


FOR SALE complete used locker equip- 
ment consisting of: 1 300FS Universal con- 
densing unit with a 3 HP motor; 1 150FS8 | 
Universal condensing unit with 1% HP 
motor; 1 FRSFR “Refrigeration Appli- 
ances” electric defrost freezing unit with 
expansion valve; 1 F12FA “Refrigeration 
Appliances” unit cooler with expansion 
valve; 138 Safeway “Aristocrat” lockers— 
latest style consisting of 92 drawer type 
and 46 door type lockers size 15” x 24” 
x 30”; 12 Midwest freezer baskets; 2 Mid- 
west freezer trucks; 1 freezer door; 1 
cooler door; 2 Solenoid valves; 2 tempera- 
ture controls. All of above equipment may 
be seen in operation. Will sacrifice. Call 
or write AMANA REFRIGERATION, INC., 
Mr. Schmieder, Amana, Iowa. 


by 66” 
batten auto close doors complete 
track heads for a 
corkboard 
clad. 

prepaid 


REFRIGERATOR DOORS. 36” 
double 
with 
track. 
gauge 
each. 


removable 
1%” 
metal 
Freight 


2” 
insulation. 16 
$95.00 
Door 


Brand new. 
in US. 


| health. Write BOX 4280, 


service 


sales and service for refrigeration and 
appliances. Service includes commercial 
refrigeration, radio and television, all 
| household appliances and electrical con- 
struction. Did more than $60,000.00 first 
| year. Located in town of 6,000; whole 
| county in which to do business, More par- 


Reason for selling, ill 
Air Conditioning 


ticulars on request. 
& Refrigeration News. 


REFRIGERATION, AIR CONDITIONING, 
and appliance business established 
18 years. Gross average over $125,000. Will 
sell at inventory approximately $25,000. 
Business can be purchased with or with- 
out building (8 furnished apts). Good 
location in Joliet, Illinois. A growing com- 
munity 35 miles from Chicago, Ill. BOX 
4281, Air Conditioning & Refrigeration 
News. 


NORGE SEALED units remanufactured or 
exchanged. Immediate delivery from stock, 
2 year warranty. Freon refrigerant. Write 
for prices and shipping instructions. 
Genuine Norge terminals for Norge sealed 
units. Sets of three, $115 plus postage, 
MODERN REFRIGERATION Co., INC, 
12541 E. McNichols Road, Detroit 5, Mich. 
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MEN WHO GUIDE DESTINIES of Refrigeration Equipment Manufacturers Association (REMA) 

pose for picture at recent annual meeting in Hot Springs, Va. where merger of REMA and 

the Air Conditioning & Refrigerating Machinery Association (ACRMA) was approved. Left to 

right, James Emmett, Jr., Marsh Instrument Co., treasurer; L. C. McKesson, Ansul Chemical Co., 

president; Lud Emde, Temprite Products Corp., vice president; Cecil Boling, Bush Mfg. Co., 
secretary; John Dube, Alco Valve Co., immediate past president. 


rey gy hier : 


| 


met 


REMA-ACRMA To Merge Into One Assn. 


(Concluded from Page 1, Column 5) 


those who have been active in the 
merger plans. Purposes of the merger 
have been outlined as follows: 

To insure prime industry status; 

To improve the art within the 
industry; 

To provide top-flight 
and management; 

To attract new elements entering 
the field; 

To reduce the time burden of asso- 
ciation affairs; 

To eliminate duplication of effort 
and expense; 

To become the official voice of the 
industry; 

To preserve the minimum dues 
structure. 

R. H. Israel, manager of the re- 
frigeration division of Virginia Smelt- 
ing Co. and chairman of the REMA 
committee which is handling the 
merger arrangements, told the REMA 
membership that the time had come 
to “get into harness to put the im- 
portant story across of how and why, 
in peace and war, the refrigeration 
and air conditioning industry is vital. 

A united industry is needed, Israel 
said, to insure the continuance of the 
mechanical cooling industry as a 
prime industry entity and to prevent 
its descent to secondary status. 

Other points made in favor of a 
merger were that it can effect a 
cooperative interchange of commer- 
cial developments within the art of 
mechanical cooling for general in- 
dustry progress; that it will provide 
a means of employing prestige lead- 
ership and _ top-flight association 
management; that it will reduce the 
time burden on member representa- 
tives assigned to association affairs; 
and that it will gain recognition as 
the official voice of the mechanical 
cooling industry in relations with the 
government, the press, and the public. 

George S. Jones, the choice as 
managing director of the new or- 
ganization, has a background of more 
than a quarter of a century in the 
refrigeration and air conditioning 
industry, having held executive sales 
positions with Frigidaire before be- 
coming vice president in charge of 
sales for Servel, Inc. 

He has been active in the affairs 
of both REMA and ACRMA, and 
served a term of office as president 
of the latter group. He is also a 
past president of the National Feder- 
ation of Sales Executives. 

At the REMA meeting, L. C. Mc- 
Kesson, Ansul Chemical Co., was 
elected president of REMA for the 
coming year. Lud Emde, Temprite 
Products Corp., is vice president; 
James Emmett, Jr., Marsh Instru- 
ment Co., is treasurer; and Cecil 
Boling, Bush Mfg. Co., is secretary. 

New directors elected are: R. J. 
Thompson, Kinetic Chemicals; Fred 
Weldon, General Controls Co.; C. V. 
Gary, Henry Valve Co.; and H. C. 
Patterson, Kelvinator. 

John Dube, Alco Valve Co., and 
immediate past president of REMA, 
pointed out in his president’s report, 
that REMA had reached an all-time 
high of 127 members during the past 
year, and praised the efforts of J. A. 
Dugan, Bundy Tubing Co., chairman 
of the membership committee, for 
his work in bringing the membership 
up to the new high. 

Dube also reported that on the 
basis of current space sales for the 
next All-Industry Refrigeration & 
Air Conditioning Exposition, to be 
held Nov. 9-12 in Cleveland, the Show 
promises to be the greatest. 

There are 61,000 sq. ft. of exhibit 
space available for the Exposition, 
and with sales at this time running 
10% ahead of sales far the last. Show 


leadership 


at a comparable date, there is a good 
chance that it will be a sellout, mak- 
ing it the biggest of the All-Industry 
Shows. 

Strong commendation was made in 
the president’s report for the work 
of the Excise Tax committee, which 
has resulted in the saving of much 
money for companies in the industry, 
as well as individual effort in getting 
answers on tax problems. 

The Excise Tax committee has 
also submitted recommendations to 
the Commissioner of Internal Reve- 
nue for a completely new definition 
of what should be construed as a 
taxable-type condensing unit or 
motor compressor, which if adopted, 


would eliminate practically all the | 
excise tax difficulties and iniquities | 


that have prevailed to date. 

It is understood that the recom- 
mendations would classify low-torque 
and low-pressure condensing units as 
taxable; and high-torque and high- 
back pressure models as not taxable. 

The regional Educational Confer- 
ences and Exhibits which have been 


held in the interim years between | 


shows were lauded by Dube as serv- 
ing to get the story of new processes 
and techniques into the field, and 
binding together the various elements 
of the industry. REMA handles the 
exhibit part of these Conferences and 
Exhibits; Refrigeration Service Engi- 
neers the technical program; and 
Refrigeration and Air Conditioning 
Contractors 
putting on a session dealing with the 
selling and administrative phases of 
refrigeration contracting operation. 

In covering REMA’s participation 
in the work of the Refrigeration 
Industry Safety Advisory Committee, 
Dube pointed out that there is an 
increasing activity in municipal 
safety codes covering refrigeration 
and air conditioning equipment. 

RISAC’s function is strictly an 
advisory one, with the purpose of 
seeing that safety codes are adopted 
in general conformity with the ASA 
B-9 standards, and that such codes 
have a minimum of inspection re- 
quirements. Member companies were 
asked to have their field organiza- 
tions report evidences of restrictive 
code legislation activity in any part 
of the country. 


Educational Show -- 


(Concluded from Page 1, Column 4) 


Seattle First National Bank; and | 


Richard M. Stern, mechanical engi- 
neer specializing in heating, ventilat- 
ing, refrigeration, and air condition- 
ing. 

Bopp will present new information 
and slants on driers and their use, 
and Baker will talk on “The Business 
Outlook.” Stern’s subject will be “Job 
Design and the Service Engineer.” 

First of the two Saturday speakers 
will be Edward Simons, consulting 
engineer. Discussing “Operating 
Characteristics of Reflective Insula- 
tion,” he will tell how this “different 
type” of insulation works and why it 
is of interest to the service engineer. 

Following this talk, Dan D. Wile, 
chief engineer, Refrigeration Engi- 
neering, Inc., will speak on “Blower 
Coil Design and Selection for Proper 
Humidity Control.” He will describe 
a simplified method of calculations. 

Frank Y. Carter, manager, Refrig- 
eration Div., Detroit Controls Corp., 
and John H. Spence, service manager 
of Hussmann Refrigerator Co. and 
International chairman of the RSES 
educational and examining board, 
will speak on Sunday morning. 
“Removing Moisture from Refrig- 


% tesa 


Association has been | 


| 


erating Machines In the Field’’ is the 
topic to be covered by Carter. Spence 
will discuss ‘The Use of the Suction 
Pressure Recording Gage In Diagnos- 
ing and Analyzing Service Problems,” 
explaining how to save time and wor 
and make diagnosis easier and more 
accurate. 

The list of exhibitors as of mid- 
March was as follows: 


A-P Controls Corp., Alco Valve Co., 
Aminco Refrigeration Products Co., 
Ansul Chemical Co., Baker Refrigera- 
tion Corp., Brunner Mfg. Co., Bush 
Mfg. Co., Century Electric Co., Cope- 
land Refrigeration Corp., Curtis Re- 
frigerating Machine Div. of Curtis 
Mfg. Co. 

Dayton Rubber Co., Dean Products, 
Inc., Detroit Controls Corp., E. I. du 
Pont de Nemours & Co., Inc., Eston 
Chemicals Div. of American Potash 
& Chemical Corp., Fine Products Co., 
Gates Rubber Co., General Controls 
Co., Halstead & Mitchell, Heat-X- 
Changer Co., Inc., Henry Valve Co. 


Imperial Brass Mfg. Co., Jarrow 
Products, Kerotest Mfg. Co., Kold- 
Hold Mfg. Co., Kramer Trenton Co., 
Lake Chemical Co., Larkin Coils, Inc., 
Lehigh Mfg. Co., McCord Corp., 
McIntire Connector Co., McQuay, Inc., 
Jas. P. Marsh Corp., Mueller Brass 
Co., Pacific Lumber Co., Penn Con- 
trols, Inc., Pyramid Instrument 
Corp. 

RCS Tool Sales Corp., Ranco, Inc., 
Refrigeration Engineering, Inc., 
Remco, Inc., Servel, Inc., Snowhill 
Mfg. Co., Sporlan Valve Co., Superior 
Valve & Fittings Co., Sweden Freezer 
Mfg. Co., Tecumseh Products Co., 
Temprite Products Corp., Wabash 
Mfg. Co., Wagner Electric Corp., 
White-Rodgers Electric Co., Wolver- 
ine Tube Div. of Calumet & Hecla, 
Inc. 


the unit you've wanted for 4 , 


reach-ins ... THE BUSH DJ 


They're compactly designed and ceiling jee 
mounted to allow complete use of shelf Sogn y 


space in reach-in refrigerators. 


Air moves through the coil and down the 


NEMA Freezer Sales Reach 85,114 Units In Jan.; 
Show 93% Rise over Jan. '52, 41% over Dec. 


Summary for January, 1953 


Electric Farm and Home Freezers—Complete—Sales by Sizes—Units 


Farm and home freezers complete with high and low side and cabinet, where 
50% or more of the net cabinet capacity is designed for the freezing and/or 


storage of frozen food. 
JANUARY (24 Companies) 


Domestic 
(48 States Other 
Sizes and D. C.) Canadian Foreign 
1. Less than 5 cu. ft. .... 79 ges 41 
2... 8 ope 6 ou f.. inisas 478 a 74 
a 'F Oe OO. TR. ncaa 5,135 306 141 
4. 9 and 10 cu. ft. ...... 3,807 20 129 
So 2 oe 3 oe. % ..%. 18,346 686 22 
6. 12.5 to 17.4 cu. ft. ine. 31,485 1,560 67 
7. 17.5 to 21.4 cu. ft. ine. 18,409 431 55 
8. 21.5 to 30.4 cu. ft. inc. 3,600 75 
9. 30.5 to 40.4 cu. ft. ine. 167 
10. 40.5 to 50.4 cu. ft. inc. 
11. 50.5 to 60.4 cu. ft. inc. ed 
12 60.5 cu. ft. and over .. 1 a Sh 
Total—All Models .... 81,507 3,078 529 
Total Upright Models 
(included in above) .. 9,974 192 51 


85,114 


10,217 


Participating companies: Bendix Home Appliance Div., Avco Mfg. Corp.; 
Ben-Hur Mfg. Co.; Carrier Corp.; The Coolerator Co.; Crosley Div., Avco Mfg. 
Corp.; Deepfreeze Appliance Div., Motor Products Corp.; Frigidaire Div., Gen- 
eral Motors Corp.; General Electric Co.; Gibson Refrigerator Co.; Hotpoint 
Co., Div. General Electric Co.; International Harvester Co.; Kelvinator Div., 
Nash-Kelvinator Corp.; A. J. Lindemann & Hoverson Co.; Masterfreez Home 
Locker Mfg. Co.; The Maytag Co.; Norge Div., Borg-Warner Corp.; Philco 
Corp., Major Appliance Div.; Quicfrez, Inc., (formerly Sanitary Refrigerator 
Co.); Revco, Inc.; Ryan Industries; Seeger Refrigerator Co.; Victor Products 
Corp.; Westinghouse Electric Corp.; Wilson Refrigeration, Inc.; Schaefer, Inc.; 


Emil Steinhorst & Sons, Inc. 


back wall, providing perfect diffusion of air , P 
circulation that eliminates air blasts . . . mini- 


| 


SE ec oR TS a a 


mizes dehydration of produce. 


Fans on Bush DJ Units are completely and Z ae 
safely guarded ... motors permanently lubri- 
cated. A TX valve can easily be mounted 


inside the case. 


Removable drain pan permits ready ac- 
cessibility to all parts, and durable finish 
of baked white enamel on entire exterior 


provides attractive appearance. 


Bush DJ Unit Coolers are available in 
four different sizes, to meet varying require- 
ments. All have customary conservative 


ratings. 


Specification sheet free on request. 


De KX ae Ao 


BUSH MANUFACTURING COMPANY 
WEST HARTFORD 10, CONNECTICUT 
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